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®OPYM «POCCUA - TYPLUUAL:
HOBDbBIE TRPEHAbI 1 BO3MOXHOCT »

25 Mas 2022 roaga
Accoumaums «POCCUMCKO-TyPeL KNI AManor Npy NnogaepyxKe POCCMNCKO-TypeLKon paboyen
rpynnbl npy PCHAT, npyn HGOpMaLMoHHOW noaaep ke >kypHana Russian Business Guide
NpoBeaEeT BTOPOW exeroaHbiv Gopym «Poccns — Typums: HOBbIe TPeHAbl 1 BO3MOXXHOCT»,

B MeponpuaTum NpumMyT y4acTre npeacTaBuTenv CpefHero 1 KpynHoro busHeca Poccmm u
TypuMm; BLICTYNAT BeAyLLME NOUTUKM 1M BUFHECMEHbI ABYX CTPaH.

B pamkax popyma CoCTOMTCS MpeseHTauVs #ccnefosanus, MOCBALLEHHOIO CaHKUMSIM,
HaNOXEHHbIM B OTHOLLEHMI Poccnimckom Oaiiepaun. B nccnenoBaHnm byayt
COOPMYNMPOBAHbI BAPUAHTbI 3aMeLLeHst T( BapoB 11 yCAyT eBPOMNENCKMX N aMePUKAHCKMX
KOMMaHWI TYPeLKMMMN NPeanpuaTuaSmMQ.
®OPYM NMPOUAET

MO YETbIPEM OCHOBHbIM CEKLUA
JTOTNCTUKA, TYP3M,

PETEVT N1 DACTDOY/,
NHBECTULUWMIN N CTPOUTENBCTBO.
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KYPC HA BOCTOK

CO3AAHA ACCOLUMALNA
«POCCUNCKO-TYPELLKUIW OANANOM

Mo nHuunatnee Poccuncko-Typeukon
paboyen rpynnbl (PCMM) n mexxgyHapoaHo-
ro nsgaHus Russian Business Guide (n3pa-
TeNbCKO-KOMMYHMKaLMOHHaA rpynna «bW3-
HEC-AMANOI MEQWA») co3gaHa accoumaums
«Poccnincko-Typeukun gnanor».

[enoBoe o6beAnHeEHNE COEAUNHSET POC-
CUINCKKE Y TypeLKune AenoBble KPyri € Lebio
pa3BUTUA MEXAYHapOAHOro brsHec-B3aun-
MOZEeWCTBUA, BbICTPaNBaHNA KOMMYHMKaLNIA
1 CBA3eN, HanpaB/ieHHbIX HA NPOABUXeHNEe

A-TYPLUUA:
2 =|EPCTB
£ BPO>.

VNHBECTULMOHHbIX MPOEKTOB 1 TOProBO-3KO-
HOMMWYECKMX OTHOLLEHWUIA.

Co3faHue accoumaummn nogaepxanm ot-
pacneBble 1 0OLeCcTBEHHbIe 0ObeaUHEHNS
6U3Heca ABYX CTpaH, GMHAHCOBbIE 1 NPaBU-
TeNIbCTBEHHbIE CTPYKTYPbI.

3apavamu «Poccuincko-TypeLKoro guanora»
ABMAIOTCA:

— pa3BUTHE POCCUINCKO-TYPELIK/X AeNOBbIX
OTHOLIEHWIA;

- VIHULMaUWA 1 NpOoBEAEHVE MEPONPUATUAIA,

nektoroy, !
partniees

WHEK MBA=

THE RUSSIAN-TURKISH DIALOGUE
ASSOCIATION IS CREATED

On the initiatives of the Russian-Turkish
Working Group (RSPP) and the international
media Russian Business Guide (publishing
and communication group BUSINESS
DIALOGUE MEDIA), the Russian-Turkish
Dialogue Association was created.

The business association connects Russian
and Turkish business circles with the aim of
developing international business interaction,
building communications and connections
aimed at promotion of investment projects
and trade and economic relations.

The creation of the Association was
supported by industry and public business
associations of the two countries, financial
and government structures.

The objectives of Russian-Turkish Dialogue are:

- development of Russian-Turkish business
relations;

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

- initiation and holding of events aimed at
developing a business dialogue between Russia
and Turkey;

- formation of business ties between the
businesses of the two countries;

- creation of a media platform for the
exchange of business information and
promotion of enterprises, manufacturers
interested in international cooperation;

- carrying out business missions in Russia
and Turkey;

- organization of B2B meetings and
negotiation platforms;

- building interregional cooperation;

- support of investment projects in Russia
and Turkey;

- presentation of the investment potential
of the regions of the Russian Federation for
Turkish business;

HarnpaBJieHHbIX Ha pa3BuTVEe G3Hec-Ananora
mexay Poccnen n Typumein;

— GopmmpoBaHMe AeNOBbIX CBAA3eN Mexay
6U3Hecamu IBYX CTPaH;

- co3flaHne meanannatdopmbl 4sia obme-
Ha 6u3Hec-nHdopmauen 1 nonynapusaummn
npeanpuATAA, MPOU3BOANUTENEN, 3aMHTEPECO-
BaHHbIX B MEXXAYHapOLHOM B3aUMOLENCTBUY;

- npoBefeHne 6usHec-muccun B Poccnun
n Typunu;

— opraHu3auua B2B-BcTpey 1 neperosop-
HbIX MOLAA0K;

— BbICTPaMBaHVIe MEXPErvioHaIbHOro B3a-
VIMOJENCTBUS;

— COMPOBOXAEHNE NHBECTULMOHHbIX
npoekToB B Poccnn n Typuun;

— npe3eHTauna UHBECTULIMOHHOIO MOTEH-
umana pervoHoB PO ans Typeukoro 6usHeca;

— IEMOHCTPALMSA NPOMbILLIEHHBIX MIOLLa-
[OK pervioHoB Poccun B TypeLkoii Pecrniybnuke.

[eHepanbHbIM ceKpeTapém accoumnaymnm
ctan ApceH Atonos, Bo3rnasnsatowmin Poc-
cuncko-TypeuKyto pabouyto rpynny (PCIMM).
Conpepcenatenamm n3bpaHbl raBHbIN pe-
JaKTop MexayHapogHoro ngaHma Russian
Business Guide (M3aaTenbCcKo-KOMMYHMKaLM-
oHHasa rpynna «bU3HEC-OVNANOTI MEONA»)
Mapusa CepreesHa CyBopoBcKas v reHeparb-
HbI AnpeKTop GMHAHCOBOrO MapKeTMenca
YoFin EBreHunin Makapos.

«B pamkax meponpuaTun, KoTopble op-
raHu3oBaHbl accounaymen «Poccnncko-Ty-
peuKuii guanor», Mbl COeiHAEM MeXay
coboin 60nblIoOe KONMMYECTBO KOMMNAHWUN,
NMoMOraem BblCTPanBaTb MOCTbI HE TOJIbKO
MeXAy OGU3HeC-CTPYKTYypaMu, HO U Mexay
opraHamu BflacTU», — MoguYepKHyn ApceH
Atonos.

RUSSIA
TURKEY

DIALOG

- demonstration of industrial sites of
Russian regions in the Republic of Turkey.

Arsen Ayupov, who heads the Russian-
Turkish Working Group (RSPP), became
the Chairman of the Association. Maria
Sergeevna Suvorovskaya, Editor-in-Chief of
the international magazine Russian Business
Guide (a publishing and communications
group, BUSINESS DIALOG MEDIA), and
Evgeny Makarov, General Director of the
financial marketplace YoFin, were elected
Co-Chairs.

“As part of the events organized by the
Russian-Turkish Dialogue Association, we
connect a large number of companies with
each other, we help build bridges not only
between business structures, but also between
government bodies;,” emphasized Arsen Ayupov.
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PACTET TOBAPOOBOPOT MEXAY POCCUEWN U TYPLIVEW

AKTVBHOCTb TypeLKnx KomnaHui B Poccun
Ha ¢poHe yxopa 3anagHblX UTPOKOB C PbIHKa
3aMeTHO BblpoC/ia: 3a MapT TOBapoobopoT
P® n Typunu yBenmuunca MUHUMYM Ha 30%.
06 3TOM B UHTepBblo «/3BECTUAM» 3asiBUS
reHepanbHbI gupekTop Poccuncko-Typel-
Koro genosoro coseta npu TMMN PO Anekcen
ErapmuH.

«fl MOry cKa3zaTb, UTO MUHUMYM Ha 30% Tou-
HO eCTb yBennyeHne ToBapoobopoTa 3a To
BPeMA, Korfa npeanpriHMmaTteny obenx cTpaH
NMOHANM, YTO BU3HEC MOXKHO MepPecTPOUTb,
YTO6bl KOMNEHCUPOBATb KakNe-TO BO3HUK-

Wwue npobnembl, HEKOTOpbIe BeL 13 CTPaH
3anaga - cblpbé&, ToBapbl, 060pyfOBaHUE —
3aMeCTUTb TYPEeLKUMMN NPOU3BOANTENAMUY, —
CKasan AUpeKTop CoBeTa.

ErapMnH NoACHWA, YTO NOBbIWEHHbIV UH-
Tepec TypeuKnx KoMnaHuin obbacHAeTCA
NPOCTO: KOrfa KTO-TO YXOAWT, OCTaéTCs CBO-
60[HOE MEeCTO Ha pPblHKE, KOTOPOE KTO-TO
XoueT 3aHATb. KomnaHum B Typumn noHANN,
YTO PbIHOK MEHSETCS, U «MpeasiaratoT CBou pe-
LIeHNA B HafeXae NonacTb Ha pbiHOK Poccun,
NOTOMY UYTO OH AEeCTBUTENIbHO OOMbLLONY»,
n06aBun OH.

RUSSIAAND TURKEY TRADE TURNOVER PICKS UP

Against the background of the withdrawal of Western players from
the market, the activity of Turkish companies in Russia has noticeably
increased - in March, the trade turnover between Russia and Turkey
increased by at least 30%. Aleksey Egarmin, CEO of the Russian-
Turkish Business Council at the Russian Chamber of Commerce and
Industry, made this statement in an interview with Izvestiya.

“I can say that there is definitely an increase in trade turnover by at
least 30% for the time when entrepreneurs of both countries understood
that business can be restructured to compensate for some problems

TYPUWNA TTOACTABIAET
KPbIJTO

B Typuuu nosBMTCA cpasy ABe aBUaKOMMNaHUW, KOTopble OyayT nepe-
BO3UTb TOJIbKO POCCUCKMX TYPUCTOB Ha KypOPTbl CTpaHbl. ABuanepe-
BO3umK Southwind nnaHupyeT nepsble pelicbl B KOHLIe Masi, CoobLaeT
raseta Sabah. Ha nepeom 3Tane B akcnnyaTaumv aBuakomnaHmm dyget
HaxoAnTbCA NATb camonéTos Airbus, koTopble byayT 6a3upoBaTtbca B
KypopTHOI AHTasnbe. Mo coobueHuio noptana AirportHaber, nepe-
BO3UMK HY>XEH, <4TOObI HE OCTAaBAATb POCCUNCKMNIA PbIHOK MYCTbIM U1 He
nepeKpbIBaTb TYPMNOTOK 13 3TOW CTpaHbl B Typuuio». O3ByUeHbl NiaHbl
[0CTaBUTb 6OpTaMm 3TOWM KOMMaHWUM B AHTasbio HE MEHEE MUIIOHA
poccusaH B 2022 rogy.

O co3paHnn BTOPOW aBUaKOMMaHUM nog Ha3BaHuem Mavi Gok
Aviation, TakXe CO3[aHHON UCKJTIUYUTENbHO ANA NEPEBO3KN TYPUCTOB
13 Poccnm, coobwmn noptan AirportHaber. «KomnaHua MGA (Mavi Gok
Aviation) nonyunna npefsapuTenbHOe paspeLleHne YnpaBneHns rpa-

TURKEY GIVES AWING

There are going to be two airlines in Turkey at once, which will
transport only Russian tourists to the country’s resorts. Southwind
plans its first flights at the end of May, according to the Sabah
newspaper. In the first phase, there will be five Airbus aircraft
in operation, which will be based in the resort town of Antalya.
According to Airport Haber, the carrier is needed “so as not to leave

that have arisen, some things coming from Western countries — raw
materials, goods, equipment can be replaced by Turkish producers,”
said the council director.

Mr. Egarmin also explained that the increased interest of Turkish
companies can be understood in a simple way: when someone leaves,
there is an empty market place that others want to take. Companies in
Turkey have understood that the market changes, and “offer their solutions
in the hope to get into the Russian market, because it is really big,” added he.

Source: Izvestiya
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XIaHckon aBmaumm Typumu. Mpouecc pa3BuBaeTcs 6bICTPO, 1 3aBep-
LWNTb co3AaHMe [aBnakomnaHnm] NNaHNPyeTCA B KpaTyaniime CPoKmy, —
CKazaHo B coobuleHnn. OTMevaeTcs, YTo NONETbI aBManepeBoO3UnNK
nnaHMpyeT OCYLLEeCTBAATb Ha YeTbipEx camonéTax: AByx Boeing 737-900
1 aByx Boeing 777. MGA nnaHupyeT HaHATb Ha paboTy 50 NunoTos.

the Russian market empty and not to block the flow of tourists from
this country to Turkey”. The company plans to fly at least a million
Russians to Antalya in 2022.

AirportHaber reported on the creation of a second airline, called
Mavi Gok Aviation, also created exclusively to carry tourists from
Russia. MGA (Mavi Gok Aviation) has received preliminary approval
from the Turkish Civil Aviation Authority. The process develops rapidly
and the airline is expected to be completed in the shortest possible
time, according to the report. The carrier plans to operate four aircraft:
two Boeing 737-900 and two Boeing 777. MGA plans to hire 50 pilots.
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MOCKBA TTPNBIEKAET TYPELUKINE

VIHBECTLII

(21.04.2022)
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KoHdpepeHumna «MHBeCcTMUNOHHAA npu-
BflekaTeNbHOCTb MOCKBbI AnA TypeuKmx
KOMMaHWii: noafepKa br3Heca B TeKyLMX
SKOHOMMYECKMX YCNIOBMAX» NpoLuna B Mockse
21 anpena 2022 roga.

Ha Heln BbicTynun npeacenatens Poccuii-
cko-Typeukoi pabouen rpynnsl npu PCIM,
reHepasnbHbIl ceKpeTapb accoumanmm «Poc-
cuncko-Typeukunit guanor» ApceH Aonos.

«CerogHs TypeLKne 6peHAabl 3avHTEpe-
coBaHbl B npuxoge B Poccuto, — pacckasan
ApceH Atonos. — Hanpumep, B AaHHbIA MO-

MEHT Mbl BeAEM NeperoBopbl C NpeacTaBuTe-
namu Typeukoro dactdyna. B KoHue anpens
NpPeACTaBUTENN STUX KOMMaHWUI NpuresXatoT
MocKBy, Mbl OpraHm3yem nepBbli MeXAyHa-
POAHBIN 63HeC-3aBTPaK C X yyacTumeMm, rae
ynpasnatowme TL, nocTaBwmKkn NpoayKToB
1 06opynoBaHuA, 6aHKM CMOTyT H6nuke no-
3HAaKOMUTbLCA C NPeLCTaBUTENAMU TYPELIKOro
Oun3Hecay.

Takxxe ApceH AonoB cooOLM O TOM, YTO
B Mae 2022 roga accoupnaumsa «Poccmmcko-Ty-
peukun gunanor» npu nogaepxke Poccmin-

MOSCOW ATTRACTS TURKISH

INVESTMENTS

The conference “Investment Attractiveness
of Moscow for Turkish Companies: Business
Support in the Current Economic Conditions”
was held in Moscow on 21 April 2022.

Chairman of the Russian-Turkish Working
Group at the Russian Union of Industrialists
and Entrepreneurs, General Secretary of the
Russian-Turkish Dialogue Association Arsen
Ayupov spoke at the conference.

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

“Today Turkish brands are interested in
coming to Russia”, noted Arsen Ayupov.
“At the moment we are negotiating with
representatives of Turkish fast food industry.
At the end of April, representatives of these
companies arrive in Moscow, we organize
the first international business breakfast with
them, where managers of shopping centres,
food and equipment suppliers and banks will

-f“1-:.1'-’-§-'-,‘ - fly”
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cko-Typeukol paboyen rpynnbl npv PCMM n
npu MHPOPMALIMIOHHON NMOAAEPXKKE »KYypPHa-
na Russian Business Guide npoBeféTt BTopom
exerofHblin dopym «Poccus — TypuLms: HOBble
TpeHAbl U BO3MOXHOCTU». Dopym nporigéTt
MO YeTbIPEM OCHOBHbIM CEKLIMAM: IOTUCTKA,
Typu3m, petenn n dactdya, MHBECTULN U
CTPOUTENbCTBO. B HEM NprmyT yyacTtre npea-
CTaBUTENM CPeLHero v KpynHoro 6usHeca Poc-
cun 1 Typuuu; BbICTYNAT BegyLyme NoAUTUKN
1 63HeCMeHbl ABYX CTPaH.

be able to become better acquainted with
representatives of Turkish business”

Arsen Ayupov also announced that in May
2022 Russian-Turkish Dialogue Association
with the support of Russian-Turkish working
group at RUIE, with the information support of
the Russian Business Guide magazine will hold
the second annual forum “Russia-Turkey: new
trends and opportunities” The forum will have
four main sections: logistics, tourism, retail and
fast food, investment and construction. It will
be attended by representatives of medium and
large businesses in Russia and Turkey, as well
as leading politicians and businessmen of the
two countries.



LINDPOBbLIE CBA3I BOHEPIETKE

Poccuincko-TypeLikme OTHOLIEHWA B YCNOBY-
AX NU3MEHAIOLLErOCA PbIHKA 3/IEKTPO3IHEPT N
B MMPE MOTyT NepenTn Ha HOBbI YPOBEHb.
Typumsa MOXeT cTaTb OCHOBHbIM NapTHEPOM
Poccun B o6nactn undppoBmusaLm sHepretu-
Ku. «COTPYAHNYECTBO B 06/1aCTN SHEPrETUKN
3aHMMaeT ocoboe MecTo B HalleMm [BYCTO-
POHHEM B3aVMOZENCTBUMY, — 3asBUI TOPro-
BbIi npepcTasuTenb Poccum B Typuun Aiigap
lawmrynnmH Ha Poccminckom mexxgyHapogHom
SHepreTMyeckom dopyme, KOTOpbI NMPOLLEN B
CaHkTt-leTepbypre ¢ 26 no 28 anpens.

Ha 2022 rop Typuma — O4WH N3 KYEBbIX
TPAH3UTHbIX KOPUAOPOB A1 POCCUNCKON

HedTV 1 rasa. MNoutn gBe TPeTH 31eKTPOo-
SHeprun B Typumm Npon3BOANTCA Ha dNeK-
TPOCTaHLUMsAX, paboTaloLWmx Ha OCHOBE rasa
1 yrns, a TakxKe KoMMyeKkca Bo3obHoBse-
MbIX MCTOYHMKOB 3Heprum (BA3). K KoHuy
2021 ropa nona sHepreTMyeckom MOLHOCTH
cTpaHbl gocturna 10%.

«B nocnegHve rogbl HanpasneHuo Und-
poBur3aunu ygensaeTca BCé 60sblue BHUMa-
HuA. Undposbie TexHONorum BHegpaTca
KaK B pacnpefeneHve 31eKTpo3Heprum, Tak
1 B reHepauuio, B npounssoactso. C pacnpo-
CTpaHeHMeMm npakTuku uudposmsaunm B
JNEeKTPOIHEPreTMYeCKOM CEKTOPE MEHAIOT-

KYPC HA BOCTOK

cA noTpebHocTy, 6rsHec-mogenn. Ho uTo6bI
1CNonb30BaTh BO3MOXHOCTY LidpoBmM3aLmm,
HeobxoaMMo pa3pabaTbiBaTb CTpATErun B
065acTn 3aKOHOAATeNbCTBa, COLMANbHBbIX,
KYNbTYpHbIX, PUHAHCOBbLIX YCIIOBUNA, TO-
poackoro pa3suTuaA», — otmetun Angap la-
LINTYSSINH.

OH oTMeTus, YTOo 3a CYéT undposusauun
6yneT pelleHa npobnema BbICOKOW CTOUMO-
CTV 2N1EKTPOSHEPTUY AN MPOMbILLIAIEHHOTO
CeKTopa 1 JOMOXO3ANCTB.

«Mbl BUAMM NOTEHLMAN POCCUACKMX KOMMa-
HUI B 06n1acTy L poBbIX TEXHOMOWiA. B ganb-
HeliLLem XOoTesIn Obl NPeasIOKNTb YYaCTHUKAM
X Poccuninckoro mexkgyHapoaHOro sHepreTu-
yeckoro popyma NpoBeAeHNe OHMAH U OY-
HOW BM3HEC-MUCCUN ANA HALWIWX KOMMaHUIAY, —
MOAbITOXW TOProBbli NPeACTaBUTESb.

DIGITALCONNECTIONS IN THE ENERGY SECTOR

Russian-Turkish relations may reach a new
level in the changing electricity market in
the world. Turkey can become Russia’s main
partner in the digitalisation of the energy
sector. “Cooperation in the field of energy
occupies a special position in our bilateral
cooperation,” said Aidar Gashigullin, Russian
Trade Representative to Turkey, at the Russian
International Energy Forum, which was held
in St. Petersburg from April 26 to 28.

For 2022, Turkey is one of the key transit
corridors for Russian oil and gas. Nearly two-
thirds of electricity in Turkey is produced by

gas and coal-based power plants, as well as
a combination of renewable energy sources
(RES). By the end of 2021, the share of the
country’s energy capacity has reached 10%.
“In recent years, digitalization has
received increasingly more attention. Digital
technologies are being introduced both
in the distribution of electricity, and in
generation and production. With the spread
of digitalization practices in the electricity
sector, needs and business models are
changing. But in order to use the opportunities
of digitalization, it is necessary to develop

strategies in the field of legislation, social,
cultural, financial conditions as well as in
urban development,” said Aidar Gashigullin.

He noted that due to digitalization, the
problem of the high cost of electricity for the
industrial sector and households will be solved.

“We see the potential of Russian companies
in the field of digital technologies. In the
future, we would like to offer the participants
of the X Russian International Energy Forum
to conduct an online or face-to-face business
mission for our companies,” concluded the
Trade Representative.

F

25



26

KYPC HA BOCTOK

TYPELLKNW BU3HEC TOTOB K MPOMbILLTEHHOW
KOOMEPALMW C BEAYLLNM POCCUNCKMM

NPOVN3IBOLNTEIEM

1-2 anpena 2022 roga npu cogencTemnmn
OTtgeneHus ToproBoro NpeacTaBUTENbCTBA
Poccuu B Crambyne coctosnca pabounii BUUT
B TypeuKyto Pecny6nuKy generauum KpyrnHen-
LIero poCcCcMiiCKOro NpOMbILLIEHHO-NPOU3-
BoACTBEHHOrO npeanpuatna «MPOMIKC».

«MPOM3KC» ¢ 2002 rofa BeET akTUBHY!O
[leATenbHOCTb Mo 06paboTKe MeTannonpoKaTa
1 NPOU3BOACTBY 3arOTOBOK A5 Pa3fINYHbIX
oTpacnen POCCUNCKON NPOMBILLISTIEHHOCTH.
KomnaHus B CBOEM ceKTope ABNAETCA CaMon
KpynHow B Poccum n B Hannumm umeeT Tpun
3aBofa Ha Tepputopun CaHkT-lNeTepbypra,
JleHnHrpaacko obnactu n ropoga CbizpaHu
o6Llelt NPOV3BOACTBEHHON NIOLLAAbI0 OKONO
125 TbIC. KB. M, @ TaKXe COOCTBEHHbIe »Keres-
HOZLOPOXHble MyTK, aBTOMAPK MO JOCTaBKe
roToBOV NpoAyKUMM, MAPK MeTannoobpaba-
TbIBAIOLWMX Jla3ePHbIX Y TMAPoabpasnBHbIX
CTaHKOB, KOOPAVHATHO-NPOGMBHbBIX 1 K-
CTOrMOOUHBIX MPECCOB, MOKPACOYHbIX JINHUI
KOHBeNepHOro Trmna, TokapHo-ppe3epHbIX
06pabaTbiBaloLWMX KOMMIEKCOB.

B pamkax nporpammbl npebbiBaHusA B Ty-
peuKko Pecny6nvike NCNONHUTENbHbIV AN-
pekTop KomnaHum «"MPOMIKC» Uropsb Jloces
npoBén pag BcTpey B popmaTe business-to-
business ¢ noTeHUManbHbIMY NAPTHEPAMU —
npeacTaBUTENAMYN TYPELKUX KOMMNaHUN
«TurkaySac Kesim Konstriksiyon Mak. San.
Ve Tic. Ltd. Sti.» (npoBuHuma N3munp), «Alpler
Ziraat Aletleri San. ve Tic. A.S.» (NpoBMHLMA

Anpbin), «Celmak Tarim Makinalari Tic. San.
Ltd. Sti.» (npoBuHUMSA banbikecup), B xoae
KOTOPbIX CTOPOHbI 06CYAUNM NepCcrneKkTyBbI
B3aVIMOBbIFOLHOMO COTPYAHNYECTBA.

CnepyeT oTMeTUTb, YTO paHee «[TPOMIKC»
Bblpa3usia 3aUHTEPECOBaHHOCTb B NMOVCKe
napTHEPOB Ha Tepputopun Typeukon Pec-
ny6nvKn Ans N3roToBMIEHUSA U3 POCCUINCKOTO
Cblpbsl HA CO6CTBEHHBIX MPON3BOACTBEHHbBIX
naoLWajAx 3aroToBOK 13 NNCTOBOrO MeTasio-
npokaTa ¥ AJiA NoCTaBOK B afpec TypeLKnx
KOMMaHWN C LesNblo CHUXEeHUA KOHEeYHON
LieHbl Ha 3aroTOBKU A1 TYpPeLKMX MapTHEPOB,
TaK Kak CNIOXKIMBLUAACA BHYTPEHHSAA LieHa Ha
MeTannonpokart n camy ycnyry B Poccum
B TEKYLLMI Neprog HUxe, yem B Typeukon
Pecnybnuke.

TURKISH BUSINESS IS READY FOR
INDUSTRIAL COOPERATION WITH A
LEADING RUSSIAN MANUFACTURER

On April 1-2, 2022, a delegation of Russias
largest industrial enterprise PROMEX made
a working visit to the Republic of Turkey with
the assistance of the Russian Trade Mission
in Istanbul.

Since 2002 PROMEX has been actively
engaged in processing rolled metal products
and manufacturing of semi-finished products
for various branches of the Russian industry.
The company is the largest in Russia in its
sector and has three plants on the territory of
Saint Petersburg, the Leningrad Region and
the town of Syzran with the total production
area of approximately 125 thousand square
meters. The company has its own railways,
a fleet of vehicles for finished product delivery,

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

a fleet of laser and water-jet cutting machines,
coordinate-punching and sheet-bending
presses, painting conveyor-type lines, turn/
mill machining complexes.

Within the program of stay in Turkish
Republic executive director of PROMEX
company Igor Losev held a number of
meetings in B2B format with potential
partners - representatives of Turkish
companies TiirkkaySac Kesim Konstriiksiyon
Mak. San. Ve Tic. Ltd. Sti. (Izmir Province),
Alpler Ziraat Aletleri San. Ve Tic. A.§. (Aydin
Province), Celmak Tarim Makinalari Tic. San.
Ltd. Sti. (Balikesir province), during which the
parties discussed the prospects for mutually
beneficial cooperation.

B TO »ke BpemMA poCccuinckan KOMMaHuA Bbl-
CTynuna c NpeasioxeHnemM pacCMOTPeTb BO3-
MOXXHOCTb CO3[aHNA POCCUNCKO-TYPELIKOrO
COBMECTHOIO NpeanpuATUA MO NPOVN3BOACTBY
1 COOPKe CENTbCKOXO3ANCTBEHHOW TEXHUKM MpYi-
uenHoro tina. ns storo «[MPOM3KC» npepnara-
€T CrOJIb30BaThb TEPPUTOPUIO OAHOIO U3 CBOMX
3aBoA0B B Poccnn, a Takke 3HauMTeNbHYH YacTb
060pynoBaHYIs; PacCUMTbIBAET Ha NepefoBol
OMbIT TypeLK/X MAapTHEPOB B cdhepe 13roTosrie-
HWA CEeJIbCKOXO3SNCTBEHHOM TEXHUKM C LIENbIO
rocreaytoLLein peanvaLmm JaHHOro Brga Npo-
JYKLUWU KaK Ha BHYTpeHHeM pbiHKe Poccuu, Tak
1 Ha pbIHKaX OMIVXKHErO 1 AasIbHEro 3apy6eXbs.

UctouHumk: Toprosoe
npepacraBuTenbcTBo Poccuu B Typuum

It is worth mentioning that PROMEX
expressed its interest in finding partners in
Turkey to produce rolled steel billets from
Russian raw materials at its own production
sites and deliver them to Turkish companies
in order to reduce the final price for Turkish
partners as the current domestic price for
rolled steel and the service itself is lower in
Russia than in the Republic of Turkey.

At the same time the Russian company
made a proposal to consider the possibility
of setting up a Russian-Turkish joint venture
to produce and assemble farming equipment
of the trailer type. For this purpose, PROMEX
proposes to use the territory of one of its plants
in Russia, as well as a significant part of the
equipment, and expects to use the advanced
experience of Turkish partners in the field of
agricultural machinery, in order to sell this
type of products both in the Russian domestic
market and in the markets of the near and far
abroad countries.

Source: Russian Trade
Representation in Turkey



TYPELKMIW ©OACTOY MPUXOONT

B POCCUIO

[pencraBuTeny TypeLKOro 1 poCcCUnCKOro
dactdyna BcTpetunuch 28 anpens Ha nep-
BOM MeXXAyHapOoAHOM 613Hec-3aBTpaKe, op-
raHvn3oBaHHOM COK30M TOProBbIX LLEEHTPOB 1
MallExpert. OT poccrMNCKO CTOPOHbI BbICTY-
NN OCHOBATENb OAHON 13 KPYMHENLINX POC-
CUINCKIX CeTel ObICTPOro NTaHMA «TepeMoK»
Mwuxann foH4apoB 1 ANpPeKTOp AenapTaMeHTa
ynpaBfieHVA HeABUKUMOCTbIO 1 Ppa3BUTUEM
K «LLlokonagHuua», reHepanbHbI AUPEKTOP
KOHCANTUHIOBOM KOMMAHUN «DTepHa» AMuUT-
pvin ToMUnH.

MeponpusTre nocetunu npegctTaBuTenu
Typeuknx 6peHpos LK burger n LK pizza -
ceTeBbIX pecTopaHoB nuuuepun n yprep-
HblX, Arabica Coffee House — cetn kodeeH/
MarasnHoB, Typeukon cetn Gagawa, cneuu-
anu3upyoLweincs Ha 6nogax n3 KypruHoro
MAca u ap.

Kak otmeTun MNasen JlionviH, BUUe-npesu-
neHT Coto3a Topro.bix LeHTpoB: Poccua — be-
nopyccms — KasaxcTaH, TypeLkre 61u3HecmeHbl
MoMYyYnsIN OT POCCUCKUX KOMMEr MpaKTuye-
CKUe COBeTbl 0 TOM, Kak BECTV NEePEroBopblI C

TURKISH FAST FOOD COMES TO RUSSIA

Representatives of the Turkish and
Russian fast food industry met on 28 April
at the first international business breakfast
organized by the Shopping Centres Union and
MallExpert. Mikhail Goncharov, Founder of
Teremok, one of the largest Russian fast food
chains, and Dmitry Tomilin, Director of
Real Estate Management and Development
at Shokoladnitsa Group and General Director
of Eterna Consulting Company, spoke on the
Russian side.

The event was attended by representatives
of Turkish brands LK Burger and LK Pizza -
pizza and burger chain of restaurants, Arabica
Coffee House - chain of coffee shops/stores,
Turkish chain Gagawa specializing in chicken
meat dishes, etc.

As noted by Pavel Liulin, Vice-President of
the Union of Trade Centres: Russia — Belarus -
Kazakhstan, the Turkish businessmen received
from their Russian colleagues’ practical
advice on how to negotiate with landlords,
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apeHpopaTenamm, 0630p KOHKYpeHTHO cpe-
Abl PbIHKa, Y3Han1 06 0CO6EHHOCTAX MPOABU-
MKEeHUA Ha POCCUMINCKOM pbiHKe. Muxaun loHYa-
OB, KOTOPbI MOCTPOUI CETb MPAKTUYECKN C
HyIA, Bblpa3iui FOTOBHOCTb GaKTUYeCKM CTaTb
NPOBOAHUKOM ANA TyPEeLKKX NpeacTaBuTenei
fast casual Ha TeppuTopUM Poccum.
«TypeuKre 61U3HEeCMEHbI 3aMHTEPECOBaHbI
B HalLeMm pbiHKe, — oTmeTwn MNasen JlionuH. —
Hanpumep, Arabica Coffee House nnanupyet
B TeYeHMne 6nmKanlmx MecaleB OTKPbITb B
MockBe nepayto ¢dnarmaHckyto KodeliHio, a
npw ycrnewHom pa3suTum 6usHeca — npogorn-
»KaTb MacWTabnpoBaTb CETb Mo cxeme dppaH-
yar3uHra B pervoHbl». CeTb Gagawa, koTopas
y»Ke cerofHA npeactasneHa B Poccum 23 pe-
cTopaHamu B nsATv ropogax PO, nnaHupyet
JanbHelline akTUBHOE pacluMpeHue.

an overview of the competitive environment
of the market and peculiarities of promotion
on the Russian market. Mikhail Goncharov,
who has almost built the chain from scratch,
expressed his readiness to become a guide for
Turkish representatives of fast casual in Russia.

“Turkish businessmen are interested in
our market”, noted Pavel Liulin, “for example
Arabica Coffee House intends to open its first
flagship coffee house in Moscow in the next
few months, and if the business develops
successfully, to continue scaling the network to
the regions under the franchising scheme”. The
Gagawa chain, which already has 23 restaurants
in five Russian cities, plans to expand further.
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eroaHA Poccua n Typuma ABNAIOTCA KNKOYEBbIMY TOProOBO-NHBECTULMOHHBIMU NApPTHEPaMK.
Typuma 3aABuUna o ToM, 4To He NAAHUPYET NPUCOAMHATBCA K CAHKLMAM NpoTus Poccun.
0 nepcneKTMBaX POCCUIACKO-TYPELIKUX OTHOLLEHMIA B HOBbIX 3KOHOMUYECKMX YCIIOBUAX HaLLeMy
n3panuio pacckasan APCEH AKOTOB, npeaceaatens Poccuitcko-Typewkoii paboueit rpynnbl npu
Poccuiickom coto3e NPOMbILLNEHHUKOB U NPeANpPUHUMATENeil.

- Kak 6b1 861 MO2/1U OXapakmepu3osamob
nosuyuto Typyuu no omHoweHuio K mem
3KOHOMUYeCKUM CAHKYUAM, Komopbie ce20-
OH#A 88edeHbl 8 omHouwleHUU Poccuu yenovim
pAoomM cmpaH?

— Typuuma Xo4eT COXPaHUTb Xopoluue oT-
HOLWEHNA C 0b6enmmn cTpaHamu KOHPNNKTa
1 [ONIro NpeAanarana CBoé nocpefHNYecTBo
npu neperosopax mexgy Poccren n Ykpa-
MHOW. U B cBA3M € Takon no3suymen Typuna
He BBOAWT U He NNaHNPYeT SKOHOMUYeCKne
CaHKUMM NpoTMB Poccrm, Tak YTo 3aMOPO3KK
[e/10BbIX B3aVIMOOTHOLLEHWIA He MPOU30LLJIO.
HanpoTuB, poccnincknii busHec ewé 6onblue
pa3BepHynca B CTOPOHY Typuuu, a TypeLKnui —
B CTOpOHY Poccrm. Takum 06pa3om, BHeLHne
06CTOATENIbCTBA HEBOJIBHO MNOCMOCOOGCTBOBA-
nu 6onbluemy CONMKEHUIO AeNOBbIX OTHOLLE-
HUWI HaLNX CTPaH.

- Mo)xHO 1u npoeHO3Upo8ams 3Ha4u-
menbHbIli pocm mosapoobopoma mexoy
Hawumu cmpaHamu 6 2022 200y?

— Ecnun mbl BO3bMEM NoOKasaTenu npoLnoro,
2021 roga, To ToBapoobopoT mexay Poccuii
n Typuwmen coctasun 33 mapg foNapoB. 3To
y>Xe [0CTaTOYHO BbICOKUIN YPOBEHb, eC/n
CpaBHMBaTb C NpeLwWwecTBYLWMY rOAaMu.
OcobeHHo no cpaBHeHuto ¢ 2016 1 2017 ro-
[amu, Korja ToBapoobopoT CUbHO NPOCes B
nepuog oxnakAeHnA OTHOLIEHWNIA MeXAY Ha-
LMK CTpaHamu. B ToT nepuog oH onyckanca
[0 OTMETKM MeHee 25 mnpg gonnapos. Noka
CNOXHO AienaTtb MPOrHO3bl O TOM, KaKyto KOH-
KPEeTHO CyMMY COCTaBUT TOBapOOOOPOT B STOM
rogy, HO MOXHO C YBEPEHHOCTbIO CKa3aTb, YTO
MO OTHOLLEHWIO K MPOLLIIOMY rofly OH BblpacTeT,
TaK Kak BCe KOHTPaKTbl M MOCTaBKY, KOTOpble
6bINM 3aKITHOYEHDI, TPOAOMKUINCD, K TOMY »Ke
noABUNINCb HoBble. Hanpumep, 3a nocnegHve
nonTtopa mecaua B Typumun noKann3oBanocb
6ornee TbICAUM POCCUIACKUX KOMMAHWIA.

Yto poccuaHe genatoT cerogHa B Typunn?
OHwM OTKpbIBAIOT NPeACcTaBUTENbCTBA CBOUX
KOMMaHWI, HOBble KOMMaHWW C HYNA, MOKY-
naT HeABUXXMMOCTb, apeHAYIOT HeABUXMN-
MOCTb. Tak»Ke MHOrO 3aABOK Ha nosyyeHune
TypewuKoro rpaxgaHcTaa. B Typuuu 6bin npu-
HAT 3aKOH, MO KOTOPOMY NOKynaTenu HeBu-
KMMOCTV CTOMMOCTbIO OT 250 ThiC. $ MoryT
nonyumnTb TypeLKoe rpakJaHCTBo, cenyac
5Ta nnaHKa nogHATa 4o 400 Tbic. $, HO cnpoc
He CHMKaeTcA.

Ecnv roBopurTb 0 KOHKPETHbIX pe3ysnbraTax,
TO, Hanpumep, 21 anpensa 2022 roga B CToNU-

e npowna KoHdepeHus «/IHBECTULIMOHHaA
npuBneKkaTenbHOCTb MOCKBbI ANA TypeLKnx
KOMMaHWI: nogaepxKa 61usHeca B TEKYLLUX
SKOHOMUYECKNX YCIIOBUAX», FAe BbICTynanum
npencTaBuTENV TYpeLKoro 6r3Heca, KoTopble
rOBOPWNIN O TOM, YTO NPOLLIOrOAHNE NoKasaTe-
N1 ToBapoobopoTa B 33 MpA [OMNApPOB — 3TO
Ta uundpa, KOTOPYHO HaLlLW CTPaHbI IEFrKO MOTYT
npesbicuTb. Y Hac npumepHo ¢ 2018 roga ctout
Lienb — yBeNnunTb ToBapoobopoT Ao 100 mnpa
Jonnapos. U ceropHs, Habniopasn, Kak y Hac
MEHAIOTCA B JTyULLYIO CTOPOHY [enoBble B3a-
VIMOOTHOLLEHUA, MOXKHO FOBOPUTb O TOM, YTO
Mbl CNOCOBHBI MPUOAN3UTLCA K 3TON Lindpe.

- Kakue HanpaeneHus compyoHuyecmaa
Ce200HA 8bl2/190AM Haubosiee nepcnek-
mueHbIMu?

— MOXHO BblennTb HeCKONIbKO 6/10KOB,
noyemy Typuus ABNAETCA CErogHA OQHUM
13 CaMblIX BbIFOAHbIX MAPTHEPOB Ans Poccmu.
Bo-nepsbix, Typumsa — yao6HbI NapTHEP C
TOUKM 3peHus noructrkm. CtpaHa AsnaeTcs
HaLLUM G6AVKaMLLIMM COCEAOM, C KOTOPbIM Y
Hac JaBHO BbICTPOEHbI IOFUCTUYeCKME Lie-
MOYKM MO MOPIO, MO Xene3Hol Jopore, Mo aB-
TOMOOMIbHBIM AOPOram 1 aBUaCOOOLLEHNIO.
B 3101 CBA3M TypumAa CTaHOBUTCA BaXKHENLIM
NOFUCTUYECKM XaboM N1 pa3BuTKA Gr3HECa,
[NA BbICTPaMBaHUA HOBbIX LiEMOYeK NoCTaBokK
yepes Heé. OTO KacaeTcA Kak TOBAapOB 13 CaHK-
LIMOHHBIX CTPaH, KOTOPble HE MOTYT CEerofHsa
npuxoanTb B Poccuio TpagnLMOHHbIMK My-
TAMM, TaK U 4OCTaBKU ToBapoB 13 Poccun B
EBpony 1 CLLA c ncnonb3oBaHvem TypeLKmx
TPeNANHIroBbIX KOMMAHWUIA.

Bo-BTOpbIX, NepCrNeKTNBHbIM ABNAETCA
HanpasneHue Typeukoro dactoyaa, KoTo-
pbili CErOAHA OUYeHb aKTUBHO YCTPEMUNCS B
Poccuto. Cetyac Mbl HAXOAMMCA B aKTUBHbIX
neperoBopax C NATbI CEeTEBbIMU PecTopaHa-
MU nryuepum, yprepHbix, KodeeH, KoTopble
Cepbé3HO paccMaTpUBaloT NpUXoA B Poccutio n
6bICTPOE pa3BUTUE 30eCb CBOUX CETEN.

Momumo dacTtdyna, Ha POCCUNCKINI Pbl-
HOK OYeHb MPUCTaNbHO CMOTPAT U TypeLKne
6peHabl TeKCTUNA 1 ogexabl. B Typunm ectb
accourauuma — Coto3 06begUHEHHBIX MApPOK, —
B KOTOPYIO BXOAUT 554 TypeLKux 6peHaa, nx
HUX TONIbKO 32 NpuUCyTCTBYIOT B Poccuu, 310
MeHee 6%. Ceuac Te 6peHAbl, KOTopbIe yKe
NprCyTCTBYIOT B POCCrK, Hanpumep 13 oaéx-
Horo peTeiina: LC Waikiki, Koton, — 310 mapku,
naaHupyoLmne pacluupeHne, Ho OXnaaeTcs
1 NPUXOL HOBbIX UTPOKOB.

B-TpeTbuix, nepcnekTMBHO pa3BuTre TypeL-
KOro Npon3BoACTBa Ha Tepputopun Poccun.
MpenctaBuTenu aTol chepbl OM3Heca npe-
KpacHO MOHMMAIOT, YTO ceiyac MOryT 3aHATb
XOPOLUYI0 HMLWY: TaK Kak MOCTaBKY MeXAY
Poccren n MHOrMMK 3anagHbIMK CTPaHaMu1
HapyLeHbl, TO MOXXHO NPUXOANTb 1 NIOKanu-
30BbIBaTb MPOK3BOACTBO. TeM bonee uTo cero-
IHs B Typumm BbICOKUIA ypoBeHb HRALMN:
npa nagaer, v, KOHEYHO, B 3TUX YCJI0BUAX
npuvBnekaTesneH 60bWON POCCUACKUNA Pbl-
HOK — CTpaHbl, rae npoxuBaet 6onee 140 MiH
YenoBek, C HGnALMen H1xe, yem B Typuun.

Ewé ogHo nepcnekTnBHOe HanpasieHne
COTPYAHMYECTBa — BbICTPaMBaHUe 3KCNopT-
HbIX MOTOKOB POCCUICKIX TOBApOB B Typuuio.
Mbl cerogHA HeMmocpenCcTBEHHO yyacTByeM
B TOM, YUTOObI BbIBOAUTb POCCUNCKUX IKC-
NOPTEPOB Ha TypeLKuni pbiHOK. Cenyac Mbl
HaxoAMMCs B nMpoLecce akkpeanTaumm Ty-
peukoro B2B-mapketnnerica Turkishexporter.
TO JOBObHO KPYMHbI MapKeTnselnc, oXBa-
TbiBaoW M 6onee 180 TbiC. KOMNAHUN. Yke
[OCTUrHYTa JOrOBOPEHHOCTb € Poccminckm
3KCMOPTHbIM LeHTpoM (P3LI) o Tom, UTo C KOH-
Lia anpessi Mbl HAYHEM BbIBOAWTb POCCUNCKIX
3KCMOPTEPOB Ha TypeLKyto nnatdopmy. Poc-
CMINCKNE KOMMaHUM TaknuM 06pa3om cmMoryT
HalTy Ans cebsa HOBble PbIHKW CObITA.

TpaAUUMOHHO NPOLOMKAETCA aKTUBHOE
B3aVIMOAENCTBME MeX[y CTPaHaMu Ha CTpoU-
TeJIbHOM PbIHKe. ITO Kak HerocpeacTBeHHas
paboTa TypeLKux KOMMNaHuii B KauecTse nog-
PAOYMKOB, TaK M MOCTaBKa CTPOIMaTepMasioB.
B 2021 rogy cToMmMOCTb MPOEKTOB, peanunsy-
eMbIX TYPeLK/MU CTPOUTENTbHBIMU KOMMa-
HuAMK B Poccnm, cocTaBnana okono 85 mnpga
gonnapos. [lymato, uto B 310l chepe Typuus
6yneT HapalMBaTb akTUBHOCTb. [onarato, Uto
Typuus Takxe 6ygeT nrpaTb BCé 605bLUyi0
posib B NOCTaBKax ObITOBOW TEXHUKHU, Oy-
MaXXHbIX 13aenuia, 6bIToBol xummn. B chepe
SHepreTUKN NPOLOMKAETCA COTPYAHNYECTBO
no crpountenbcTBy ASC «AKKYIO».

Cellyac CNoOXHO Ha3BaTb chepbl BU3HeCa,
rae He OyneT ycuneHnsa B3aMOAeNCTBIA: OHO
6yneT GpakTuueckmn Ha Bcex GpoHTax.

- Ecnu 2080pume 06 skcnopme pocculi-
CKUX moeapoe, mo Kakue sudbl moeapos
UHMepecHbl mypeykum NApMHEPAM npex-
Oe ece2o?

- B Typuun TpagnLMOHHO eCTb HexBaTKa
onpeaenéHHo NpoayKumm, KoTopas Wrpo-
KO npepcTaBneHa B Poccumn. 1o BCe BMADI
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RASY

(3amecmumenem MUHUCMpa mopz06nu
Typyuu @amuxom Memutrom
unpesudesmom TIM Ucmaunom losnne

commodities — cblpbeBbIX TOBAPOB, — TaKNX
Kak MeTas1, SHepropecypcbl 1 T. n. Ecnv 6patb
HeCblpbeBOW SKCMOPT, TO 3TO, Hanpumep, Te
NPoAyKTbl NUTaHUA, yern JedbuunT oLyLlaeTca
B Typumu. K npumepy, 6onbLuoii nonynapHo-
CTblO NOJIb3yeTcA 6alKNPCKUA MER. Boicokuin
CMNpOoC Ha NOACONHeYHoe Macno, AedrLnT KO-
TOPOro B NocsiefHee Bpems 0COBEHHO OCTPO
owywanca B Typuuu.

Kpome Toro, 370 MyKomOonbHaA NPogyKLUKa, KO-
TOPOW TaK»Ke He XBaTaeT, Tak KakK eLLE C NPOLLIoro
roga 6bin1 NOAHATBI SKCMOPTHBIE MOLLAVHBI HA
3TOT BYA ToBapa. K cnosy, nocnie NOAHATUA SKC-
MOPTHbIX MOLLMVH TYPeLKni B3HeC ycTpemmnca
B Poccuio ona co3gaHna MyKOMOSbHbIX NPOu3-
BOAICTB, /1A TOrO YTOObI CO3AaBaTb COOCTBEHHbIN
NPOAYKT 1 SKCMOPTUPOBATb €ro.

- Cumyayus, Komopas celi4ac c/1oXxunace
8 c8A3U € 88e0eHUeM SKOHOMUYeCKUX CaHK-
yuii npomue Poccuu, nompe6oeana Hogbix
JloeucmuyecKux U (puHaHcoabIxX pewieHuUl?

- KoHeuHo, 310 noTpeboBano 60nbLIMX
ycunuin. MHorve uenoyky npuxoanTca Bbl-
CTpauBaTb GyKBanbHO ¢ HynA. Mbl HaxogMMCs
Ha NMOCTOSAHHOW CBA3M CO CBOMMU NapTHEPa-
My B Typuun. 3To 1 lopUZNYECKin r3sHec, ¢
KOTOPbIM Mbl TPAAULIMOHHO B3aVIMOAENCTBO-
Bas/iv OT NINLA HaLlel lopuanyeckomn ¢pupmbl
Nektorov, Saveliev & Partners (NSP), n napt-
HEpPbl Ha YPOBHE TypeLKMX accoLnaLnii, Taknx
Kak Accounauma skcnoptépos Typumm (TIM),
KomunTeT BHELHEe3KOHOMNYECKNX CBA3EN
Typuwnn (DEIK), Accounauna Typeukux npea-
npuHumatenen 8 Poccum (RTIB). Mo cytn, mbl
3a[1eICTBOBAIN BCE HALUM CBA3W 1 KOHTAKTbI,
Insa Toro ytobbl 6yKBanbHO ToUueUYHO 0bpaba-
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TbiBaTb KaXKAbll 3aNpoC, KOTOPbIN NMosyYaem.

Mory npusect B nprmep NocTaBKy Kop-
Ma AN KPeBETOK, KOTOPbI MPOV3BOAUTENb
13 Poccnn akcnopTuposan B EBpony n CLLA.
KoHeuHo, nocne Hayana BOEHHO crieuone-
paLmmn NOCTaBLYMUK CTONKHYJICA C TEM, YTO He
MOT TPaANLMOHHBIMY NYTAMU OPraHN30BbI-
BaTb NOCTaBKY CBOeW NpoayKumu. Ham yaa-
J10Cb €€ BbICTPOUTb Yepes HaLLNX TypeLKmx
konner-Tpengepos. Cerlyac NponsBoguTenb
HaxoAWTCA Ha CTaAMM NOAMMCAHNA KOHTPaKTa
Cc napTHépamu. Y Takme ToyeyHble pelleHns
Mbl HAXOANM KaXXA bl feHb.

- Kak ebl nonazaeme, ce2co0Hsa mypeykuti
6u3Hec 6osbuie 3auHMepecoeaH 8 npuxode
8 Mezaanonucbi? Kakoebl wiaHCbI HA ycuse-
HUe MeXpeauoHanbHo20 napmHépcmea?

- fl nonarato, YTo HOBble BO3MOXHOCTM
OTKPbIBAOTCA 1 ANA pernoHoB. Ecnv, Hanpu-
Mep, roBopuTb 0 dacTdyne, ocobeHHO 06 3Ko-
HOMCErMeHTe, @ IMEHHO 3TOT CErMeHT celyac
6ynet Hanbonee BocTpeboBaH B Poccuu, 1o, €
YUYETOM CHUKEHUA MOKyNaTesbHOW CNoCcobHO-
CTV HaceneHus, NoTPebHOCTb B TaKMX CETAX
ropaspo Bbllle IMEHHO B PermoHax, y HOBbIX
UrPOKOB HaMHOro 6onee NPOCTON BXOA Ha
PbIHOK, YeM B Merarnosnmcax, Tak Kak KpyrnHble
ropofa y»e nepeHacblLieHbl aMepPrKaHCKUMM
CETAMMU C VAANbHO OTNAXKeHHbIMUN GU3HeC-
npoueccamu. MNpr 3Tom ecnm mbl 6epém tor
Poccnu, Cnbups, Ypan, To go 3tnx bepepanb-
HbIX OKpPYroB He Bce ceTn pacTdyna ewé go-
6panuncb. Benuku WwaHcbl, 4To HOBbIE Typel-
Kue Touku obLyenuTa 6ygyT BocTpeboBaHbl B
3TUX PErMOHaXx, X 060POT MOXKET ObITb axe
Bbllle, YyeM, Hanpumep, B Mockae.

Be3ycnoBHO, AnA pa3BUTUA MeXperno-
HaNIbHOroO COTPYAHMYECTBA NepCneKTUBeH
npuxoa TyPeLKnX KOMNaHuii B 0cobble 3Ko-
HoMUMYecKue 30Hbl (033), TexHOMapKK 1 NH-
JycTpuranbHble Napku. Taknx NapKoB ceropHs
COTHM MO BCeW CTPaHe, U HeobA3aTeNbHO ANs
pa3BUTUA NPOMU3BOACTB NPMXOANTb B MOCKBY
unu CaHkT-lNeTepbypr, Tem 60nee yTo 34eChb
ropasgo Bblille n3gepxku. Hnuto He melaeT
OTKpbIBaTb NPOU3BOACTBA B PermoHax, roe
CO3[aHbl BCe YCJI0BUSA, NPefoCTaBNAIOTCA BCE
Te JKe camble JIbroTbl, BK/tOUasA HanoroBble.

CeropHa TypeLKune Nnpon3BoanTeNm roTo-
Bbl MPVIXOAWTb Ha Halll PbIHOK B Tex cdepax,
roe OHW TPagULMOHHO CUSbHBI, — 3TO BCE,
YTO CBA3AHO C JIETKOWN NPOMBILLIEHHOCTbIO,
TEKCTUNIeM, MPOV3BOACTBOM MeANLIMHCKMX
n3genuii. Ho um Hy»>kHoO Halue cogecTeue. Tak,
oflHa TypeLKas KOMMNaHuUsA — NPoV3BOAMTENb
MEeANLMHCKMX N34eSIMIA — NIaHMPOoBana Bbl-
XOf, Ha Hall PbIHOK eLUé ABa roAa Ha3af, Ho He
CMorna NPOVTI PermcTpaLunio CBOMX N3N,
KOTOopas Yy HaC OYeHb CUIIbHO 3abpoKpaTU-
3upoBaHa. [1519 Toro 4ytobbl 06M1ErUnNTb BbIXOS
TaKUM UrpoKam, agMUHUCTPATVBHbIE Gapbepbl
Heo6X0ANMO CHUMATL U AenaTtb 3To onepa-
TUBHO, UTO6bI TypeLKne 6peHAbl, KOTopble
CerofiHsA roToBbl 3aMeCTUTb yLIe[LINX eBPO-
NeNCKNX N ameprKaHCK1X Npou3BoauTenen,
He pa3BepHYNVCb U He YL/ Ha ApYrue pbiH-
Ku. To e camoe KacaeTcsi U NPOM3BOACTBA
nekapcTB. 3gecb Typuma — 3aMeTHbIN NIPOK.
Ha npoweguwei 21 anpena 2022 roga KoHde-
peHuUn NpefcTaBnTeNb OAHOW 13 bapmMaLieB-
TUYECKMX KoMMaHui Typuum NpoAeMoHCTpY-
poBan Ham cnmncok 13 20 cTpaH, Kyga drpma
3KCMOPTMPYET NeKkapcTaa. Ml Ha nepBomM mecTe



no o6bEMy aKcnopTa Tam HaxoanTca lOxHanA
Kopes. Poccua Toxe BXOAWT B 3Ty ABafLIATKY
CTpaH, OHaKO 3a NPOLIbIA Fof UMMNOPT 13
Typuwmm cHusmnca 6onee yem Ha 30%! Cenvac
camoe BpeMs ero HapacTuTb.

- Kakue mepbl no00ep>KKu ce200HA Mo2ym
6bIMmb OKA3aHbI 6U3Hecy, Komopbili npuxo-
oum e Poccuro?

— Bo-nepBbIx, A XOUy OTMETUTb, UTO MOA-
JepXKa cTana npefgocTaBnAaTbca bonee
npegmeTHo. Hanpumep, B MockBe cerogHsa
3aKpblJIOCb OFPOMHOE KONMYEeCTBO TOYEK
dactdyna, n ropoa cpearnposan, Bblaenuns
BHYLUUTESIbHbIE CYMMbI Ha NPefoCTaBieHne
rPaHTOB TeM KOMMAaHUAM, KOTOPble OTKPbIBa-
10T B CTOJIMLIE pecTopaHbl GbICTPOro NUTAHUA.
CyMMbl rpaHTOB BapbupytoTca oT 1 4o 5 MiH
py6neli 3a Kaxayto BHOBb OTKPbIBaEMYHO TOYU-
Ky, UTO ABNIAETCA HEMIOXMM NoACNopbeM Ans
COKpalLleH s n3gepxek.

TpaAMUMOHHO CyllecTByeT 4OCTAaTOUYHO
60nbLUO NaKeT Mep NoAAeP KM NHOCTPaH-
HbIX UIHBECTOPOB, CBA3AHHbIX CO CreLuanbHbl-
MU HBECTULMOHHbIMU KOHTpakTamu (CMUK).

C 2020 roga NnoABMCA HOBbI MHCTPYMEHT
noouwpeHnsa nHeectuymin B Poccun — C3MK
(cornaweHyie o 3aLiMTe 1 NOOLPEHUN Kanu-
TanoBnoXxeHui). Ero rmaBHoe HoBOBBeAEHME —
cTtabunmsaymoHHana oroBopka. iHBecTopbl
MoJlyyatoT BO3MOXHOCTb Peann30BblBaTb UH-
BeCTULMOHHbIE MPOEKTbl, OCHOBbLIBAACH Ha
rapaHT rocyfapcTBa He MPUMEHSATb aKTbl,
KOTOpble MOTYT YXYALUTb UX MNOSTIOXKEHNE.

Kpome 3T0r0, CylWwecTByOT odceTHble
KOHTPAKTbI, KOTOPble rapaHTUpPYOT Npuob-
peTeHve Nnpon3BeaéHHoro B Poccnmn ToBapa
€[MHCTBEHHbIM MOCTABLUMKOM, T. €., MO CYTH,
MUWHYA TOPrA U T. M.

Bce 3T mepbl 4eNCTBYIOT 1 NOKa3blBalOT
CBOI 3GPEKTUBHOCTD, HO 3TO HE 3HAUMT, UTO
HaJ0 OrpaHNuYMBATLCA TONIBKO MU, Kak 51 yxKe
roBopwus, He0bXoANMO CHUMATb AAMUHNCTPA-
TUBHble Bapbepbl, KOTOPble TOPMO3AT BbIXOS
Ha PbIHOK MHOCTPaHHbIX NapTHEPOB. Toraa
€CTb LIAHC, YTO Halla CTpaHa MUHUMU3UPYET
CBOW NOTEPY OT SKOHOMUYECKMX CaHKLWIA.

- Kak ebl nonazaeme, Hem s1u y mypey-
Kux KomnaHuli onaceHuli npu 8bixo0e Ha
pocculickuli poiHoKk? Cmankuesaromca nu
OHU c 0asneHuem?

- Ha TypeLKoe pyKOBOACTBO CErofHaA oKa-
3bIBaeTCA AaBsieHne Kak co ctopoHbl HATO,
Tak 1 CO CTOPOHbI €BPOMNENCKNX N amepu-
KaHCKMX MapTHEPOB, HEJOBOJbHbIX TEM, YTO
Typuna He BBOAUT SKOHOMUYECKIMX CaHKLUN
npotue Poccum. N Typuma BbicTpanBaeT fo-
CTAaTOYHO aKKypaTHYIO MONUTUKY, HO Yy Heé
eCTb CBOU UHTEpeChl, B KOTOPble BXOAUT U
Poccus, n Typunsa uétko 06 3Tom 3asBnAeT.
Hanpumep, cTpaHa 3aHMMaeTcA co3gaHnem
OTAEeNbHOWN aBMakoMMnaHum, Kotopas byger
obecneunBaTtb 6OpTamMy POCCUNCKUX TypU-
CTOB, NpuneTanwWmx Ha oTabIX B Typuuto.
KoHeuHo, 370 He 3amecTUT 1 He obecneunT
Hac CaMONETHbIM MAPKOM AN1A NONETOB BO BCe

CTpaHbl MUPa, peyb UAET TONbKO O nepenétax
B Typuuto, HO TeM He MeHee TaKoM Lar, 6e3-
YCJIOBHO, BbIrofieH 06erm ctopoHam. Typuus —
OfHa 13 CTPaH, KOTopas HaM APYKeCTBEHHA,
KOTOpas XOPOLO MOHATHA MO MeHTallbHO-
CTW POCCUAHAM N C KOTOPOW Mbl MPOJOIKa-
€M KOHCTPYKTUBHbIN Ananor Kak B obnactu
6U13Heca, Tak U Ha YPOBHE BbICLUNX OPraHOB
BNacTn.

- B mae 2022 200a accoyuayus «Poc-
cuticko-Typeykuli duasnoe» cO8MeCmHO ¢
PCI1IM nposedém emopoli exke200HbIl ¢ho-
pym «Poccus - Typyusa: Hogble mpeHObl U
803mMoXxHOocmu». Kakue oxudaHusa y eac
c8A3aHbl C 3MuUM meponpusmuem?

- [a, 3T0T dopym NporAET Npu NoLaepKKe
Poccuiicko-TypeLkoi paboyeli rpynmbl npu
PCIMMN, npn nHdopmaunoHHOM NOAAEPHKKE
ypHana Russian Business Guide. OH opra-
HU30BaH B pamMKaXx pa3BUTUA POCCUNCKO-TY-
peuKoro genosoro gvanora. [na storo un
Oblna co3naHa accoumaums. B 3agaun Poc-
cuincko-TypeLKor paboyen rpynnbl BXogAT
nomoLb poccunckomy 6msHecy B pabote
¢ Typuueir, nomolLb TypeLuKomy 6usHecy B
npuxoge B Poccuio, obecneyeHune nprxoaa
TYpPeLKUX NHBeCTULNin B Poccnio, CHMXeHne
aAMUHVCTPATUBHBIX 6apbepoB, BbICTParBa-
HUe HOBbIX KOMMYHVKALMOHHbIX MIOLAZ0K.

B Tom uncne ana storo n 6bina co3gaHa
accoumauma «Poccnincko-TypeLKnin gnanor»:
yem 6onblie NOWaAoK Ana obueHna, Tem
6ornblue BO3MOXHOCTEN ANia busHeca. Paktu-
yecKm Mbl ceiyac Bo3poxaaem B2B-sctpeuw,
KOTOpble 6GblIi 3aMOPOXKEHbI B CBA3Y C MaH-
gemuien. Dopym, KOTOPbIN Mbl NPOBEREM, —

:
)

Bmecme c nocnom Typyuu e Poccuu d
Mexmemom Camcapom Ha 8bicmaeke
«MHHOITPOM-2019»

KYPC HA BOCTOK

3TO HOBOE KOKHO BO3MOXHOCTEN», HOBbIN
MOLLHbIV BUTOK Pa3BUTUA. B pamKax Takmx
MEPOMNPUATUI Mbl BCErAa COEAMHAEM MeX-
Zy coboln 6onbLIoe KONMYEeCTBO KOMMaHWI,
NMoOMOraem BblCTpanBaTb MOCTbl HE TONIbKO
MeXAy OBU3HeC-CTPYKTYypamu, HO U MexXay
opraHamu Bnactu. [prBeay npoctoi npu-
mep: korga B 2018 rogy mbl nposogunu Poc-
cuiicko-Typeukunin 6usHec-bopym, UMEHHO
Ha nonsax ¢dopyma 6bino NPUHATO pelLeHre
o ToMm, yTo TypuusA CTaHeT B NpeacTosLeMm,
2019 rogy ctpaHou-napTHépom «MHHOIPO-
Ma» — KpynHeriLuen poccMnckom NPOMbILLIEH-
HOI BbICTaBKM, NpoxoAasLlen B EkatepuHobyp-
re. [oBAUANO N1 3T0 Ha TOBapOOHOPOT MeXay
Hawmmmn cTpaHamu? besycnoBHo! imeHHO B
2019 rogy OH BbIPOC Ha HECKONbKO MUIN-
apAoB Aonnapos.

OcobeHHoCTb NpeacToswero dopyma B
TOM, YTO Mbl CTPEMUMCSA K OTKPBITOMY AVanory
1 He 60UMCSA NOAHVMATbL BOMPOCHI MO CaMbiM
60neBbIM TOUKaM B B13HECE U HAXOAUTb NyTY
pelweHus. Hanprmep, ogHa 13 ceccuin dopy-
Ma b6yfeT nocBsLLeHa NOrMCTUKE, C KOTOPOM
cerofHA BO3HMKaeT MHoro npobnem. Mbl npu-
racuIn Ha Heé KOMMaHWK, KOTOPbIe CTOSKHY-
JINCb € 3TMMU Npobiemamu, Ans TOro YToobl
OHV NOZENMUINCL CBOUM OMbITOM pPeLleHUs fo-
rmcTnyeckux 3agad. Ecnm He «<nogcseurBaTby
TaKue NCTOPUM Ha KPYMHbIX GOpyMmax, TO Mbl
He NpraaarM TOM CKOPOCTY Pa3BUTUIO B3an-
MOOTHOLLEHWI MeXy CTPaHaMU, KOTOPYHO 3a
CYET TaKUX MEPOMPUATUIN MOXXHO HapacCTUTb.
Hawwa 3agaya — co3gaBath Kak MOXXHO 6osiblue
YCNOBUIA ANA POXKAEHNA HOBbIX AW, MPoeK-
TOB 1 6113HeCoB.
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ARSEN AYUPOV:
"ADMINISTRATIVE BARRIERS SHOULD
BE REMOVED AND THIS SHOULD BE
DONE PROMPTLY"

—

T oday Russia and Turkey are key trade and investment partners. Turkey has
announced that it has no plans to join sanctions against Russia. ARSEN
AYUPOYV, Chairman of the Russian-Turkish Working Group at the Russian
Union of Industrialists and Entrepreneurs, told our publication about the
prospects for Russian-Turkish relations in the new economic conditions.
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- How would you characterize Turkey’s
position on the economic sanctions imposed
on Russia by a number of countries?

— Turkey wants to maintain good relations
with both countries in the conflict and has
long offered to mediate in negotiations
between Russia and Ukraine. And because
of this position, Turkey does not impose or
plan to impose economic sanctions against
Russia, so there has been no freezing of
business relations. On the contrary, Russian
business has turned even more towards Turkey
and Turkish business towards Russia. Thus,
external circumstances have unwittingly
contributed to a greater rapprochement of
business relations between our countries.

- Can we predict a significant increase in
trade between our countries in 2022?

— If we take last year’s figures for 2021, the
trade turnover between Russia and Turkey
was $33 billion. This is already quite a high
level compared to previous years. Especially
compared to 2016 and 2017, when the trade
turnover dropped significantly during the
cooling of relations between our countries.
During that period, it was down to less
than $25 billion. It is still difficult to make
predictions about what the exact amount of
trade turnover will be this year, but we can say
with confidence that it will grow compared to
last year, since all the contracts and deliveries
that were concluded, have continued, in
addition, there are new ones.
For example, in the last month
and a half, more than a thousand
Russian companies localized in
Turkey.

What are Russians doing
today in Turkey? They open
representative offices of their
companies, new companies
from scratch, buy real estate,
rent real estate. There are also
many applications for Turkish
citizenship. A law was passed
in Turkey that allows buyers of
real estate worth 250 thousand
dollars to get Turkish citizenship
and now this limit is raised to
400 thousand dollars but the
demand doesn’t decrease.

For example, on April 21,
2022 there was a conference
“Investment Attractiveness of
Moscow for Turkish Companies:
Business Support in the Current
Economic Environment” where
Turkish business representatives
spoke about the $33 billion trade
turnover last year and they said
that our countries can easily
exceed that figure. Our goal
for 2018 is to increase the trade
turnover to USD 100 billion. And
today, seeing how our business
relations are changing for the

better, we can say that we can get closer to
that figure.

- What areas of cooperation look the most
promising today?

— There are several reasons why Turkey is
one of the most profitable partners for Russia
today. Firstly, Turkey is a convenient partner
in terms of logistics. Turkey is our closest
neighbor, with whom we have long established
a logistics chain by sea, rail, highways, and air
service. In this regard, Turkey is becoming
the most important logistical hub for business
development, for building new supply chains
through it. This applies both to goods from
sanctioned countries, which today cannot
come to Russia by traditional ways, and the
delivery of goods from Russia to Europe
and the United States using Turkish trading
companies.

Secondly, a promising direction is Turkish
fast food, which is now very actively rushing
into Russia. We are now in active negotiations
with five chain restaurants, pizzerias, burger
houses, and coffee shops, which are seriously
considering coming to Russia and developing
their chains here quickly.

Apart from fast food, Turkish textile
and clothing brands are also looking at the
Russian market very closely. In Turkey there
is an association, the Union of United Brands,
which includes 554 Turkish brands, of which
only 32 are present in Russia, less than 6%.

INCE 2020 THERE

IS ANEW TOOL TO
ENCOURAGE INVESTMENT IN
RUSSIA — SPIC (AGREEMENT
ON THE PROTECTION AND
PROMOTION OF CAPITAL
INVESTMENTS). ITS MAIN
INNOVATION IS THE
STABILIZATION CLAUSE.
INVESTORS ARE GIVEN
THE OPPORTUNITY TO
IMPLEMENT INVESTMENT
PROJECTS BASED ON
GUARANTEES OF THE
STATE NOT TO APPLY ACTS
WHICH MAY WORSEN THEIR
SITUATION.

KYPC HA BOCTOK

Now the brands that are already present
in Russia, such as LC Waikiki, Koton, for
example, are brands that are planning to
expand, but new players are expected to come.
Thirdly, the development of Turkish
production in Russia is promising.
Representatives of this business sector
understand very well that now they can
occupy a good niche: since supplies between
Russia and many Western countries are
disrupted, it is possible to come and localize
production. All the more so because today
in Turkey the inflation rate is high: the lira is
falling, and, of course, in these conditions a
large Russian market is attractive - a country
with a population of over 140 million people
and a lower inflation rate than in Turkey.
Another promising area of cooperation
is building export flows of Russian
goods to Turkey. Today we are directly
involved in bringing Russian exporters
to the Turkish market. We are now in the
process of accrediting the Turkish B2B
marketplace Turkishexporter. This is quite
a large marketplace, covering more than
180 thousand companies. We have already
reached an agreement with the Russian Export
Center (REC) that from the end of April we
will start introducing Russian exporters to the
Turkish platform. Russian companies will thus
be able to find new markets for themselves.
Traditionally, active cooperation between
the countries in the construction market
continues. This includes both the
direct work of Turkish companies
as contractors and the supply of
construction materials. In 2021,
Turkish construction companies
implemented projects in Russia
worth about USD 85 bln. I think
that Turkey will increase its activity
in this area. I think that Turkey will
also play an increasing role in the
supply of household appliances, paper
products and household chemicals.
We are continuing our cooperation on
the Akkuyu NPP construction project.
Now it is hard to name areas of
business where there will not be an
increase in cooperation: it will actually
be on all fronts.

- If we talk about Russian exports,
what types of goods are Turkish
partners primarily interested in?

— Turkey traditionally has a shortage
of certain products that are widely
represented in Russia. These are all
types of commodities, such as metals,
energy resources, etc. If you take non-
resource exports, it is, for example,
those food products, which are in
short supply in Turkey. For example,
Bashkirian honey is very popular.
There is a high demand for sunflower
oil, whose deficit has been particularly
acute in Turkey recently.
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In addition, it is flour products, which are
also in short supply, since export duties on
this type of product have been raised since
last year. By the way, after export duties were
raised, Turkish businesses rushed to Russia
to establish flour milling facilities in order to
create their own product and export it.

- The situation that has now arisen due
to the imposition of economic sanctions
against Russia has required new logistical
and financial solutions?

- Of course, it has required a lot of effort.
Many chains have to be built literally from
scratch. We are in constant communication
with our partners in Turkey. This includes
the legal business, with which we have
traditionally cooperated on behalf of our law
firm Nektorov, Saveliev & Partners (NSP), and
partners at the level of Turkish associations,
such as the Turkish Exporters” Association
(TIM), the Turkish Foreign Economic
Relations Committee (DEIK), the Association
of Turkish Entrepreneurs in Russia (RTIB). In
fact, we used all our connections and contacts
in order to literally pinpoint processing of each
request that we receive.

I can give you an example of the supply of
shrimp feed, which a Russian manufacturer
exported to Europe and the United States. Of
course, after the start of the military special
operation, the supplier was faced with the
fact that he could not organize the delivery
of his product in the traditional ways. We
managed to arrange it through our Turkish
fellow traders. Now the manufacturer is
at the stage of signing a contract with the
partners. And we find such point solutions
every day.

- Do you think that today Turkish business
is more interested in coming to megacities?
What are the chances for strengthening inter-
regional partnerships?

- I believe that new opportunities are
opening up for the regions as well. If, for
example, if we are talking about fast food,
especially the economy segment, which is
the segment that will be most in demand in
Russia, then, taking into account the decline
in purchasing power of the population, the
need for such networks is much higher in the
regions, new players have easier access to the
market than in big cities, because large cities
are already saturated with American networks
with well-established business processes. If we
take the south of Russia, Siberia, the Urals,
then not all fast food chains have made it to
these federal districts yet. Chances are great
that the new Turkish fast food outlets will be
in demand in these regions, their turnover
may even be higher than, for example, in
Moscow.

Of course, the arrival of Turkish companies
in special economic zones (SEZs), technology
parks and industrial parks is promising for
the development of interregional cooperation.

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

There are hundreds of such parks across the
country today, and you do not have to come
to Moscow or St. Petersburg to develop
production facilities, especially since the costs
are much higher here. Nothing prevents you
from opening production facilities in the
regions, where all the conditions are created
and all the same benefits are offered, including
tax incentives.

Today, Turkish manufacturers are ready to
come to our market in the areas where they
are traditionally strong — everything related to
light industry, textiles, and medical devices.
But they need our assistance. For example, a
Turkish company producing medical devices
was planning to enter our market two years
ago, but could not register its products,
which is very bureaucratic in our country. In
order to facilitate the entry of such players,
administrative barriers must be removed and
done quickly, so that Turkish brands, which are
now ready to replace the departing European
and American manufacturers, do not turn
around and go to other markets. The same

applies to the production of medicines. Turkey
is a significant player here. At a conference
held on April 21, 2022, a representative of a
Turkish pharmaceutical company showed us a
list of 20 countries where the company exports
drugs. And in first place in terms of exports is
South Korea. Russia is also in the top twenty
countries, but last year imports from Turkey
dropped by more than 30%! Now is the right
time to increase it.

- What kind of support measures can be
provided today for businesses coming to
Russia?

— Firstly, I would like to note that support
has begun to be provided in a more substantive
way. For example, a huge number of fast food
outlets have closed in Moscow today, and the
city has responded by allocating impressive
sums of money to provide grants to companies
which open fast food restaurants in the capital.
Grant amounts range from 1 to 5 million
rubles for each newly opened point, which is
not a bad help in reducing costs.



Traditionally, there is a fairly large package
of support measures for foreign investors
related to special investment contracts
(SPICs).

Since 2020 there is a new tool to encourage
investment in Russia — SPIC (agreement on
the protection and promotion of capital
investments). Its main innovation is the
stabilization clause. Investors are given the
opportunity to implement investment projects
based on guarantees of the state not to apply
acts which may worsen their situation.

In addition, there are offset contracts, which
guarantee the purchase of goods produced
in Russia by the only supplier, i.e., essentially
bypassing bidding, etc.

All of these measures work and show their
effectiveness, but this does not mean that
we should limit ourselves to them. As I said
earlier, we need to remove administrative
barriers that hinder foreign partners from
entering the market. Then there is a chance
that our country will minimize its losses from
economic sanctions.

- Do you think Turkish companies have
any concerns about entering the Russian
market? Do they face pressure?

- Today the Turkish leadership is under
pressure from NATO, as well as from
European and American partners who
are unhappy that Turkey is not imposing
economic sanctions against Russia. And
Turkey is building a fairly accurate policy,
but it has its own interests, which include
Russia, and Turkey clearly states this. For

“HOBAS 3PA B PC%
"TURK!YE RUS\?
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example, the country is creating a separate
airline that will provide flights for Russian
tourists who come to Turkey for vacation.
Of course, it will not replace us and will
not provide us with aircrafts to fly to all
countries of the world, we are talking only
about flights to Turkey, but it is certainly
beneficial for both sides. Turkey is one of
the countries that are friendly to us, that are
well understood by the Russian mentality
and with which we maintain a constructive
dialogue both in business and at the highest
levels of government.

- In May 2022, the Russian-Turkish
Dialogue Association together with the
Russian Union of Industrialists and
Entrepreneurs will hold the second annual
forum “Russia-Turkey: New Trends and
Opportunities. What are your expectations
for this event?

- Yes, this forum will be held with the
support of the Russian-Turkish Working
Group at the Russian Union of Industrialists
and Entrepreneurs and with information
support from Russian Business Guide
magazine. It is organized within the
framework of the development of Russo-
Turkish business dialogue. The association
was created for this purpose. The task of the
Russian-Turkish working group is to help
Russian business in working with Turkey,
help Turkish business to come to Russia, to
ensure the flow of Turkish investments into
Russia, reduce administrative barriers, the
construction of new communication sites.

TURKIYE CUMHURIYET]
TICARET BAKANLIG|

T

WACKO-TYPE
CEDERASYONU

TURKIYE
AACATCILAR
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This is why the association Russian-Turkish
Dialogue was created: the more platforms
for communication, the more opportunities
for business. In fact, we are now reviving the
B2B meetings that were frozen because of the
pandemic. The forum we're going to hold is a
new “window of opportunity;,” a powerful new
round of development. We always connect a lot
of companies with each other at such events, we
help build bridges not only between business
structures but also between authorities. To give
a simple example: when we held the Russian-
Turkish Business Forum in 2018, it was on the
margins of the forum that it was decided that
Turkey would become a partner country in the
upcoming 2019 Innoprom — Russia’s largest
industrial exhibition, held in Ekaterinburg. Has
it had an impact on the trade turnover between
our countries? Absolutely! It was in 2019 that
it grew by several billion dollars.

The peculiarity of the upcoming forum
is that we strive for an open dialogue and
are not afraid to raise issues on the most
painful points in business and find solutions.
For example, one of the forum sessions will
be devoted to logistics, with which there
are many problems today. We have invited
companies that have faced these problems
to share their experiences in solving logistics
problems. If we do not “highlight” such stories
at major forums, then we will not give the
speed to the development of relations between
countries, which at the expense of such events
can be built up. Our task is to create as many
conditions as possible for the birth of new
ideas, projects and businesses.

MECLISI
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POCCNCKME TOPTOBbIE
LEHTPBITOTOBbLI KBCTPEHE
C TYPEUKUMWU BPEHAAMW

KoHLa ¢peBpana 2022 roaa MHoOrue UHOCTpaHHbIe GpeHpbl

NPUOCTAHOBUNN CBOKO AeATeNbHOCTb B Poccum nnm 3aasunu 06
yXope ¢ poccuinckoro pbiHka. Ho korga KTo-To yxoaut, cBoboaHoe
MeCTO, NOABUBLLEECA Ha PbIHKE, HenpeMeHHO 3aHUMAET KTO-TO
apyroit. lpeacTaButeny TypewLKoro peteitna MmoryT okasaTbca TeMmu
UFpOKaMM, KOTOpbIe 3aiiMyT 0CBOOOAUBLUNECA HULLK.

0 nepcnekTUBax BO3MOXKHOCTU NOABNEHUA HOBbIX 1A HALLEr0 PbIHKA
mapok mbl norosopunu ¢ IABJIOM JIIOJTNHBIM, Bune-npe3uaeHTom
Coto3a ToproBbIX LieHTpoB: Poccua — benopyccua — KazaxcraH.

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

—INaeen bopucosu4, 8 mop2086bIx YeH-
mpax 3aKpei/iuce MHO2Ue Ma2a3suHbl UHO-
cmpaHHbIx 6peHdos. Kak ux yxo0 ompa-
3uncaHa TLY?

- ToproBas HefJBMXXMMOCTb, efiBa ONnpaByB-
LWIAACA OT KOPOHABUPYCHbIX OFPaHMYEHNN,
CTOJSIKHYNACb C YXOAOM MHOIMX MHOCTPAHHbIX
6peHAoB MV NPYIOCTAHOBKOM UX AeATENIbHO-
CTU. KOHeYHO, BCE 3TO AOCTAaTOYHO CePbE3HO
CKa3asioCb Ha TOProBblX MOIaxX, Tak Kak B
TOProBoO-pa3BieKaTe/bHbIX LIeHTPaX XopoLue-
ro YPOBHA OKoJ10 25-30% nnowagen 3aHma-
10T 3aMagHble 6peHbl, U3 HUX Yxke noyTtn 50%
3aKpbITO. ECIM yuecTb MMeloLLy0Cca CPeaHIo0
BakaHTHOCTb B 10-11%, TO cerogHA B cpea-
HEeM MO>KHO roBopuTb 0 20-30% «3aKpbITbIX
[Bepe». ITO yXKe KpUTUYeckas macca, Korga
nagaet TpaduK, KpOMe TOro, 3aKpbIBaTCA U
ZApyrve apeHaaTopsbl, KOTopble paboTtanu 3a
CYET CHEPrnM C STUMU MarasuHamu.

[Mpn 3TOM CUTyaumA OCNOXKHAETCA TEM,
YTO [10 CMX MOP HE COBCEM ACHO, UTO byaeT
[arnblue: OTKPOITCA BHOBb 3TW MarasviHbl Uan
HeT. MHOrve peTelinepbl BeayT cenapaTHble
neperoBopbl, HO rapaHTK, YTO ylieALne
BEPHYTCA, HET, KaK HeT 1 rapaHTUn TOro, YTo
ocTaBLecs He OyayT Janblue 3aKpblBaTb-
cA. Bo3mMoXHOe e 3aKpbiTue oCTanbHbIX
3anagHbix 6peHpoB noctaBuT TPLL Ha rpaHb
BbKMBAHMA.

- Ecnu nu 8bix00 u3 amoli cumyayuu?

— Ecnn He yrny6nATtbca B NOAUTUKY, TO Ca-
Mbl1 paboumnin BapuaHT — 3TO 3aMeHa Ha apy-
roro apeHgatopa. Poccuiickux 6peHnoB Ha
[aHHbI MOMEHT, 0COOEHHO B CErMeHTe Of1EX-
HOrO peTena, He Tak MHOTO, U B KpYMHbIX TL|
OHVI, KaK NPaBWuIio, yke npeacTaseHbl. Ho Ha
doHe yxoaa ofHUX 3anagHbIX UTPOKOB C PbIH-
Ka 3aMeTHO BbIpOC/ia akTUBHOCTb APYriX 3a-
py6exHbix KomnaHuii B Poccum, B YacTHOCTU
Typeukmx. Certyac Coto3 TOProBbix LLIEeHTPOB
BeAET NeperoBopbl Cpasy C HECKONbKUMU
Urpokamm TypeLKoro petenna. Hanpumep,
c Typeukon ceTbto dactdyna Chitir Chicken
0 3anycke ceTu pectopaHoB B Poccun. B
HacTosLlee Bpems peub MAET 06 OTKPbITUM
5-10 cO6CTBEHHbIX TOUEK B KPYMHbIX ropogax,
HO B fjasibHelLweM, Npy yAauyHOM CTapTe, Ync-
110 3aBefieHNI MOXKET NCUNCNATLCA COTHAMY
3a CYET PpaHyUa3rHrosor mogenu. Ho ectb
O[VIH HI0AHC, KOTOPbIV C/iedyeT YUnTbIBaThb TYy-
PELIKMM KOMMAHUAM 13 cermeHTa dactdyna:
Yy MeHS OblN1 OMbIT PabOTbI C TYPELKMMU Ke-
6abHbIMY, 1 eC/IN CPaBHMBATb UX C TEMU, YTO
OTKPbIBAIOTCA B €BPOMENCKIMX CTPAHAX, B CaMOW
Typuum, To MOXXHO OTMETUTb, UTo B Poccnm y
HUX ropasfo HUXe CKOPOCTb 06CYKMBaHUA,
a POCCUICKNIA NOTPEOUTEND YXKe OPUEHTHPO-
BaH Ha Te BbICOKME CTaHAAPTbl U CKOPOCTH,
KOTOpble npeanaranun agpyrve cetu, no3Tomy
A 6bl peKOMeHA0BaN CTaHAAPTbI KayecTBa
CKOPPEKTUPOBATb B CTOPOHY 6ornee 6bicTpo-
ro 06cnykumBaHus. Y Mbl roToBbl OKasaTb ceTu
BCAYECKYI0 noaaepKy. Coto3 TOProBbiX LieH-
TPOB 1 POCCUINCKII COLO3 MPOMbILLIIEHHWKOB U
npegnpviHumatene (PCIIM) rotoBbl BIHOCUTL



Ha ob6cyxaeHve B MmHnpomTopre Bonpoc o
rocypapcteeHHon nogaepkke Chitir Chicken B
P®: 06 ycTaHOBNEHUV JIbFOTHBIX TAMOXKEHHbIX
nnatexxen N KPegUTOB U T. A.

Takxe npeactaButenu Coto3a TOProBbIxX
LEHTPOB HelaBHO BCTPEYanunch C npeace-
patenem Poccuincko-TypeLKoro fenoBoro
coBeTa B cocTaBe KomuTeTa BHELIHEIKOHO-
Muyeckmx ceasen Typuum (OENK) N33eTom
SKMeKumnbaLum, obcyannm BoONpochl COTpya-
HMYeCcTBa TypeLKMX OpeH0B C POCCUNCKUMM
TOProBbIMU LIeHTpaMMu.

MepBbiM WArom Ha NyTU NOANMCAHUA
KOHTPAKTOB CTaJl NepPBbIl MeXKAYHAaPOAHbIN
6113Hec-3aBTPaK C yyacTmem npeacraButenei
Typeukoro dactdyga. 31o cetb Yesen Burger —
OAVIH 13 NAEePOB TypPeLKoro pbiHKa dacT-
dyna, ocHoBaHHasA B 2018 rogy; LK burger n
LK pizza - ceTeBble pecTopaHbl NuLLepumn
n 6yprepHble, o6pa3oBaHHbie B 2009 rogy
B KOoonepauun ¢ KpynHenwmm 6peHgamm
Starbucks n McDonalds; Arabica Coffee House,
ceTb KodeeH/MarasmHoB, 1 gpyrue.

A 19 maa NpongéeT BTOPOW MeXAyHapoa-
HbI feHb apeHaaTopa B TPL, «Berac Maku-
HUHOY, rAe COCTOUTCA CreLnanbHas ceccus,
NocBALWEHHAA COTPYAHUYECTBY C TYPELKUMM
6peHgamu 1 dpaHlwmsamu. Ha 3Ty BcTpeuy
TaKXKe NprieayT NpefcTaBUTEN TypeLKumx
6peH0B, B OCHOBHOM 3TO Urpoku fashion-mH-
[yCTpuK, NPOV3BOAUTESNIN TOBAPOB AJ1A JOMA
1 T. N. Hanpumep, y»<e N3BECTHO, YTO CErofHsA
Typuua Bcepb€3 HamepeHa 3aMeHUTb JaTCKuI
6peHa Jysk, eMy NpuHagnexnT KpynHerwwas
ceTb MebesibHbIX MarasvHoB B [laHuW, KOTO-
pas bbina npeacTtaeneHa n B Poccun. Ha aton
BCTPEeYe NrpoKU TYPELIKOro peTeiinia CMoryT
JINYHO NOOOBLLATLCA C YNPaBAOLMMY TOPro-
BbIX LIEHTPOB, MOCTaBLYMKaMUN MPOAYKTOB U
o6opynoBaHus, NpeAcTaBUTENAMN 6aHKOB 1
APYrMMmM yYacTHMKamu 613Hec-coobLecTsa.

- Kak ebl nonazaeme, cmoxem nu my-
peykulii pemelin1 3aKpbIimb 8ce nycmyioujue
Huwu, Komopble 06pa3oe8anauce nocse yxo-
0d MHO2uX 3anadHbIX MApPoK?

— HecomHeHHbI nntoc TypeLKoro petenna
He TOJIbKO B TOM, YTO CTPaHa pacrosioxeHa
6n1113K0 K Poccum, HO 1 B TOM, UTO Yy KOMMAHUIA
y>e ecTb Hemasbli onbIT paboTbl B PO, cBom
MarasviHbl, K HUM y>e CNIOXIoCb foBepUe y
POCCMINCKMX NOKynaTenen. Y TypeLKmx urpo-
KOB MpefCcTaBieHbl BCE CErMEHTbI, KOTOpble
ceinyac 3aKkpbiBatoTca: fashion, KocmeTuka,
ToBapbl AnA foma, actdyn, mebenb v ap. Typ-
LA — JaBHUI TOProBbIi NAPTHEP, rAe yxe
€CTb CJIOXKMBLIeecsA NPOU3BOACTBO AaHHbIX
KaTeropuii TOBapoB, U A yBEPEH, UTO UM Oy-
[ET NPOoLLe 3aX0ANTb Ha PbIHOK, YeM MHOTUM
6peHaam U3 pyrux Apy>KeCTBeHHbIX CTPaH.
Ho npouecc 3anonHeHus Bcex ocBo6oamnB-
LIMXCA NnoLwagel B TOproBo-pasBiieKaTesib-
HbIX LIeHTpax He 6yaeT MoNHMeHOCHbIM. MNpea-
CTaBUTENMN TYPELIKOro peTeiina NpeanoynTaoT
HaumHaTb ¢ MockBbl 1 CaHKT-TeTepbypra, Tak
YTOo B Havboree yA3BUMOI MO3ULIMIN HaXOOAT-
cA pervnoHanbHble TPL.

KYPC HA BOCTOK

HECOMHEHHbIVI MJTFOC TYPELIKOIO PETEVIA HE
[OJIbKO B TOM, YTO CTRPAHA PACTTOJTOXKEHA BJTIVSKO
K POCCUIM, HO 1 B TOM, UTO VY KOMIMAHWM V)KE ECTb
HEMAJIbIV OMbIT PABOTbI B PD, CBOW MATA3MHDBI, K
HIAM VOKE CIOXKINIOCH JOBEPUE Y POCCUINCKIAX
NOKYMATENEN. Y TYPELIKX MITPOKOB MPEACTABIEHDI
BCE CEITMEHTbI, KOTOPbBIE CEMYAC 3AKPBIBAKOTCS:
FASHION, KOCMETVKA, TOBAPDBI /14 JIOMA, DACTDV/,

MEBEJIb N [P,

- B cea3u ¢ mem, ymo nnowyadu oceobo-
ousiucb U mop2oebie yeHmpol celidac Haxo-
0:amcs 8 C/I0XKHOU cumyayuu, He npooas/u-
earom iu ux NnomeHyuaabHble NapMHEpPbI
Ha Heabl20OHble 0n1a TPL ycnosua? Unu,
803MOXHO, CAMU MOp208ble YyeHmMpbl 20mo-
8bl npedocmasnamos Kakue-1u6o sb2omol
HOB8bIM mypeykKum apeHoamopam?

— Ha gaHHbIi MOMEHT peub 0 AMKTaTe unu
NPVIHY>XAEHUN K KaKM-TM60 0COBEeHHbIM
npedepeHLmamM He NgET. Ho Hago NoHUMaTb,
YTO HOBbIE UIPOKYM TYPELIKOro peTelisia C 0CTo-
POXHOCTbBIO BbIXOAAT HAa POCCUCKNI PbIHOK,
MOCKOJSIbKY B YCIIOBUAX C HEACHON NepcneKkTu-
BOW Y HUX BO3HVMKAIOT OMaceHuis, 4To CUTyaums

MOET MOMEHATLCA NOCsIe UX MPYXOA], a busHec
MOXeET CTaTb YObITOUHbIM. [T03TOMY Ha Bxoge
OHW PacCMaTPUBAIOT HECKOJIbKO BapuaHTOB
COTPYAHNYECTBA — 3TO BO3MOXHOCTb COTPYA-
HMYecTBa no ¢paHLL13e UM NocTaBKa TOBApPOB,
41O, 6€3yCNOBHO, MUHUMU3UPYET UX PUCKU. Mbl
NPOBENN ONPOC, KOTOPbI NMOKa3aJi: 3anpoc Ta-
KOV eCTb — NpUB/EeKaTb TypeLKue OpeHpbl XoTAT
KaK peTeinnepbl, Tak 1 TOProBble LIEHTPbI.

W BTOpOIA BapmaHT — AONFOCPOYHbIe JOro-
BOPbI HAa HECKOJIbKO J1eT, KoTopble obecne-
UMBAIOT VX BNlajesibLiaM YBEPEeHHOCTb B TOM,
4TO B C/lyyae BO3BpALLEHMSA yLleLnX MapoK
Ha POCCUNCKNI PbIHOK OHWN HE NMOHEeCYT BHe-
3arHbIX N3LePXKeK 1 He ByayT NOCTaBeHbl B
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| Nerepbyp
| Heasuma

NOSITOCPOYHBIE AOMOBOPHI HA HECKO/IbKO NET
OBECIMEYMBAIOT VX BAAAENBLAM YBEPEHHOCTL
B TOM, YTO B CJ/IVHAE BO3IBPALLIEHWS VLLIEALLINX
MAPOK HA POCCUINCKMW PBIHOK OHW HE
MOHECYT BHE3AIMHDBIX M3AEPYKEK U HE BYAYT
MNOCTABNEHDI B VC/IOBMA, KOTOPBIE BbIHYAAT 11X
MPEKPATWTH 3/1ECb CBOW BU3HEC.

RUSSIAN BUSINESS GUIDE {AnPEnb 2022}

YC/I0BUA, KOTOPble BbIHYAAT UX MPeKpaTuTb
371€Cb CBOW OBU3HeC.

YT0 KacaeTca cammx TOProBo-pasBeKaTesib-
HbIX LIEHTPOB, TO A MPOBOAI ONPOC YNPaBAio-
wx TL| o Tom, roTOBbI N OHW NPEeJOCTaBNATb
KaKume-nnmbo CKMAKM Mo apeHaHON niaTe Tem,
KTO 3aXOAMUT Ha 3aKpbIBLUMECA NAOLWaaun, 1
60/bLUVHCTBO FOTOBO BMYCTUTb HOBbIX apeH-
[aTOPOB, CHM3VB LieHY Ha apeHay NpUMepHO
Ha 20% oT npeabiayLen. M 3To Bcero nuiub
00LWMIA NOKa3aTeb, «<CpefjHAA TemnepaTtypar.
fl yBepeH, UTO ec/iv 3TO KaKoW-TO KayeCTBeH-
HblIIA, NEPCNEKTUBHDBIV OPEHS, TO peUb MOXKET
MONTIN 1 O 6onee «BKYCHbIX» YCITIOBUAX.

- Ymo moxHo ckazame o Kayecmee mex
mypeykux 6peH008, Komopble npuxooam
Ha 3ameHy?

— Ecnu roBopurTh, Hanpumep, o cermeHTe
fashion, To 310 NpousBoAUTENN 1 CETEBBIE
Mara3vHbl OfeX[bl XOpoLllero Kayectsa B
cerMeHTe MacCMapKeT, TaM Xe, rae pabo-
TalT U 6GONIbLIMHCTBO BbiIXOAAWMX U3 PO
6peHnoB. o KauecTBY OHY COMNOCTaBUMbI
c Zara, H&M, mHoruve gake oTLWMBAOTCA Ha
OfHUX 1 Tex e dabprKax. Xopoluero Kaye-
CTBa TOBapbl AnA fomMa. B kocmeTtnueckom
peTeiine TypeLKre Mapku He 6biv WPOKO
npencTaB/ieHbl B Hallel CTpaHe, HO OT3bl-
Bbl MO PbIHKY MoOsoOXuUTenbHble. B niobom
Crlyyae 3T UTPOKM BbIXOAAT Ha PbIHOK, rae
y noKynaTesnen ye ecTb onpegenéHHble
TpeboBaHUA K KaUecTBy TOBapOB, TaK UTO
nfiaHKa onyckatbcsa He Gyger.

- Mo»<Ho 1u oyeHUMb Koslu4ecmeo ue-
PpOKO8, Komopble NOmeHyuaabHO Mmo2ym
npulimu Ha pocculickuli pbIHOK?

- TypeLKux mapok, KoTopble He NpeacTaBs-
NeHbl B Poccnm, HECKOJIbKO COTeH, Ho, 6e3-
YCJIOBHO, He BCE 13 HWX FOTOBbI NI MOTYT
BbINTY Ha HaL PbIHOK. Hanpumep, goctaTtouHo
OCTOPOXKHO Ha GOHE SKOHOMUNYECKUNX CAHKLUIA
cebs BegyT Te UFPOKY, KOTOPbIE YXKe MEIT
613HeC B 3aMafHbIX CTpaHax, ckaxxem — B [ep-
MaHM1K, OMacanaCh YXyALIEHWA CIOXKMBLUNXCA
OTHOLUEHMWI CO CBOVMU NapTHEpamun. Ho no-
narato, YTo Te MapKu, KOTopble POAUANCH 1
Bblpocnv B Typuuw, 6yayT LWMPOKO NpeacTas-
JIeHbl Ha Hallem pbiHKe. B ocHoBHOM 310 6yayT
KpYMHble 1 CPeAHME NTPOKM CO CIIOXKMBLLENCA
penyTauuen.

- Kakyto nomowjb mypeykomy pemeliny,
8bIxo0aWemy Ha pocculickuli pbIHOK, MO-
XXem okazameo Colo3 mop208bix yeHmpoas?

— OCcHOBHas NOMOLLb — 3TO CBA3b C TOPro-
BbIMU LIEHTPaMK, YCTaHOBJIEHVE KOHTAKTOB,
opraHu3auus KOHGepeHLUNii 1 KPYFbIX CTO-
0B, c60p 3asABOK Ha TypeLKue 6peHabl.
Kpome Toro, Mbl CONpoBOXKAaem TypeLKnX
6U3HecMeHOB, npuneTawwmx B Poccuio Ha
neperoBopbl, Oka3blBaeM UM NMOMOLLb B
pa3mMelleHnn, KOHCYnbTupyem. MaBHoe —
COXpaHeHVe CNOKONCTBUA, TaK Kak Ans
MHOTVX NPO6JIeM eCTb pelleHns, KoTopble
NPOCTO HaA0 HANTN.
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S ince the end of February 2022, many foreign brands have suspended their activities in Russia or have
announced their withdrawal from the Russian market. But when someone leaves, the vacant place which
has appeared on the market is inevitably taken by someone else. Representatives of Turkish retail may turn out
to be the players who will occupy the vacated niches. We talked to PAVEL LULIN, Vice-President of the Union
of Shopping Centres: Russia — Belarus — Kazakhstan, about the prospects for the possibility of new brands

appearing on our market.

- Pavel Borisovich, many stores of foreign
brands have closed in shopping centers. How
did their exit affect the shopping centers?

- Retail real estate, which has barely
recovered from the coronavirus restrictions,
faced with the departure of many foreign
brands or the suspension of their activities. Of
course, all this has seriously enough affected
shopping malls, because in good quality
shopping centers about 25-30% of space is
occupied by Western brands, of which almost
50% is already closed. If we take into account
an average vacancy rate of 10-11%, today we
can talk about an average of 20-30% of “closed
doors”. This is already a critical mass, when
traffic decreases, in addition, other tenants,
who worked due to synergy with these stores,
are also closing.

At the same time, the situation is
complicated by the fact that it is still not quite
clear what will happen next: will these stores
reopen or not. Many retailers are engaged in
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separate negotiations, but there is no guarantee
that those who left will return, just as there is
no guarantee that the remaining ones will not
continue to close. The possible closure of the
remaining Western brands would put the mall
on the verge of survival.

— Is there a way out of this situation?

- Without going into politics, the most
workable option is to replace them with
another tenant. There are not many Russian
brands at the moment, especially in the
clothing retail segment, and as a rule they are
already represented in large shopping centers.
But against the background of the departure
of some Western players from the market the
activity of other foreign companies in Russia,
in particular Turkish companies, has increased
noticeably. The Union of Shopping Centers
is now in negotiations with several Turkish
retail players at once. For example, with
the Turkish fast food chain Chitir Chicken

about launching a chain of restaurants in
Russia. At the moment we are talking about
opening 5-10 own outlets in major cities,
but in the future, with a successful start, the
number of establishments could be in the
hundreds due to the franchise model. But
there is a nuance that Turkish companies
in the fast food segment need to consider:
I have had experience working with Turkish
kebab restaurants and if you compare them
to those that open in European countries, in
Turkey itself, you can see that in Russia they
have much lower speed of service, while the
Russian consumer is already focused on the
high standards and speed that other chains
offer, so I would recommend that the quality
standards be adjusted in the direction of
faster service. And we are ready to support
the chain in every way possible. The Union
of Trade Centers and the Russian Union of
Industrialists and Entrepreneurs (RSPP) are
ready to bring up the issue of state support
for Chitir Chicken in Russia for discussion
at the Ministry of Industry and Trade: the
establishment of preferential customs duties
and loans, etc.

Also, representatives of the Union of
Trade Centers have recently met with the
chairman of the Russian-Turkish Business
Council within the Committee of Foreign
Economic Relations of Turkey (DEIK)
Izzet Ekmekchibashi, discussed issues of
cooperation of Turkish brands with Russian
trade centers.

The first step towards signing contracts will
be the first international business breakfast
with representatives of Turkish fast food. These
are Yesen Burger chain, one of the leaders
of the Turkish fast food market, founded in
2018; LK burger and LK pizza, pizzeria and
burger chain restaurants formed in 2009 in
cooperation with major brands Starbucks and
McDonalds; Arabica Coffee House, a chain of
coffee shops/stores, and others.

And on May 19 there will be the second
international Tenant’s Day in “Vegas
Myakinino” shopping mall, where a special
session on cooperation with Turkish brands
and franchises will take place. This meeting
will also be attended by representatives of
Turkish brands, mainly players in the fashion
industry, manufacturers of household goods,
etc. For example, it is already known that
today Turkey seriously intends to replace
the Danish brand Jysk, it owns the largest
chain of furniture stores in Denmark, which



was represented in Russia. At this meeting
Turkish retail players will be able to talk
personally with the managers of shopping
centers, suppliers of products and equipment,
representatives of banks and other members
of the business community.

- Do you think Turkish retail will be able
to fill all the empty niches which have formed
following the departure of many Western
brands?

- The undoubted advantage of Turkish
retail is not only that the country is close to
Russia, but also that the companies already
have considerable experience of working in
Russia, their own stores, and they have already
gained the trust of Russian buyers. The Turkish
players have all the segments which are closing
now: fashion, cosmetics, household goods, fast
food, furniture, etc. Turkey is a long-standing
trading partner, where there is already
established production of these categories of
goods, and I'm sure it will be easier for them
to enter the market than for many brands from
other friendly countries. But the process of
filling all the vacated space in shopping and
entertainment centers will not be lightning
fast. Representatives of Turkish retail prefer to
start in Moscow and St. Petersburg, so regional
shopping malls are in the most vulnerable
position.

- Due to the fact that areas are vacant
and shopping centers are now in a difficult
situation, are their potential partners not
pushing for disadvantageous conditions
for malls? Or perhaps the shopping centers
themselves are willing to provide any benefits
to new Turkish tenants?

— At the moment we are not talking about
diktat or forcing any special preferences. But
you have to understand that new Turkish retail
players enter the Russian market with caution,
because in an environment with an unclear
future, they fear that the situation may change
after they come, and the business may become
unprofitable. This is why they consider several
options for cooperation when they enter, such
as franchising or supplying goods, which
certainly minimizes their risks. We conducted
a survey, which showed that there is such a
request — both retailers and shopping centers
want to attract Turkish brands.

And the second option - long-term
contracts for several years, which provide their
owners with confidence that in the case of the
return of the departed brands on the Russian
market, they will not incur unexpected costs
and will not be put in conditions that would
force them to stop their business here.

As for the shopping and entertainment
centers themselves, I conducted a survey of
managers of shopping centers on whether they
are willing to provide any discounts on rent
to those who come into the closed areas, and
most are willing to let new tenants in, reducing
the rent price by about 20% of the previous

price. And that’s just a general indicator, an
“average temperature”. I'm sure that if it’s some
quality, promising brand, then we can talk
about more “tasty” conditions.

- What can you say about the quality of
those Turkish brands coming in to replace
them?

— If we are talking, for example, about the
fashion segment, then these are manufacturers
and chain stores of good quality clothing in
the mass market segment, the same place
where most of the brands coming out of Russia
work. In terms of quality, they are comparable
to Zara and H&M, many are even sewn in the
same factories. Good quality goods for the
home. In cosmetics retail, Turkish brands have
not been widely represented in our country,
but reviews on the market are positive. In any
case, these players are entering a market where
customers already have certain requirements
for the quality of goods, so the bar will not
be lowered.

- Can you estimate the number of players
who could potentially come to the Russian
market?
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— There are several hundreds of Turkish
brands which are not present in Russia, but
of course not all of them are ready or able to
enter our market. For example, against the
background of economic sanctions, the players
who already have a business in Western
countries, for example in Germany, are quite
cautious, fearing the deterioration of existing
relations with their partners. But I believe
that those brands that were born and raised
in Turkey will be widely represented in our
market. It will mostly be large and medium-
sized players with an established reputation.

- How can the Union of Shopping Centers
help Turkish retailers entering the Russian
market?

— The main help is liaising with shopping
centers, establishing contacts, organizing
conferences and round tables, collecting
applications for Turkish brands. In addition,
we accompany Turkish businessmen who
come to Russia for negotiations, help them
with accommodation and consult them. The
main thing is to keep calm, because for many
problems there are solutions that just have to
be found.
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