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MCKYCCTBO MNABJIOBCKOIO NOCAA:
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«BOCTOK-CEPBUC»: «CI3 — MOCNTE[IHUI BAPBEP
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«MAHY®AKTYPbl BOCKO» -
POCCUVCKIW MPOU3BOATENb C UTANTBAHCKMMI KOPHAMY

YEMY YYAT B LLKOJIE? B LLUKOJIE CAMO3AHATbIX...

Cepred lykbaHoR,

C HAC HAMMHAETCH MO A!

Ha o6noxke:

co3paTesb TeKCTUIIbHOrO
obbeavHeHna «<MoHonuT» 1 bpeHaa
MONA LIZA Ceprel JTlyKbAHOB.
®oT0 13 NIMYHOro apxuBa
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ToBapoo6opoT Poccuu co ctpaHamu CHI 3a pecartb
MecsiLLeB MOo4YTW Ha TPeTb NPeBbICU/1 pe3y/ibTaTbl 2020 roja

15 nekabpsa 2021 roga B popmate BU-
Jeo-KoHdepeHL-CBA3U COCTOANIOCH Ae-
caToe, bunenHoe 3acegaHne Coseta no
MeXpervoHasbHOMY 1 MPUrPaHNYHOMY
COTPYAHMYECTBY rOCYAapPCTB-yYaCTHUKOB
CHI. Poccuinckyto generauuio Ha Meponpus-
TUW BO3rNaBuW 3aMeCTUTeSTb MMHUCTPA KO-
HOMMYecKoro pa3sutna Poccun Amutpui
BonbBau.

«B AaAHBape-okTAGpe 2021 roga 06béEM
ToBapoobopoTa Poccuu co ctpaHamu CHI
coctaBun 75,8 mnpg gonnapos CLUA. 3Ta
umdpa yxxe npesblwaeT utorn 2020 roga
Ha 27,6%. Oxunpaem, 4To B TeKyLlem rogy
TOBapoo6OpPOT MPEBbICUT MOKa3aTesb
2019 roga», — OTMETUN 3aMeCTUTENb MU-
HUCTpa.

B3anmopgencTBume B pamkax coto3a ocy-
LLeCTBNIAETCA Ha Pa3fIMYHbIX YPOBHAX, B TOM
yncae Ha mexpervoHanbHoMm. CyliecTByeT
pAL MHCTPYMEHTOB, CMOCOOCTBYHOLLMX STOMY.
Tak, Hanpumep, gencTeyeT cBbiwwe 400 corna-
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LEeHNI O COTPYAHMYECTBE MexIy CybbeKTa-
mu Poccuiickon Qepepaunn n permoHamm
JIM60 BbICLIVIMUN UCMONTHUTENBHBIMU OpraHa-
MW rocyfapCTBEHHOW BNACcTN CTPaH-yyacT-
Huy CHI. B Tekywem rogy MnHaKoHompas-
BUTUA Poccum obecneyeHo paccMOTPEHME 1
npopaboTka 54 NPOeKTOB COrNalleHNI Op-
raHOB roCyapCTBEHHO BACTV CYyObekToB
P® 06 ocyLlecTBNEHUN MEXAYHAPOLHbIX 1
BHELUHESKOHOMMYECKUNX CBA3EN.
YyacTHUKM 3acepaHnsa obcyamnm coctos-
HWE MeXPErMOoHaNbHOIO U NPUrPaHNYHOIo
COTPYAHMYECTBA, a TaKXKe X0 peanunsaymu
KoHuenumnm meXxpermoHasbHOro nu npu-
rPaHNYHOro COTPYAHMYECTBA FOCYAaPCTB-
yyacTtHmkoB CHI Ha nepuog go 2030 roga.
HanomHum: KoHuenuus 6biia yTBepKaeHa
rnaBamu NpaBUTeNIbCTB FOCYAapCTB-yyacT-
HukoB CHI 6 HoAbpA 2021 roga. loKymeHT
Crnoco6CTBYeT aKTMBM3aL N MeXAYHapoa-
HOro COTPYAHUYECTBA PErMOHOB, B TOM
yucne NPUrpaHMYHOro, HanpaBaeHHOro

Ha yCTOMYMBOE CoLMaNbHO-3KOHOMUYe-
CKoe pa3Butme.

Tak>ke 6blna OTMeuYeHa BaXkHasA POJib MeX-
pervoHanbHbIx GOpPyMOB 1 KOHPepeHLni
Kak oHoro 13 Hanbosee 3ddeKTMBHbIX Hop-
MaTOB MEXPErmoHasIbHOro COTPYAHNYeCTBa
Ha npocTpaHcTee CHI. B 2021 rogy Takune
MeponpuATUA NpoBeaeHbl C ApmeHuen, be-
nopyccuen, KasaxctaHom, Tag>KMKNCTaHOM 1
Y36ekuncraHoM. B Tpéx 13 Hux — c benopyccu-
ell, KazaxctaHoM 1 Y36eK1CTaHOM — NPUHSANN
yyacTue rnaBbl rocyfapcTs.

OTaenbHO YYacTHUKM 06Ccyaunm cotTpya-
HNYeCTBO CTPaH B rymaHuUTapHou chepe.
«Ha perynapHon ocHoBe NPOBOAATCA fHM
KyJIbTYpPbl POCCUNCKMX PEFMOHOB B CTPaHax
CHT 1, COOTBETCTBEHHO, AHM KYNIbTYPbl CTPaH
Coppy»xecTBa B cybbeKkTax Poccuiickon Qe-
Aepauuu. JelicteyeT okono 40 dmnunanos
poccunckmnx By3oB B ctpaHax CHI, wectb
COBMECTHbIX BbICLUVIX y4eOHbIX 3aBefeHNN», —
nogyepkHyn Amutpuin Bonbeau.
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Russia's trade turnover with the CIS
countries in ten months exceeded the
results of 2020 by almost a third

On December 15, 2021, the tenth
anniversary meeting of the Council for
Interregional and Cross-border Cooperation
of the CIS Member States was held via
videoconference. The Russian delegation at
the event was headed by Deputy Minister of
Economic Development of Russia Dmitry
Volvach. “In January-October 2021, Russia’s
trade turnover with CIS countries amounted
to $75.8 billion. This figure already exceeds
the results of 2020 by 27.6%. We expect that
this year’s trade turnover will exceed the 2019
figure,” the deputy minister noted. Interaction
within the Union is carried out at various
levels, including interregional. There are
a number of instruments contributing to this.

For example, there are over 400 agreements on
cooperation between subjects of the Russian
Federation and regions or supreme executive
bodies of state power of CIS countries. This
year the Ministry of Economic Development
of the Russian Federation ensured the
consideration and elaboration of 54 draft
agreements on international and foreign
economic relations between the subjects
of the Russian Federation. Participants of
the meeting discussed the condition of
interregional and cross-border cooperation as
well as the implementation of the Concept of
Interregional and Cross-Border Cooperation
of the CIS Member States until 2030. We
would remind you that the concept was

approved by the heads of the governments
of the CIS Member States on November 6,
2021. The document promotes the activation
of international cooperation of regions,
including cross-border cooperation aimed
at sustainable socio-economic development.
The important role of interregional forums
and conferences as one of the most effective
formats of interregional cooperation in the CIS
was also noted. In 2021, such events were held
with Armenia, Belarus, Kazakhstan, Tajikistan
and Uzbekistan. Three of them - with Belarus,
Kazakhstan and Uzbekistan — were attended by
the heads of state. Separately, the participants
discussed cooperation between the countries
in the humanitarian sphere. “On a regular
basis are held days of culture of the Russian
regions in the CIS countries and, accordingly,
the days of culture of the Commonwealth in
the subjects of the Russian Federation. There
are about 40 branches of Russian universities
in the CIS countries, 6 joint higher education
institutions,” Dmitry Volvach emphasized.



Cepre# NankuH:

«OCObbIe 3KOHOMUYECKWE 30HDbI
[0Ka3anm CBOK 3PPEKTUBHOCTb?

3amecTuTeNlb MMHUCTPA SKOHOMUYECKOTO
pa3BuTtua Poccun Cepreii FankmH pacckasasn oo
UTOrax AeATeNIbHOCTM OCOObIX SKOHOMUYECKIMX
30H 1 OLieHKe VX 3PGEKTUBHOCTY B paMKax npe-
3eHTauuy NToros HaumoHanbHOro penTnHra
0CO0bIX SKOHOMUYECKMX 30H Poccnn. B mepo-
NPUATAN TaKXe NMPUHANW yYacTue rybepHatop
Pecny6bnukun bawkopTocTaH Paguii Xabupos u
anpekTtop Accoumanmm Knactepos, TexHonap-
koB 1 033 Poccun AHppen LLnunerko.

Kak otmetun Ceprei lankunH, 3a Bpemsa cy-
wectBoBaHMA 033 6bina BbICTPOEHA CUCTe-
Ma yrnpasnieHuns 1 oueHKN 3GbeKTUBHOCTY
033, 0CHOBaHHAaA He TOJIbKO Ha OIOAMKETHbIX
noKasaTensiX, HO 1 Ha AaHHbIX O ieATeNbHO-
CTV pe3naeHToB, opraHoB ynpasneHna 033,
CpOKax CyLlecTBoBaHUA niowagok. «<Ocobble
SKOHOMMYECKME 30HbI JOKa3anu CBO 3¢-
beKTBHOCTb. O6bEM yrlaueHHbIX B OloKeT
nnatexxen pesngeHtos 033 noyTtn B TpU pasa
npeBbICK 06bEM NOJTyUYeHHbIX JIbroT. [naTe-
K1 pe3npeHTOB TaKxe NpeBbicuIn GioKeT-
Hble VHBeCTULMN B HPpacTpykTypy O33. Pe-
3ueHTaMm yxke ynnadeHo 229 mnpg pyonei
HaNIoroB, TAMOXKEHHbIX MIaTEXeN 1 CTpaxo-
BbIX C60pOB. [p1 3TOM NoNyyeHo NbroT Ha
84 mnpg py6nei. B cozgaHve nHGpacTpyKTy-

pbl 033 3a CUET deepanbHOro U PervioHanbHbIX
6101XKeTOB HarpaBneHo OKOJo 225 MApA py-
6nei», - npokomMmeHTMpoBan Ceprei [anKmH.

B 2021 rogy B peTUHT MHBECTULIMOHHOW MpWi-
BneKkatesibHOCTM Bowwn 27 033 n3 21 pervioHa
Poccun. Nnpepamm cpean O33 ctanu «TexHo-
nonuc Mockaa» 1 033 «Anabyra» (Pecrnybnmka
TatapctaH). B 2021 rogy BnepBsble B HaLVOHasb-
HblIli PETUHT 6binK BKtoueHbl Bce 033 cTaplue
ogHoro roga. OueHKa Npor3BoAMIIach C y4EToM
pAagda KpUTepures, B TOM YMCie KauecTBa B3au-
MOZEVCTBIMA C IHBECTOPaMU 1 06eCreYeHHOCT
NMoLWafoK MHOPACTPYKTYPOIA.

Kak otmetun Ceprew lankuH, B 2021 rogy
6bin 3aMyLLeH PAA MEXaHV3MOB [N Pa3BUTHSA
nHPpacTpykTypbl O33. PervoHbl nonyymnm
BO3MOXXHOCTb HanpaBATb Ha CO3AaHNe UH-
bpacTpyKTypbl CpefCcTBa, BbICBOGOXKAEHHbIE
nocne pecTpyKTypu3saLmny 61oaKeTHbIX Kpeau-
TOB, a TakXKe NpuBieKaTb MHGPACTPYKTYpPHbIE
G0 KETHDBIE KPeanTbl.

«Bcero B pamKax 3TOro MexaHriama permoHbl
HanpaBAT 6onee 20 mnpa pybnei Ha MHpa-
cTpykTypy O33. ByayT noctpoeHbl goporu,
WHXeHEepHbIe CETU 1 KOMMYHasnbHas MHpa-
CTPYKTypa ans 55 pe3ngeHToB B 14 0Co6bix
SKOHOMMYECKMX 30Hax. Kpome Toro, ogobpe-

Sergey Galkin: “Special economic
zones have proven their effectiveness”

Deputy Minister of Economic Development
of Russia Sergey Galkin spoke about the results
of special economic zones and the assessment
of their effectiveness during the presentation
of the results of the National rating of special
economic zones in Russia. The event was
attended by Governor of Bashkortostan Rady
Khabirov and Andrei Shpilenko, director of
the Association of Clusters, Technoparks and
Special Economic Zones of Russia.

Sergey Galkin noted that during the
period of SEZ existence there has been built
a system of management and efficiency
evaluation of SEZ based not only on budgetary
indicators, but also on the activity of residents,
management bodies of SEZ and terms of
existence of sites.

“Special economic zones have proved their
effectiveness. The volume of payments paid to
the budget by SEZ residents almost 3 times
exceeded the volume of benefits received.
Residents” payments also exceeded budget
investments into SEZ infrastructure. Residents
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have already paid 229 billion rubles in taxes,
customs duties and insurance fees. And also
privileges for 84 billion rubles have been
received. In the creation of infrastructure
for the SEZ at the expense of federal and
regional budgets has directed about 225 billion
rubles,” — said Sergei Galkin.

In 2021 the rating of investment
attractiveness included 27 SEZs from 21
regions of Russia. Leaders among the SEZs
are Technopolis “Moscow” and SEZ “Alabuga”
(Republic of Tatarstan). In 2021 for the first
time all SEZs older than one year were included
into the National rating. The assessment was
made on the basis of several criteria, including
the quality of interaction with investors and the
provision of sites with infrastructure.

As noted Sergey Galkin, in 2021 a number
of mechanisms for the development of
infrastructure SEZ was launched. Regions
have received the opportunity to send the
funds released after the restructuring of budget
loans, as well as attracting infrastructure

&
Ho 6onee 22 mnppa pybnen nHGpacTpyKTyp-
HbIX KPeZIMTOB Ha pa3BUTHE MHPACTPYKTYpbI
npedepeHUManbHbIX PEXNMOB. OTO NO3BONNUT
€037aTb OKOJO 14 TbIC. HOBbIX Pabounx mecT
1 JacT AOMOSTHUTENbHbIN MMNYNbC ANA Pa3Bu-
TUS SKOHOMUKI», — coobwmn Cepreit FankuH.

«Llenblo «bn3sHec-HaBMratopa no ocobbim
3KOHOMUYeCKMM 30Ham Poccum - 2021» n
V HauMOHaNbHOIo PenTUHIA MHBECTULMOHHON
npvenekatenbHoctn 033 aBnaeTca onpege-
NeHne Hambonee NHBECTULIMIOHHO NpUBEKa-
TenbHol 033, obecneumnBatoLLein MHBECTOPY
Havnyudlne ycnoBua peanmsaumm npoeKkTa
B KpaTyanlume CPOKN 1 C HAMMEHbLUVIMU W3-
Aepkkamu. OCO6EHHOCTbIO PeiTUHIa TEKYLLEro
roga ABAETCA €ero MakCMMasibHO LNPOKNI
OXBAT: B HETO BK/THOUEHDI He ToNbko 033, faBHO
3apeKomeHoBaBLUVe cebs KaK yCrneLHO GyHK-
LIOHMPYIOLLME, HO 1 HelaBHO co3faHHble 033,
HaxojALmeca B CTagun pa3smTuA. «brsHec-Ha-
BMraTop Mo 0cobbIM SIKOHOMMNYECKMM 30HaM
Poccum» — 310 HacTonbHaA KHUa POCCUNCKMX
1 3apy6eXXHbIX MHBECTOPOBY, — MPOKOMMEHTU-
posan AHgpen LLnnnenko.

budget loans for the creation of infrastructure.

“Within the framework of this mechanism,
the regions will allocate more than 20 billion
rubles to the infrastructure of the SEZ.
Roads, engineering networks and utilities
infrastructure will be built for 55 residents
in 14 special economic zones. In addition,
more than 22 billion rubles of infrastructure
credits for the development of infrastructure
of preferential regimes are approved. This
will allow to create about 14 thousand new
jobs and will give an additional impulse for
the development of the economy’,- reported
Sergey Galkin.

“The goal of “Business Navigator for Special
Economic Zones of Russia — 2021 and the
V National rating of investment attractiveness
of SEZ is to determine the most investment
attractive SEZ, which will provide the
investor with the best conditions for project
implementation in the shortest possible time
and at the lowest cost. This year’s rating is
distinguished by its maximum wide coverage:
it includes not only SEZs which proved to be
successful for a long time but also recently
created SEZs which are in the development
stage. “Business Navigator for Special
Economic Zones of Russia” is a handbook for
Russian and foreign investors,” commented
Andrey Shpilenko.
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Poccns npucoegmHmMNach K AByM HOBbIM
neperoBopHbLIM GpopmaTam BTO
no «3e/IeHOM» TemMaTuke

BcemmpHas Toproeas opraHmsauusa (BTO)
MPUHAMA TP MHOFOCTOPOHHVX MUHUCTEPCKINX
3asAB/eHUA MO Pa3NMYHbIM acreKTam B3avMo-
CBSA3V1 TOPrOB/IN 1 OXPaHbl OKPY»KaloLLe cpeapl.

Poccna npucoegmHunach K ABym U3 HUX.
Mpobnembl B3aMMOCBA3M TOPrOBN 11 SKONO-
MV ABNAKTCA NPVHLUMMNMANIbHO BaXKHbIMU Ha
boHe cTpeMUTeNIbHOM aKTBM3aLMM YCUITUIA
Poccun n eé KpynHenwumx TOproBbix NapT-
HEPOB Mo 6opbbe C U3IMEHEHMEM KNMMaTa 1
OOCTVXKEHWIO YTNIePOAHON HENTPASIbHOCTH.

[NepBbit OKYMEHT NOCBALLEH 3amycKy CTpyK-
TYPUPOBaHHbIX AncKyccmi BTO no Bonpocam
TOPrOB/IM N YCTOMYNBOCTY OKPY>KaloLLIEN cpefpl.
MwuHucTpbl 71 uneHa BTO, Bkntoyaa Poccuio,
npuHanm CoBMeCTHoe 3asB/IeHVe O Havase cui-
CTEeMHOro 00CY»KAeHUA KOMI/IeKCa BOMPOCOB
MeXJyHapOLHOW TOProBAN 1 YCTOMYMBOCTM
oKpy»KatoLein cpenbl. OHo 6yaeT BKoYaTb
B Ce65 TeMbl SKOHOMVKIN 3aMKHYTOTO LIMKNa,
YCTOMUMBOCTU r1106asIbHbIX Liernoyek obas-
JIEHHOW CTOMMOCTW, NIMbepanaLumm JocTyna
Ha PbIHKI SKOJOTMYECKIX TOBAPOB 1 YCITyT.

«KnnmaTtmnuyeckas noBecTka, nepexon Ha
«3€eNEHYI0» SHepruto, 0TKa3 OT rasa, HedTn 1

Y — TO, UTO yKe MeHAET MUPOBYIO SKOHO-
MUKY. [InA NPUHATNA B3BELLEHHbIX peLleHni
B 3TOM HanpaBieHUN HeEO6X0ANMO Bbipaba-
TbIBaTb 06LUMe NoAXOoAbl Y BECTW COrnaco-
BaHHYI0 NONUTKKY. IMEHHO ANnA 3Tux Lenemn
BTO n cpopmmpoBaHbl 3T geknapauum», —
NPOKOMMEHTUPOBAJT MUHUCTP SKOHOMUYe-
ckoro pa3Butusa PO Makcum PelueTHKOB
npucoeanHeHNe K MHMLMATHBeE.

«[lna Poccum 310 BO3MOXKHOCTb OTCTOATb
CBOV MHTEpechI. LieHHocTb BTO - B nnbepanu-
3auuu, B ynpoLLeHun Toprosu. /1 3ToT npuH-
LN paboTbl JOSKEH ObITb COXPaHEH, UTOObI
BMeCTe C HOBbIMY «3€/1EHBIMV» NMPaBUIAMU He
NOABMANOCb HOBbIX OrpaHnyeHui. lMostomy
Hallla CTpaHa rotoBa paboTaTb B HOBOM Nepe-
roBOpPHOM dopmate, — 3aKJIIOUNIT MUHUCTP.

Bropoi pokymeHT — CoBMeCTHOe 3asBneHne
MVHMCTPOB 0 3anycke HedbopmanbHoro avano-
ra BTO no 3arpa3sHeHuio OKpy»<atoLLer cpepl 1
JKOMOrMYecKn yCTONYMBOM TOProBe niactu-
koM. Llenb 31oro granora — BbipaboTka o6Lmx
NoAxofoB 1 peKoMeHAaLMiA AN nepexopa K
60nee 3KONOrMYeCcKN YyCTONYNBON TOProBrie
NacTUKOB U PeLLeHMs 3a CYET SToro npobne-

Russia Joins Two New WTO Negotiating

Formats on “Green”

Topics

The World Trade Organization (WTO)
adopted 3 multilateral ministerial statements
on various aspects of the relationship between
trade and environment.

Russia has joined two of them. Problems
of the relationship between trade and
environment are crucially important against the
background of the rapid efforts of Russia and
its major trading partners to combat climate
change and achieve carbon neutrality.

The first document focuses on the launch
of the WTO Structured Discussions on
Trade and Environmental Sustainability.
Ministers from 71 WTO members, including
Russia, adopted a Joint Statement to launch
a structured discussion on a set of international
trade and environmental sustainability
issues. It will include the topics of circular
economy, sustainability of global value
chains, and liberalization of market access
for environmental goods and services. “The
climate agenda, the transition to green energy,
the abandonment of gas, oil and coal are things
that are already changing the global economy.
In order to make informed decisions in this
direction, it is necessary to develop common
approaches and conduct a coordinated policy. It
is for these purposes that the WTO has formed

these declarations,” commented Minister
of Economic Development of the Russian
Federation Maxim Reshetnikov on joining the
initiative. “For Russia, this is an opportunity
to defend its interests. “The value of the WTO
is in liberalization, trade facilitation. And this
principle of work should be preserved - that
together with the new “green” rules do not
appear new restrictions. Therefore, our country
is ready to work in a new negotiation format,” -
concluded the Minister.

The second document is the Joint
Ministerial Statement on the launch of the
WTO Informal Dialogue on Pollution and
Sustainable Trade in Plastics. The purpose
of this dialogue is to develop common
approaches and recommendations for
the transition to a more environmentally
sustainable trade in plastics and thus solve
the problem of environmental pollution by
plastic waste. Participants in the process are
67 members of the WTO, including Russia.
This negotiation track is certainly relevant
for Russia. The domestic chemical complex is
already oriented to the principles of the closed-
cycle economy. The approaches laid down in
the Strategy for the development of industry
for the treatment, recycling and neutralization

Mbl 3arpsA3HEHMIO OKpPY»KaloLLel cpeabl Mna-
CTKOBbIMY OTXOAAMM. YUaCTHUKaMK npoLiecca
aBnsaTcsa 67 uneHos BTO, B Tom uncne Poccus.

[aHHbI NeperoBopHbIN Tpek, 6e3ycnos-
HO, akTyaneH ana Poccnn. OTeuecTBEHHbIN
XUIMUYECKUI KOMIIEKC YXKe COPUEHTUPO-
BaH Ha co6ntofeHNe NPUHLMMNOB SKOHOMMKN
3aMKHYTOro LuKkna. Mogxoabl, 3anoXeHHble B
CTpaTervio pa3BuUTXsA NPOMBILLIEHHOCTH MO
06paboTke, yTrnm3aumm 1 06e3BpexxmBaHuo
OTXO[OB NPOV3BOACTBA 1 MOTPebrieHns Ha
nepuopg ao 2030 roga, Mornuv 6bl ObITb UC-
Mosib30BaHbl B KAUeCTBe OCHOBbI AnsA 6yay-
wmx pekomeHgauun BTO. CywecTsyowme
1 el é TONbKO CTpoALMeca NpeanpuaTus
KOoMMeKca B 60MbLUON CTEeNeHN OPUEHTU-
|POBaHbI Ha NOCTaBKY MacTuKa Ha MUPOBbIe
PbIHKY. [T03TOMY BaXKHbl BbIpaboTKa 06LLMX
NnoAxonoB K byaylemy perynupoBaHuio, 06-
MeH nHbopMaLelt 1 HannyyLMN NPAKTH-
Kamu no ApyrvM BONpocam, CBA3aHHbIM C
3arpsA3HeHMeM OKpY»KatoLLel cpefibl 1 SKONOo-
rMYecKn yCTONYMBO TOProBIIEeN MIACTUKOM.

HoBble «3enéHble» MHOrOCTOPOHHNE TPEKM —
OTBET UJIeHOB OpraHV3aLMm Ha rnobanbHble
npo6nembl B chepe okpy:KatoLien cpeabl.
Taknm 06pa3zom, uneHbl BTO cTpemaATcs no-
Ka3aTb, UTo BTO Tak»Ke MOXXeT BHECTW CBOW
MO3UTMBHbIN BKNag B peLleHre npobnem B
cdepe oKpy»KatoLLelt Cpebl 1 YTO CyLLeCTBY-
€T MHOXECTBO aJIbTePHATUBHbIX UHCTPYMEH-
TOB 1 CNOCO6OB A7 pa3peLleHns HaKonmBe-
LImMxca Npobnem ¢ NPUPOAONA.

~ Trade and Environmental
ability Structured Discussions
Ministerial Statemant

¢
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f¢

1

of industrial and consumption waste for the
period up to 2030 could be used as a basis
for future WTO recommendations. Existing
and still under construction enterprises of
the complex to a large extent are focused on
the supply of plastic to the world markets.
Therefore, it is important to develop common
approaches to future regulation, exchange
information and best practices on other issues
related to pollution and environmentally
sustainable trade in plastics.

New “green” multilateral tracks are
members” response to global environmental
concerns. In this way, WTO members seek to
show that the WTO can also make a positive
contribution to solving environmental
problems and that there are many alternative
tools and ways to solve accumulated
environmental problems.



DKOHOMMUYECKMM 3PPEKT OT HaLnpoeKkTa
«[1pon3BOANTENBbHOCTb TPYAan
coCcTaBuUT 60s1ee 500 MAIpA, pybaen K 2024 roay

NepBbi 3amecTUTeNlb MUHUCTPA SKOHOMU-
yeckoro pa3Butna AHgpel ViBaHOB NpuHsan
yyactue B 6usHec-koHpepeHumn «Mpouns-
BOJCTBEHHasA Ky/bTypa: HOBasA MogeNb yCTON-
UYMBOTO Pa3BUTKA SIKOHOMUKM MOCKBbI».

KoHdepeHLua nprypoyeHa K BCTYMNieH o
CTONULbI B HaUMpPoeKT «[1pon3BOAUTENIbHOCTD
Tpyaa». [lo koHua 2024 roga 561 npegnpu-
ATNe NONYUUT agpecHyto nogaepky. Cne-
LManncTbl MOMOryT KOMMaHMUAM NOBbICUTb
BbIPabOTKY, yBeNMUnTb 060POThI, COKPATUTD
06bEM HepeasniM30BaHHOW NPOAYKLMN.

«Yyactrie MoCKBbI B HaLMIOHAaTbHOM NPOeK-
Te N03BoNMT CGOPMIPOBATH B CTONMLIE HOBYIO
NPOV3BOACTBEHHYIO KYNbTYPY 1 CTaHET XOPO-
LINM CTUMYSIOM AN1A AalibHeNLero pa3Bntua
npeanpuATA, NOBbLILLEHNA SKOHOMUYECKON
3bPeKTMBHOCTU 1 KOHKYPEHTOCMOCOOHOCTY
Ha BHYTPEHHUX 1 MEKAYHAaPOAHbIX PbIHKaX.
Celyac NOTEHUMANbHBIMU YYaCTHUKaMM Haul-
npoekTa ABNATCA NPUOIM3NTENIbHO NATb
TbICAY KOMMaHWUN. V13 HUX NPUHATL yyacTme B
HaLnpoeKTe CMOXET TONbKO oKoso 10%. 3T1o
oueHb 601bLIaA KOHKYPEHLUA — yKe ceryac
Mbl OTMEYaeM BbICOKMI MHTEPEC», — OTMETUI
MUHWCTP NpaButenbcTBa MOCKBbI, PyKOBO-
antenb [lenapTameHTa SKOHOMMYECKOM MNo-
NINTUKK 1 pa3BuTuAa ropopa Knpunn MypTtos.

K KoHuy 2024 rofa BKaj HaunpoekTa B

~1py
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9KOHOMUKY CTPaHbl COCTaBUT NONTPUIINIMOHA
py6nei po6asneHHon ctonmocT — 0,5% Teky-
wero BBI1. Mpu 3TOM B CTPYKType SKOHOMUYe-
ckoro 3¢ deKTa NoYTH NOIOBMHA NPUXOANTCA
Ha doHA onnatbl Tpyaa. CeroaHs BKNag B npu-
pocT BB coctaBnn 133 mnpg py6neli 3a Tpu
rofa. 5To B ABa pa3a 6onblue, yem 3aTpaTthl
rocyfapcTsa Ha BeCb HaLNpOeKT.

lNepBbi 3ameCcTUTeNIb MMHUCTPA SKOHOMU-
yeckoro pa3sutna AHgpen ViBaHoB oTmMeTwn,
YTO afpecHad nopaep»kka No3BONUT CO3aaTb
OCHOBY NPOUN3BOACTBEHHOW CUCTEMbI Npes-
npuATUA Yepe3 BHeApeHne bepexnBblxX
TexHonoruin. «<Bopnackunnc Poccusax» n Bee-
poccuinckan akagemma BHeLWHeN TOProBav
nepeobyyaioT pALOBbIX COTPYAHVKOB U py-
KOBOACTBO NpeanpuATuA. Monyuns ctumyn K
Pa3BUTMIO, KOMMAHUA MOXET B3ATb AeLUEBbIN
3aém B 1% [NnA KayeCTBEHHOro paclupeHns
1 BblXOJa Ha HOBble PbIHKM MPY NogaepKKe
Poccuickoro akcnopTHoro ueHTtpa. AHgpen
iBaHOB nNpn3Ban ycneTb BOCNOMb30BaTbCA
NoAAepPKKOM HaLMPOeKTa 40 ero OKOHYaHuA
B 2024 rogy.

C 2018 ropa yxe 6onee 3000 npeanpu-
ATUI NONYUYMIO NOAAEPKKY HAaLNpPOeKTa,
KOTOpPbIV KypupyeT nepBbil 3aMecTUTeNb
npepcepaTena npasuTenbcTea AHgpen beno-
ycoB. [puHATb yyacTne MoryT npegnpuaTnA

HecblpbeBbIX OTpacel: obpabaTbiBatoLlel
NMPOMbILLIEHHOCTU, CENbCKOrO XO3ANCTBA,
cTpouTenbHON chepbl, TpaHCNopTa 1 Top-
rosnn. O60pPOT NPeanpUATHA AONIKEH ObITb
6onblue 400 mnH py6nel, a fONSA NHOCTPaH-
HOrO y4yacTuA He AosxHa npesbiwaTb 50%.

«3TO NepBbIN BUA NOAAEPKKM rOCYAapCTBa,
KOTOPbIN He NpegnaraeT 60blunX GUHAHCO-
BbIX BIMBAHWI, HO JAET peanbHbIN pe3ynbraT
Ha npow3sogcTBe. [peanpuATrA HaLNpPoek-
Ta MNOKa3blBAOT POCT MPON3BOANTENIbHOCTY
TpyAa B 12%, B TO BpemsA Kak KOMMaHUN BHe
KOHTYpa — 5-7%. Cellyac nATb ThiCAY Npeanpu-
ATUI NoJany 3asBKY, 3TO CBUAETENbCTBYET O
BOCTPe6OBAHHOCTY HaLMpPOeKTa», — OTMETUJ
reHepanbHbin gupekTop OepepanbHOro LieH-
Tpa KomneteHumit Hukona ConomoH. B KoH-
bepeHLUN NPYIHANK yYacTne pyKOBOAUTENN
npeanpuaTA, KOTOPbIE yXKe NONyuYnnm ag-
pecHyto nogaepKKy. OHV OTMETUNN BaXKHOCTb
y4acTua pyKoBOACTBA NMPU BHeAPEHNMN bepex-
JINBOTO NPOU3BOLCTBA, Beflb OHO COMPSKEHO
C UI3MEHEHNEeM MMPOBO33PeHNA 1 NoAXoaa K
paboTe, UTO He BCerga HaxoAuT NOAAEPKKY
CO CTOPOHbI PAAOBbIX COTPYAHMKOB.

MopaTb 3asABKy ANA y4acTUA B HaLMOHasb-
HOM npoekTe «[MPOon3BOANTENIbHOCTb TPyHa»
MOHO Ha calTe: NPOU3BOANTENIbHOCTb.Pb.

rd_rubley_k_2024_godu.html
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HALIMOHANBHbLIV MPOEKT
«MPON3BOAUTEJIBHOCTb
TPYOA U NOOOEPXKA 3AHATOCTWU»

The economic effect of the national
project “Productivity” willamount to
more than 5oo billion rubles by 2024

Andrei Ivanov, First Deputy Minister of
Economic Development, took part in the business
conference “Industrial Culture: New Model of
Sustainable Development of Moscow Economy”

The conference was timed to coincide
with the capital joining the national project
“Productivity of Labor”. By the end of 2024,
561 enterprises will receive the targeted
support. Specialists will help companies
increase output, increase turnover, and reduce
the volume of unsold products.

“The participation of Moscow in the
national project will allow to form a new
production culture in the capital and will be
a good incentive for the further development
of enterprises, increasing economic efficiency
and competitiveness in the domestic and
international markets. Now about five thousand
companies are potential participants of the
national project. Of these, only about 10% will
be able to take part in the national project. This
is a very big competition — we are already seeing
high interest’,— said Kirill Purtov, Minister of
the Moscow City Government, the Head

of the Department of Economic Policy and
Development of the city.

By the end of 2024 the contribution of the
National Project to the country’s economy
will amount to half a trillion rubles of
value added, which is 0.5% of the current
GDP. At the same time, almost half of the
economic effect is accounted for by the labor
remuneration fund. To date, the contribution
to GDP growth was 133 billion rubles over
three years. This is twice as much as the cost
of the state for the entire national project.

First Deputy Minister of Economic
Development Andrei Ivanov noted that the
targeted support will create the basis of the
production system of the enterprise through
the introduction of lean technologies. “World
skills Russia” and the All-Russian Academy
of Foreign Trade are retraining rank-and-file
employees and company management. Having
received an incentive to develop, a company
can take out a cheap 1% loan to expand
qualitatively and enter new markets with the
support of the Russian Export Center. Andrey

PEAINTW3ALINA

Ivanov urged to take advantage of the support
of the national project before its end in 2024.
Since 2018, more than 3,000 enterprises
have already received support from the
national project, which is overseen by First
Deputy Prime Minister Andrei Belousov.
Enterprises from non-resource industries such
as manufacturing, agriculture, construction,
transport, and trade can take part. The
company’s turnover must be more than
400 million rubles, and the share of foreign
participation must not exceed 50%.

“This is the first type of state support, which
does not offer large financial injections, but
gives a real result in production. Enterprises
of the national project show a 12% increase
in productivity, while companies outside the
loop — 5-7%. Now 5 thousand enterprises have
applied - it shows that the national project is
in demand,” noted Nikolay Solomon, Director
General of the Federal Center of Competences.

The conference was attended by heads of
enterprises that have already received targeted
support. They noted the importance of
managements participation in implementing lean
manufacturing, because it involves changing the
mindset and approach to work, which does not
always find support from rank-and-file employees.

To apply for participation in the national
project “Labor Productivity”, please visit the
website IIpON3BOAUTETBHOCTD.P.



pren JIykbsiHoR, TO-«MoHOAUTY:

«C HAC HAHMHAETCA MOLA

c 0371aBas UHTepbep
C06CTBEHHOr0 ;OMa, KaXAbli

CTPEMUTCA NPUBHECTH B HETO (BOIO
MHAUBUAYANbHOCTD, CBOW BKYC,
0TpasuTb 06pa3 xu3Hu. He nocnepHioto
ponb B CO3/1aHNM CTUNbHOTO 06/MKa
KUNMLLLA UTPaeT JOMALLIHUII TeKCTUAD.
( paBHMX BpeMEH OH CO31AET B A0Me
atmocdepy yiota u Kompopra.

OpHOM M3 cCambiX NPOrPeCcCUBHBIX U
COBpeMeHHbIX MapoK JOMaLIHero
TEKCTUNA BOT YXKe MHOro Net
aBnaetca 6peng MONA LIZA,
co3aaHHbIN B 2002 roAy TeKCTUAbHbIM
obbeguHeHnem «<MoHONUT».

B 2021 ropy Konnekuua Family ot
MONA LIZA 6bina ypoctoeHa «30n0Toii
MapKu KayecTBa» Ha KOHKypce
«Bcepoccuiickaa Mapka

(11l ToICAYeneTHe). 3HAK KayecTBa

XXI Beka». ITo paneko He nepBas
Harpapa, KotTopyio nonyyaior
KONNeKLU1 AOMaLLHero TeKCTUNA nog,
mapkoit MONA LIZA.

0 ToM, KaK cTaTb NepBbIM Ha
0TeYeCTBEHHOM pbIHKE JOMALLHEro
TEeKCTMNA N 0CTaBaTbCA B IuAepax
Aonrue roabl, Mbi 6ecepyem
cco3parenem TeKCTUNbHOrO
o6besuHeHna «MoHonuT» u 6peHpa
MONA LIZA Cepreem JlyKbAHOBbBIM.

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}

- Cepeeli, Kak 8bl cHumaeme, no4emy Ha
pbiHKe npou3sooumersieli SoMauiHe20 mekK-
cmunsa e Poccuu He CIUWIKOM MHO20 AApKUX
U2pOKO08 U YMO HYyXHO, Ymo6bl UM cmame?

— MONA LIZA - 6peHg co cBoeir dpunocodu-
el 1 CTUNEM XIM3HW. TO 1 eCTb HaLla OTAnYK-
TenbHas yepta. Qunocodrs MONA LIZA cdop-
MySIpOBaHa B Kpefo Mapku: «Mbl co3faém
He NPOCTO JOMALUHWI TEKCTUSIb, Mbl CO34aéM
CTWSIb BaLLEero AoMa, Bally meuty». Hy»Ho He
NpOCTO NPOU3BOANTb, @ TBOPUTb 1 CO3AaBaTb,
[enaTb TaKylo NPoayKLUKIo, KOTOPYIO Tbl CaM
3axouelllb KynuTb, CTPEMUTBCA K 1aeany.

- Ecnu 2080pume o hunocogpuu Mmapku e
npakmuyeckoli NJI0OCKocmu, KaK OHa 80NJ10-
wjaemcs 8 XXU3Ho?

- HauHém c Toro, uto MONA LIZA uyTKO pe-
arvpyet Ha HOBelLne TpeHAbl B 0611acTy Tek-
ctuns. CerogHA OCHOBHbIE U3 HUX — SKOMOTNY-
HOCTb, IHAUBMAYaNbHOCTb, YHNBEPCANIbHOCTb.
Bcé 310 BonnowaeTca B HaLLMX KOMIEeKLMAX.

MocTeneHHO NPOMCXOANT NePeOCMbICiIeHNe
pornu uenoBeKa B MVPE, 1 Ha BOJTHE «3e/IEHOMN»
dunocodpun NOABNNOCH HOBOE OTHOLLEHME K
OKpY»KaloLLemy HaC MPOCTPAHCTBY: MaBHbIM
NPVIHUMMNOM CTana rapMOHUA C NPUPOLON. DKO-
NOrYeCcKui gr3ainH, unm skomopaa (3TnyHas
MOoJAa, «3enéHas» Moaa, sustainable fashion —
0CO3HaHHaA MopAa), MOABUIICA Kak OTBET Ha
MaCCoBOe MPOV3BOLCTBO, BPeOHOE AN OKPYXa-
loLLiel cpefbl, Ha robanu3aumio 1 yHudukaumo
BCEro U BCA, Ha CTaHAAPTV3aLMI0 rOPOACKON
3aCTPOVIKN, MHTEPbEePOB, NINLWEHHbIX MHAN-
BMAYaNbHOCTY, Ha ypbaHuM3aumio npegmMeTa
1 OTCYTCTBYE BO BCEM 3TOM BHUMAHUA K BHY-
TPeHHeMy MUpPY YenoBeKa. DKOAM3aliH cerogHa
CTaHOBUTCA NOTPEOHOCTBIO 1 MHOTVIX JIIOAEN,
MOCKOJIbKY CyLLECTBYET Ype3BblyaiiHO BbICOKas
B3aUMOCBSI3b MeX[y rapMOHMEN BHYTPEHHero
COCTOAHUA YeNOBEeKa 1 BU3yanbHO BOCMPUHU-
MaeMbIM OKPY>KaoLLIM MPOM.

[ln3aiiH oKa3blBaeT CyLeCcTBEHHOe BNUA-
HUe Ha Hally XWU3Hb, eé 3cTeTUuYeckue n
dyHKLMOHaNnbHble CBOMCTBA, a rMaBHoe — eé
afileKBaTHOCTb YesIOBEKY ¥ NPUPOAHON Cpepe.
OTBeuasn Ha Bonpoc «YTo cnocobeH cenatb
ON3aNH?», Mbl OEM OT YesioBeKa 1 UCMoSib-
3yeM B NpUHTax GriopasbHble 1 NPUPOAHbIe
MOTUBbI, HaTypanbHble TKaHu (100% X1oMnokK),
CO3[aéM YHVKarnbHble J13aliHbl, CNOCOBHbIe
nojapuTb yMUPOTBOPEHME U FTAPMOHNIO, 1
SProHOMMYHbIe MOAYLLKW CO Cnaicamu, cTa-
paemcsa BnucaTb BCIO Hally NPOAyKuuio B
COBPEMEHHbIe peannmn 1 NpubnunsnTb K ye-
NoBeKy, Co3AaTb KOMPOPT 1 YIOT — TO, /1A Yero
1 cO3AaH AOMALUHUIA TEKCTUIIb.

- B cpede npogpeccuoHanoe 3a Komnauu-
eli 3aKkpenunace penymayus cmapm-uzpo-
Ka, npo2peccusHo20 U HeCMaHOapmHozo.
Kak komnaHus smozo dobunace?

— Mbl UyTKO pearnpyem Ha N3MeHeHus
PbIHKa 1 OKa3blBa€MCs B HYXKHOM MecTe eLlé
[0 TOrO, Kak UTO-TO MOMeHANock. Kak rnacut
N3BECTHOE NTATMHCKOE BblpaXkeHue «Tempora
mutantur et nos mutamur in illis»: «<BpemeHa
MEHSIOTCA, U Mbl MEHAEMCS BMECTE C HUMI».

Hanpumep, MONA LIZA nepBow B yunc-
ne 3KCrneprMeHTaNbHON rpynmnbl NpoLuna
MapKnpoBKy npogykumu. A koraa B KaHage
1n306penn HoBOE BbICOKOCUMITMKOHU3NPO-
BaHHOE HeTKaHOe BOJIOKHO MUKPOLWENK C
BbICOKUMU KO3 drUmeHTammn ynpyroctv u
Tepmoperynauun, To umeHHo MONA LIZA
npuobpena Ha Hero nuueH3uio, B 2013 rogy
3anaTeHToBaJsla ero Ha POCCUINCKOM PbIHKe Nog
TM «PosnoH» (Royalon) 1 ctana ncnonb3osatb
B MPOM3BOACTBE NoAyLUeK 1 ofesl.

B Kpu3ncHbin 2020 rof mbl NepeopueHTr-
poBanv MPou3BOACTBO NOA BbIMYCK CPeACcTB
VHAVBWAYANbHON 3aLLMTbl OOHVMM 3 NEPBbIX.

Mbl cnefim 3a MUPOBBIMU TEHAEHLMAMUA,
a 3ay4acTyto U NpeayrafbiBaem vx.




- CKonbko usodenuii noo 6peHoom MONA
LIZA ebinyckaemcs e 200? U ecmb 1u nomek-
yuan ona pocma?

— TM MONA LIZA BbinyckaeT B rof OKoso
3,6 MJTH KOMIMJIEKTOB NOCTeNbHOTO 6enbs, 6onee
1,7 MnH nopyLueK 1 ogean. B Hawwel HomeHKnaTy-
pe — 6onbLue 5000 HaMeHOBaHWIN, NPEeACTaBNEH-
HbIX B 9KOHOM-, CPEIHEM U NMPEMUYM-CETMEHTaX.

B 2018 rogy B [MogMOCKOBbE OTKPbINK Liexa
[Ns NPOV3BOACTBA NOAYLLEK U OAesn, C TexX
nop Temrbl POCTa Mo NPOV3BOACTBY COCTaB-
nsawoT 6onee 20%.

CeropHA akKTUBHO PACcTET CErMeHT MapKeT-
NnelicoB, U Mbl BMeCTe € HUM. KoHeuHo, noTeH-
Luan ecTb, CyLlecTByeT MHOTO ULl 1 HOBbIX
peLLeHnii, B TOM YKCIie TEXHONOTNYECKHX.

Celnyac Mbl pa3BrBaeMm HanpasnieHye smart
textile. <YMHbIN TEKCTUNb» NETKO afanTupyeTcs
K COBPEMEHHbIM TpeboBaHUAM yAo6CTBa, KO-
TOpble XapaKTepHbl A1 HALLWX MOKynaTenen.
B Hawe Bpems 3afaya Ka>kaoro nponssoau-
Tena JOMalLHero TeKCTUA — CO34aBaThb Ka-
YeCTBeHHbI NPOAYKT, KOTOPbIV 06nerynT u
YNPOCTUT JIOLAM XU3Hb, COKPATUT NX pacxopbl
1 Bpems, MOTpaueHHOe Ha PYTUHHbIE AOMALL-
Huie fena. Mbl XOTVM, YTOObI HaLW MOKyMnaTenm
MIMeNIN BO3MOXHOCTb YAensaTb 6osblie Bpeme-
HY cebe, CBOUM CeMbAM, 61IM3KIM 11 ApY3baMm!

MmeHHOo nostomy TM MONA LIZA co3pga-
na CBOI0 1abopaTopuio MO NHHOBALVOHHBIM
pa3paboTKaM «yMHOTIO TeKCTUNAY. TexHonorm
1 NHXXeHepbl Hallero 6peHaa paspaboTanm
HOBYIO JIHENKY JOMaLUHEero TeKCTUsA, nc-
Nosb30BaB NPW 3TOM COOCTBEHHbIE 3aMaTeH-
TOBaHHbIE peLleHns 1 TEXHOMNOW.

Hanpumep, 310 HaBonouku Transformers,
KOHCTPYKTMBHOE pelleHre KOTOPbIX JaéT
BO3MOXHOCTb CMOSIb30BaTh UX A4S MogyLieK
pa3Hbix pa3mepos — 1 50 x 70 cm, n 70 x 70 cm,
YTO MO3BONNT HE HECTM JOMOSHUTENbHbIE Pac-
XO[bl Ha MOKYMKY HAaBOMOYEK Npy Hanuummn B
[OMe rnopyLIeK pa3HbIx pa3mepos. MpuHumn
«[Ba B OfHOM» MPUXOAUTCA 30€Ch KaK Hemnb3s
KCTaTW. DTO Hallla COGCTBEHHas pa3paboTKa,
noaTeepxaéHHas nateHTom OefepanbHon
Cy6bl MO UHTENNEKTYanbHON COBCTBEHHOCTI.
K Tomy »e MHorodyHKLUMOHabHble n3nenus
COOTBETCTBYIOT aKTyaJIbHOMY SKOTPeHAy, Tak
Kak 06ecrneurBatoT SKOHOMMIO [J1s MOKYyraTens
1 CbipbsA, UTO B KOHEYHOM UTOTE CrIoCOBCTBYET
6epexKHOMY OTHOLLIEHWIO K OKpY»aloLLen cpee.

Mnun, ckaxkem, NOKPbIBano-oaeaso — yxe
nono6MBLIAACA MHOTUM CTEraHas Mofesib, B
KOTOPOW 0feANO BLUMTO B NOAOAEANbHMK. DTa
naes n36aBuT OT yTOMUTENIbHOIO NpoLecca
3anpaBsKu ofeana B NofoAessbHUK, MPUTOM
n3genue nerko CTUPaeTCa U He CO3JaéT Hu-
KaKunx npobnem npu sKcrnyaTaumn.

A nogopesnbHuKM TRIO ¢ BLUNTBIMI MOMNHKA-
MV MO TPEM CTOPOHAM — HacToALLAA CObIBLIAACA
MeuTa MHOTVIX XO35ieB 1 X03eK. OHV No3BONAT
3a0blTb O HYAHOM 1 YTOMUTESIbHOM MNpoLecce
CMeHbI NOA0AEANIbHIKA, BCErO NMapa ABVPKEHIA —
1 OAeAno 3anpassieHo. B nogogesnbHmKax e
HOIE ecTb ABa NOTalHbIX OTBEPCTMA B YI/ax, KO-
TOpble NO3BOJIAT ObICTPO 11 6€3 YW BEpHYTb
«cbexxaBLLME» YrOIK/ OAenAna Ha CBOM MecTa.

BbinycTnnm n NpoCTbiHIO HAa WMPOKOM
neprvMeTpasnibHOWN pe3rHKe, YTO No3BoNAeT
3a6bITb 0 6ECKOHEYHbIX YCUNAX MO HATAMU-
BaHMIO e€ Ha maTpace.

[OTOBMM K BbIMYCKY HOBble CaTUHOBbIE,
6s3eBble 1 feTcKme Konnekuun. Hapawusas
06BbEMBI, Mbl He 3abblBaeM O MUCCUM BpeHpa:
paboTaTb Tak, UToObl MOKynaTenu nonyyanu
KOMOPT, YIOT, TEMJIO 1 KauecTBo.

- Kak yacmo nononxsemca accopmumenm?

- Kaxpbin rog TM MONA LIZA BbinyckaeT
HOBbII KaTanor C TPeHAO0BbIMY An3aHaMU 1
pelweHuamn. Haw nproputet — KancysnbHble
KOMneKUMn. 9To YHIKasbHbI GopmMaTt, No3Bo-
NVBLLWIA caenaTb 6peHA MHAUBULAYANbHbIM.
Ecnu roBopuTb O KaTeropuu, To 3T0 B NepByto
oyepefb noctenbHoe 6enbé. PaHblue Kan-
CyJbHble KOMeKLMM MOXHO OblINo BCTPETUTb
TOJIbKO Y IOPOTMX MHOCTPAHHbIX 6peHAoB. Mbl
«nepeBepHyNu» 3Ty TeHAEeHUMIo, cieNiaB nx
JOCTYMHbIMM LUMPOKOMY KPYry NOKynaTenei.
Mpwyi 3TOM Mbl COXpaHAEeM SKCKITIO3UBHbIV AN-
3aliH U NpemMuanbHoe KauyecTBO TKaHew.

C Hac HaunHaeTcsa mopa. Kaxkgan HoBas
KOJINIeKLUMA — 3TO Liesiad BCeleHHasn KoHLen-
TyanbHbIX naen n o6pasos.

- Ecnu 208o0pume o npouzsoocmee
meKcmuJis, Mo 8 co8peMeHHbIX YC108UAX
HeMHo2uM y0asiocb e20 Hasaoume, eou-
Huyam - coxpaHume. Kak 8 amoli cgpepe
o6cmosam denay MONA LIZA?

- Kak A y>ke roBopun, B CaMblil CJIOXKHbIM,
2020 rog mbl NepeopreHTUpoOBanu Npomns-

MHTEPECHDBIE

TEKCTU/IbHOE OBbEAMHEHMNE
«MOHOSINT» B 1998 TOAY CLUMIO
YHUDOPMY 019 CKYbMATYPDI
«PABOYMIN 1 KOJTXO3HNLLAY

B. MYXHOW, 1 TAKM CMOCOBEOM
MPELOTBPATIIIO BbIBO3
CKY/IbIMTYPbI B CLLA. DUTYPBI
PABOYETO W KOJTXO3HWLLBI BbI 1M
OJETHI B CAMbIN BOMBLLOWN
CAPADAH M KOMBUMHE3OH LIBETOB
POCCUMNCKOTO MJIATA.

TO «MOHOST» U TPYTITA
APXNTEKTOPOB MNPEBPATIASIN
MOCKOBCKUI MJIAHETAPIKI

B CAMOE BOJIbLLOE B MMPE
MACXAJIBHOE SO, OBTAHYB
KYTOS TUIAHETAPUS KPACHbBIM
LESTKOM C BbILUMTBIM HA HEM
30/10TbIMU BYKBAMM BEH3EJIEM
«&XBy. LIESTb AKLIAN — CTIACTM
[IAHETAPUA OT PA3PYLLIEHWS 110
VTOTAM AKLV MOPVIEN CTOSTALLBI
BEblI BbIESTEHBI CPEACTBA HA
PECTABPALIMIO 30AHMS.

B 2014 FOAY TO «MOHO M T» CTANIO
ODULMATIBHBIM MOCTABLLMKOM
JOMALLIHETO TEKCTWSIS1 14
ONMMMIMNADBI=2014 B COYN.
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BOACTBO MOJA BbINMyCK HEOOXOAUMOI Ha TOT
MOMEHT ¥ BOCTPe6OBaHHOW NPOAYKLMU: 3TO
MacKM, 3alWNTHbIE KOCTIOMbI, KOMOMHE30HbI
«Kacnep», Bbicokue 6axusbl, ogHOpa3oBas
3alMTHasA 3KUNMpPoBKa. Mo Npon3BoaCcTBO
CpeAcTB MHAMBMAYANbHON 3aWnTbl Hbina
nepeBefeHa YacTb JIMHWIA Ha Gabpurke 1 B
WBEMHbIX Lexax. Mbl WM MHOropa3oBble
TEKCTU/IbHbIe MAaCKU, KOTOPbIe MOXXHO CTU-
paTb ¥ raguTb, YeTblPEXC/IONHbIE MaCKU
N3 Mapun, CIOKEHHOW «rapMOLLIKOMN»: OHW
CYMTAIOTCA MeANLMHCKUMW U OYeHb HadEX-
HbiMu. [InA ygobcTBa nokynatenein ¢abpu-
Ka cobupana v caHUTapHble KOMMEKTbI.

W KOHeuHo, Kak coLmanbHO OTBETCTBEHHAs
KOMMNaHMsA, Mbl OKa3blBany nomotyb Jlobe-
PeLKo ropofCcKol 6oNbHNULE, MPEAOCTaBAAA
MacKu, Of[HOPAa30Bble KOMOVHE3OHbI 1 Mpoyne
CpeacTBa MHAMBUAYaANbHOM 3alUTbl Ha 6e3-
BO3Me3/HOW OCHOBE.

Kpome Toro, mbl Bbilyckaem NpoayKLuuo
ans defepanbHbIX TOProBbIX CeTel Nog nx
CTM, uTo cnocobCTBYeT CepbE3HON 3arpys-
Ke NPon3BOACTBEHHbIX MOLWHOCTEN. Tak YTo
NPoun3BOACTBO 3arpyxeHo Ha 100% v gaxe
neperpy»eHo.

- HecmandapmHoie nuap-akyuu «MoHonu-
ma» wupoKo uzeecmol. Bol <nepeodesasnu»
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namamuuk «Pa6oyuli u Konxo3HUYa», cWu-
Jlu HakaHyHe YyemnuoHama Eeponel camolti
6osbWoll 8 MUpe KOMNJIEKM NOCMeIbHO20
6enbs (7200 K8. M MKAHU) 3a peKopOHbie 28
MuHym, ymo eownio 8 KHuzy pekopdoe Poc-
cuu. Ymo 0aém npoeedeHue makux akyuti
0ns 6usHeca?

- [pexpe Bcero — yaHaBaemoCTb. T
akuuMu nporpemenu 1 caenanu Haw 6peHp
n3BeCTHbIM. Boobuye, no6oi npomoylLueH
rnomoraeT NpeBpaTUTb TOProByi0 MapKy B
6peHA. Bolgenutbca cpefn KOHKYpPEHTOB,
NosnyuYnTb 06PaTHYIO CBA3b — OYEHb BaXKHO.
Mbl nepriognueckn 3anyckaem KOHKYpPCbl
[13aliH-KOMMJIEKTOB MOCTeNIbHOro 6enbsa n
noJsly4yaem MHOTO OTK/IMKOB 1 NPeanoXeHMN.

- W HakoHey, ymo y KomnaHuu e 61u-
xauwux nnaHax?

- B HOs6pe-aeKkabpe oxmaaeTca BbIXod Ho-
BbIX Konnekumin-2022. OnTmmmsnpyem normcT-
Ky, B CllefiytoLLeM rogy niaHvpyem o6HOBNIEHVe
NPOW3BOACTBEHHbIX MOLLHOCTEN. Mbl AiBNAeMcA
NpUBEPKEHLLAMN MapPKETUHIOBOW CTpaTerim
7P, camo LWMPOKOW MOZENN, HACUMTbIBAIOLLEN
ceMb 3nemMeHTOoB: product (MpoaykT), price
(ueHa), place (mecTo npopaaxu), promotion (Mpo-
LBVIXXeHMe), people (ntoaw), process (npouecc),
physical evidence (du3mnueckoe okpyxeHue).
DTO B3aIMOCBA3aHHble COCTaBNAOLLMNE, KOTO-
pble NMO3BOAT KOMNAHUW ABUrATLCS BNepés,
He 3abblBaTb O MMaBHOM: OT UAEV A0 CO3AaHMS
n3aenus, ot BblIbopa TKaHW A0 NPON3BOACTBA
KOHeUYHOro NpoAyKTa Mbl MPOXOAMM BCe STarbl
BMeCTe C Hallleid npogyKuyel, 4Tobbl B KOHeY-
HOM MTOre NoJAPWTL e& NMOKynaTento HacTpoe-
HVi€, FTAPMOHWIO 11 YAaCTUYKY Cebs.

MopgroTtoBuna AnekcaHgpa Y60xkeHKo




"FASHION BEGINS WITH US/”

D eveloping the interior at home, everyone strives to bring their own
personality, taste and lifestyle into it. Home textiles play a major role in
creating stylish appearance of dwellings. Since time immemorial, textiles have
been used to create an atmosphere of cosines and comfort around the house.
MONA LIZA, which was launched by the Monolit Textile Association in 2002, has
been one of the most progressive and modern brands of home textiles for many
years. MONA LIZA Family collection was awarded the Golden Mark of Quality
at the Russian Brand (III Millennium) Seal of Excellence of the XXI Century
competition in 2021. This is not the first award for the home textile collections
under the MONA LIZA brand. We talk to Sergey Lukyanov, Founder of Monolit
Textile Association and MONA LIZA brand, about how to become the first on the
domestic home textile market and stay among the leaders for years to come.
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- Mr. Lukyanov, what do you think why
there are not too many bright players on the
home textile market in Russia, and what does
it take to become one?

- MONA LIZA is a brand with its
own philosophy and lifestyle. That is our
distinctive feature. MONA LIZA’s philosophy
is formulated in the brand’s credo: “We do
not just create home textiles, we create your
home style, we fulfill your dream.” One
should not just produce, one should create,
manufacturing such products, which one
wants to buy for oneself; one should strive
for perfection.

- If we talk about the philosophy of
the brand in practical terms, how does it
translate into reality?

- To begin with, MONA LIZA is sensitive
to the latest trends in textiles. The main ones
nowadays are eco-friendliness, individuality
and universality. All this is embodied in our
collections.

The role of mankind in the world is
gradually being rethought, and on the
wave of the “green” philosophy, there has
emerged a new attitude to the space around
us: harmony with nature has become the
guiding principle. Ecological design, or “eco-
fashion” (“ethical fashion’, “green fashion”),
“sustainable fashion” - appeared as a response
to mass production, hazardous to the
environment, globalization and unification
of everything, standardization of urban
development, interiors lacking individuality,
metropolitanization and lack of attention
to the human inner world. Eco-design is
becoming a necessity for many people today
because there is an extremely high correlation
between the harmony of a person’s inner state
and the environment that is visually perceived.

Design has a significant influence on our
life, its aesthetic and functional properties
and most importantly its fitness for humans
and the natural environment. Replying to the
question: “What can design accomplish?”, we
consider human needs and preferences and
use floral and natural motifs in our prints,
as well as natural fabrics: 100% cotton. We
create unique designs which provide peace
and harmony, create ergonomic cushions with
slices. We try to integrate all our products into
modern realities and bring them closer to
people, creating comfort and cosines, which
is what home textiles are all about.

- The company has a reputation among
professionals as a smart, progressive and
unconventional player. How does the
company achieve this?

— We are responsive to market changes. And
we get into the right position ahead of all the
changes. As the well-known Latin saying goes,
“Tempora mutantur et nos mutamur in illis™:
“Times change, and we change with them”

MONA LIZA, for example, was the first among
the experimental group to have its products
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labelled. And when Canada invented a new highly
siliconized non-woven microsilk fibre with high
elasticity and thermal regulation coefficients, it
was MONA LIZA that acquired the licence for
the fibres and in 2013 patented it on the Russian
market as TM Royalon and began using it in the
production of pillows and blankets.

In the crisis year of 2020, we were among
the first to refocus on the production of
personal protective equipment.

We follow and even anticipate global trends.

- How many MONA LIZA-branded
products are manufactured annually? Is there
any potential for growth?

- MONA LIZA manufactures
approximately 3.6 million bed sets, 1.7 million
pillows and blankets per year. Our product
range includes more than 5,000 items in the
premium, medium and economy segments.

We opened pillow and blanket production
facilities in the Moscow region in 2018, and

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}
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IN 1998, THE MONOLIT TEXTILE
ASSOCIATION SEWED THE
UNIFORM FOR THE SCULPTURE
WORKER AND KOLKHOZNITZA
WOMAN» BY V. MUKHINA

AND THUS PREVENTED THE
SCULPTURE FROM BEING
EXPORTED TO THE USA. THE
FIGURES OF THE WORKER AND
[HE KOLKHOZNITZA WERE
DRESSED IN THE BIGGEST
SUNDRESS AND OVERALLS IN THE
COLOURS OF THE RUSSIAN FLAG.
TAMONOLIT AND A GROUP OF
ARCHITECTS TRANSFORMED
THE MOSCOW PLANETARIUM
INTO THE WORLD'S BIGGEST
EASTER EGG BY COVERING THE
PLANETARIUM DOME IN RED
SILK, WITH THE MONOGRAM
«XB» EMBROIDERED ON [T IN
GOLD LETTERS. THE AIM OF
THE ACTION WAS TO SAVE

HE PLANETARIUM FROM
DESTRUCTION. AS A RESULT OF
[HE CAMPAIGN, THE CAPITAL'S
MAYOR'S OFFICE ALLOCATED
FUNDS FOR THE RESTORATION
OF THE BUILDING.

IN 2014, TA MONOLIT BECAME
THE OFFICIAL SUPPLIER OF
HOME TEXTILES FOR THE 2014
SOCHI OLYMPICS.
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since then our production growth rate has
been over 20%.

Today the marketplace segment actively
grows, so do we. Of course, there is potential,
there are many ideas and new solutions,
including technological ones.

Currently we develop the smart-textile
direction. “Smart” textiles, easily adaptable to
modern demands for comfort that are typical
for our customers. Nowadays, the task of every
home textile manufacturer is to create a quality
product that will make life easier for people,
reduce their costs and time spent on routine
household chores. We want our customers to
be able to devote more time to themselves, their
families, relatives and friends!

That is why TM MONA LIZA has created its
own laboratory for innovative development of
smart textiles. Technologists and engineers of
our brand have developed a new line of home
textiles, using their own patented solutions
and technologies.

Here we can mention the Transformers
pillowcases, the design of which makes it
possible to use them for pillows of different
sizes both 50 x 70, and 70 x 70. This will not
incur additional costs for the purchase of
pillowcases if one has pillows of different sizes
in the house. The principle “two in one” comes
in handy here. This is our own development,
patented by the Federal Service for Intellectual
Property. In addition, multifunctional
products correspond to the current eco-trend,
as they provide savings for the buyer and raw
materials, which ultimately contributes to
a respect for the environment.

Our coverlet blanket is a quilted model
loved by many, in which the blanket is sewn

into the duvet cover. This idea will save you
from the tedious process of filling the blanket
into the duvet cover, while the product is easy
to wash and does not create any problems
during use. Duvet covers “TRIO’, with sewn-
in zippers on three sides, are a real dream
come true for many owners and housewives.
They will allow you to forget about the tedious
process of changing the duvet cover, just
a couple of movements — and the blanket is in.
And in the HOIE duvet covers there are two
hidden holes in the corners, which allow you
to quickly and effortlessly return the “escaped”
corners of the blanket to their places. We also
have produced a sheet with a wide perimeter
elastic band, which allows you to forget about
the endless efforts to pull it on the mattress.
We prepare new satin, coarse c alico and
children’s collections for release. While
increasing volumes, we do not forget about
the brand’s mission: to work so that customers
receive comfort, coziness, warmth and quality.

- How often is the assortment replenished?

- Every year TM MONA LIZA publishes
a new catalog with new trendy designs and
solutions. Our priority is capsule collections.
This is a unique format that has made it
possible to personalize the brand. If we talk
about the category, then this is primarily bed
linen. Previously, capsule collections could
only be found in expensive foreign brands,
we have reversed this trend by making them
available to a wide range of buyers. At the
same time, we keep the exclusive design and
premium quality of fabrics.

Fashion begins with us. Each new collection is
a whole universe of conceptual ideas and images.

- If we speak about textile production, only
few have managed to get it up and running
in today’s conditions, and very few have
managed to preserve it. So what situation
has MONA LIZA got in this area?

- As I have already said, in the most
difficult year 2020 we reoriented production
to manufacture the products people needed
at that time: masks, protective suits, overalls
“Casper’, tall shoe covers, disposable protective
equipment. Some of the lines in the factory
and in the sewing workshops were transferred
to the production of personal protective
equipment. We sewed reusable textile masks
that can be washed and ironed, four-layer
masks made of gauze folded into accordion,
they are considered medical and very reliable.
For the convenience of customers, the factory
also assembled sanitary Kits.

And, of course, as a socially responsible
company, we have helped Lyubertsy city
hospital by providing masks, disposable
coveralls and other personal protective
equipment for free.

In addition, we manufacture products for
federal retail chains under their brand names,
which contributes to a significant load on the
production facilities. So production is 100%
utilized, and even overloaded.

- Monolit’s exceptional PR activities are
famous. You “dressed up” the monument
“Worker and Kolkhoznitza Woman”, on
the eve of the European Championship you
sewed the world’s largest set of bed linen
(7200 square meters of fabric) in a record 28
minutes, which entered the Russian Book of
Records. What is the benefit of such actions
for business?

— First of all, recognition. These promotions
have made our brand famous. In general, any
promotion helps to turn a trademark into
a brand. It is very important to stand out
amongst your competitors, to get feedback.
We regularly launch competitions for bed
linen design kits and receive a lot of feedback
and suggestions.

- And finally, what are the company’s
near-term plans?

- We expect the release of new 2022
collections in November and December. We
optimize our logistics, and the next year we
plan to upgrade our production facilities. We
are committed to a 7P marketing strategy,
the broadest model which comprises seven
elements: product, price, place, promotion,
people, process and physical environment.
These are interlinked elements which enable
the company to move forward without losing
sight of the essentials: from the idea to the
creation of the product, from the choice of
fabric to the final product, we go through all
these stages, so that in the end we can provide
our customers with good moods, harmony
and a piece of our heart.

The interview was taken
by Alexandra Ubozhenko




KPEAO MOAHOT @*
BPEHAA MALINA BONITA:

«bydb co30aHa
o0ns1 eocxuuieHus!»

- Kak 0asHo cyujecmayem MoOHbIli dom
Malina Bonita? Kakoea ucmopus 803HUKHO-
8eHuA KomnaHuu? Ko20a u Kak cnoxunace
eawia komaHoa? U 3a kakue kayecmaa 8ol
yeHume eé 4yneHoa?

- Victopua Malina Bonita Hauanacb B 2015 rogy
C »KenaHuA OCHOBATeSbHYL, CO3[aTb «TO CaMoe
maeanbHoe NnaTbex: C OTAIMYHONM MNOCAAKON, XO-
POLLEro KayecTBa, >KeHCTBEHHOE, CEKCYyanbHOe,
HO He BYJIbrapHOe 1, KOHEYHO, AOCTYMHOE MO
LieHe. Ha cTapTe npoeKTa NpoAai OCyLLIeCTBIs-
JINCb Yepes CTpaHuLy coumanbHom ceTr «BKoH-
TaKTe», HO CO BpeMeHeM HapsAfbl 06pen HeBepo-
ATHYHO NONYNAPHOCTb. [epBblit MOHOOPEHAOBbIN
6yTVK B HoBOCOMPCKE OTKPbIICA 4OCTAaTOUHO
6bICTPO. 3a ceMb neT 6peHg Malina Bonita Bbl-
POC 4O KPYMHOW ceTn marasnHos no Poccum
1 CHI. CerogHs y Hac paboTatoT COGCTBEHHble
NMPOV3BOACTBA, HaxoAasALmecs B HoBocnbrpcke
1 B cTonuue. Yicno noanmncynmKkoB MarasviHa B
ceTu Instagram HacuuTbiBaeT nopagka 1,4 MiH
yernogek. [inA nonynaprsauum KonneKkuuia Ml
MPOBOAVIM MACLLTaOHble PEKNaMHbIE KaMMaHm
C yyacTviem 3BE3[ U KPYrHbIX 6510repoB, opra-
HV30BbIBaeM [J151 HUX MOAHbIE CbEMKN B CAMbIX
YOaNEHHbIX Yrofnkax rnjiaHeTbl.

B 2017 rogy ogHUM U3 NepBbIX APKMX COObI-
™I gns 6penaa Malina Bonita (Torga eweé —
Malina Fashion) ctano npurnaweHuve Ha
MeXAyHapoaHbIi KOHKypc Geneva Fashion
Awards, B prHane KoToporo Mbl 3aHANM nep-
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Boe mecTo. B 2018 1 2019 rogax KomaHaa
Malina Bonita gBaxabl npefctaBnsna Kos-
nekumto ofgexabl Ha CO6CTBEHHbIX MNOKa3ax
B paMkax Mercedes-Benz Fashion Week.
K coxaneHwuto, nokas B 2020 rogy npuLunocb
OTMeHUTb. Hageemcs, UTo BCKOpe cuTyauma
C NaHZeMmen N3MeHnTCA 1 Hapsaabl oT Malina
Bonita BHOBb OyayT 6nucTath Ha noguyme!
Ycnex MogHoro 6peHa 3aBUCHT OT PasHbIX
$aKTOpPOB, HO OfMH 13 OCHOBHbBIX — KOMaHAA.
OcHoBaTtenbH1uamm 6peHaa Malina Bonita sB-
natTca céctpbl Onbra NpoceeToBa 1 EBreHna
KolueeBa, a Takxe A — nx nogpyra getcrea. Ham
yAanocb ONpPoBepPrHyTb PacnpoCTpaHEHHOe
npaeuno busHeca: «He paboTaTb ¢ 6M3KNMM
1 apy3bamny. KomaHga cnoxunacb oTInYHas,
€€ CMes10 MOXXHO Ha3BaTb CeMbEN. KonnekTns
Malina Bonita cocTout 13 pocTBeHHUKOB, ApY-
3el1 1 3HAKOMbIX: FE e ellé Ham Oblo NCKaTb
€[VHOMbILU/IEHHNKOB B CAMOM Hauvane nyTu?
Bnarogaps [o6pomy 1 opyKeCTBEHHOMY OT-
HOLUEHWIo ApYr K ApYTY Mbl CMOMIN cOOpaTh
BOKPYT Ce05 He TONbKO BbICOKOKBanubuum-
pOBaHHbIX NPodeccrOHanoB, HO U Noaei,
6113KUX MO AYXY, UCKPEHHE BOOEHHbIX B
[eno 1 pa3genarownx OCHOBHYIO LIeHHOCTb
KOMMaHWI: NoOGUTb XIM3Hb 1 Nogei!

- Kakoea koHuenyus 6penoa? Kakas oxa -
«0esywika om Malina Bonita»? Kmo eawa
yeneesas ayoumopus?

epBblil MarasuH ofexabl

Malina Bonita yupeputenbHubi
OTKPbUIN BCEro HECKONbKO NeT
Ha3ap B ropoge HoBocnbupcke, a
Ha CeroAHALIHMNIA eHb NOA KPbUIOM
OCHOBaTe/IbHUL, MOJHOrO J0Ma —
0K0/10 17 6yTUKOB 1 CO6CTBEHHOE
LBeiiHoe Npou3BoAcTBo. Ho
3T0 AaNneKo He npepen: 6peHp
CTpeMUTEeNbHO pa3BUBaeTCA,
1 B CKOPOM BpeMeHH ero
BNafienbLibl NNAHUPYIOT BbIATH
Ha MUpOBOIi pbiHOK. 0 nobepe
Ha MeXAyHapoAHOM KOHKYpce, 0
KOMNEKLMAX, NPU3HAHHBIX NYYLIMMU
cpeay poccuinckux 38€3p u norepos,
a camoe rnaBHoe —
0 0CTYNHOCTM U3aenui 6penga
ANA WMPOKoro notpe6utens Ham
paccka3ana AHactacua Yenkanuy,
ynpaBnAowmit NapTHepP u
reHepanbHbIil LUPEKTOP KOMNAHUK.

— Hawe Kpepo: «byab co3gaHa ana Bocxu-
weHua!» Mbl He NPOCTO nU3roTaBnnBaem Ansa
K/IMeHTOB MnaTbA, a Bornsowaem nx meyry!
BpeHp BbIGMPAIOT ANA 3HAUMMbIX COOLITUN,
6ynb TO CBMAAHME, BbIMYCKHOW, MPa3aHUK U
BaXXHOe cobecefoBaHue.

«[eByuwka oT Malina Bonita» - sapkas, c ro-
pPALWMM B3rNAAOM 1 BHYTPEHHEN Xapr3MOn.
3apava gursaliHepoB 6peHaa — caenaThb Tak,
yTObbI KaXkan NoYyBCTBOBAsA Ce6A KOPO-
nesoi. Mbl yacto cnbiwmm, Yto Bewm Malina
Bonita npuHOCAT ynauy: B H/X AeBYLLKM 3Ha-
KOMWNICb UM BCTPEYanu CBoto Jilob0Bb, No-
nyYyanuv npeanokeHuve pykin n cepaua.

B konnekuyn 6peHia ecTb He TONbKO Beuep-
HUe HapAAbl, HO 1 MOBCEAHEBHbIE KOCTIOMbI,
[EMOHCTPUPYIoLLE 06pa3Lbl Ae/TOBOro CTUNA
1 NPV 3TOM COXPaHAIOLLME XKeHCTBEHHOCTb.

- lasatime nonpoGyem 8binoiHUMb Ma-
KOe 3a0aHue: 8bIpa3ume CyujHOCMb 8auie2o
6peHOa 8 HeCKO/IbKUX NpusidzamesibHbiX.
Kakue smo 6yoym cnoea?

- «’KeHCTBEHHasA», <POCKOLLHAAY, «MOTPA-
catoLan» 1, KOHEYHO, «CYacTINBaA»!

- 3Hakomo nu dusaiiHepam Malina Bonita
makoe cocmosiHue, KK meop4ecKulii Kpu-
3UC, unu 8bl 8ce20a NOJIHbI HOBbIX udeli?

— Kaxablii paHO 1 NO3AHO CTanKuBaeT-
CS C 3TVIM COCTOAHWEM, HO FIaBHOE — YMETb



nepesaps»KaTbcs. BaxkHO coxpaHaTb 6anaHc
MeX[y OTAbIXOM 1 paboToli: BOBpeMs yexaTb
B OTNYCK, CMEHNTb OGCTAHOBKY, @ MHOrAa Npo-
CTO BbIKIOUUTb TENEDOH.

- Hackonbko eaw nu4Hbelli cmusib 00ex<0bi
coomeemcmeyem momy, Ymo 8sl npous-
sooume?

- Okono 80% rapaepoba — Belm Hallero
NPOU3BOACTBA, HO Mbl, KOHEUHO, ClIEANM 3@ HO-
BUHKaMU pa3HbIX OpeHA0B U € yA0BObCTBUEM
npriobpeTaem To, YTO MPUXOANTCA MO AyLUe.

- Kakue 6a3oebie sewju om 6peHoa
Malina Bonita 0onxHbl 6bime 8 2apdepobe
coepemeHHoU deaywKu?

- M3HauyanbHO Mbl fiefiann akLieHT Ha Beyep-
HUX HapAAax AnA TOPXKeCTBEHHbIX Meponpu-
ATUN 1 6GONbLUNX NPA3[AHKOB, HO CO Bpeme-
HeM pacwrpuIv NPomn3BoACTBO, KOMIEKLMM
cTanu 6bonee pazHoo6pasHbiMU. OCO6EHHO
XOUETCSA BblAENUTb HalWK NnaTbA-GyTnapbl U3
KOPPEKTVPYIOLLEro TPUKOTAXa: OHY nAeasibHO
capaTca no dburype, CMOTPATCA 3N1EraHTHO 1
npwv 3Tom 3 deKTHO. A B 03anpoLLiiom rogy
y Hac NosiBUIOCb CO6CTBEHHOE BA3aNibHOE
Npou3BOACTBO, blarofapsa Yemy acCOPTUMEHT
NMOMOJSHWACA KaueCTBEHHbIMU [yKeMnepamu
1 KOCTIOMaMU 13 MATKOM 1 TENIOM LWepCTu.

~ TKaHu u 31eMmeHMebl 0eKopa Kakux
npouseooumerneli bl uchosib3yeme hpu
€030aHuU 00ex0bi? Kmo eawu napmuépoi?

- [1Ba pa3a B rog Mbl OblBaeM Ha POCCUNCKINX
1 3apyOeXXHbIX BbICTaBKaX, a Takxke rosiyuyaem
06pasLbl OT NAPTHEPOB, C KOTOPbIMM JABHO
paboTaem. Bo Bpemsi HegaBHel noesnku B
Typunto EBreHns BMecTe ¢ KoMaHZoM Nobbl-
BaJla Ha HECKOMbKNX dpabprikax, mpocmoTpena
nopsgKa 5 Tbic. 06pa3LoB, YTOObI BbIOpaTh
nyywee. O6bIYHO, KOrga BUANLLb BAOXHOB-
NAPLLY TKaHb, naes 06 n3genum poxxpaeTcs
cama coboi. Bcex cekpeToB pacKkpbiBaTb He
6ynem, CKaxy TONbKO, UTO peLleHune O COTPYA-
HUYeCTBe Bcerga nprHUMAETCs OUYeHb B3Be-
LIEHHO 1 MoC/e AJINTENbHbIX COrNacoBaHU.

- CKo/lbKO 8peMeHU 3aHuMaem paboma
HAao HoBoli MOOesbIo: 0M 803HUKHOBEHUSA
udeu 00 maccoeo2o npouszsoocmea? Kak
4Yacmo bl 06Ho8/1I5eme Konnekyuu?

- HecmoTps Ha 06bEMbI NPOM3BOACTBA, Mbl
OTLLMBaeM HebonbLUVE MAPTUK, YTOObI COXpa-
HUTb 3KCKMIO3VBHOCTb M3AENNIA, NPU 3TOM
CTapaemca co3gaBaTb pasHOObpasHble Kos-
nekumu. Kaxpgyto Hegenio B MarasuHax Malina
Bonita MOXHO yBMAETb UTO-TO HOBEHBKOE, HO
OCHOBHas CMeHa KOJneKLMii NPOMCXOauUT pas
B MoJITOpa MecsALa, To eCTb [ABa Pa3a 3a Ce30H.

- Ha catime saweli koMnaHuu 8 pasnuy-
HbIX ONUCAHUAX MOXHO 4aCMOo 8cmpemums
¢pasy: «<Mol pewunu co30ame mo camoe
naameoe». To camoe - 3mo Kakoe? B 6ymukax
Malina Bonita delicmeumenbHo cyujecmay-
em 3ma’ioH coepemMeHHO20 XeHCKo20 nia-
mbs, KOMopbim 8bl 0cO6eHHO 20pdumecs?

- Korpa 6peHA To/ibKko poanncs, oH 6bin
pecennosbim: Onbra 1 EBreHna 3akasbiBanu
n3-3a pybexka ogexay ana cebs, noapyKku,
KaK BOQUTCA, paccrnpalvsany 06 06HoBKax.
Nx 3anHTEepecoBaHHOCTb MNOATONKHYa K
TOMy, UTOObI 3aKa3blBaTb UMMOPTHYIO OfEXAY
60JIbLIVIMYN MAPTUAMU, MPY STOM B Kakgom
HOBOW BeLLy XOTENOCh YTO-TO U3MEHUTb, AO-
6aBUTb CBOE.

Ho mbl HUrge He BCTpeyanu usgenve,
O KOTOPOM [aBHO MeuTanu: 3neraHTHoe
nnatbe-GyTnAp 13 NIOKCOBOrO KPy»KeBa C
naeanbHOWM NoCagKom, NnoguyépKrBatoLlee
BCe JOCTOUHCTBA GUrypbl. B KOHLe KOHLOB
peLwmnnncb CLUNTbL ero camocToaTenbHo. Ha-
LI KOHCTPYKTOPA, LUBEO, OTLUMIN NepBble
HECKOJIbKO 3K3eMMIAPOB, KOTOpble Npoun3Be-
nn HacToAwwmn dypop. CO6CTBEHHDBIE n3aenus
3aTMUAN CO60I NpriBe3EHHbIe UMMOPTHbIE
Belu. B KOHeEYHOM NTOre Mbl MOJIHOCTBIO
nepeLsiv Ha NPoAaxy ofeXabl CO6CTBEHHO-
ro Npon3BOACTBA.

- [0e MOXHO Kynumb eawu usodenuna?
U kakoea eawa yeHosaa nonumuka?
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- Y Hac gBa 6yTrKa B LieHTpe MocKBbI, eCTb
Mara3uHbl B CaHKT-lNeTepbypre, HoBocnbup-
cKe, KazaHu n mHorux apyrux ropogax. [ina
noKynatenei 13 Npo4Ynx perrMoHoB paboTaeT
VNHTEpHeT-MarasuH, 3aka3 MOXHO cenaTtb ye-
pe3 mecceHgkep WhatsApp, ccbifika Ha KoTo-
PbIl 3aKpeneHa B Wanke Nnpodunsa Hawemn
MHCTarpam-ctTpaHmupbl: @malina_fashion.

LleHoBas nonnTrKa JOCTaTOYHO TOANbHAA.
OcHoBornonaratowas nges 6peHaa B TOM, UTo-
6bl Kaxan AeByLUKa MOria No3BONNTb cebe
6bITb POCKOLLHOIA, He OTAaBas NP 3TOM COTHN
TbicAY py6rnel 3a KBagpaTHbI CAHTUMETP TKa-
HU. KOKTelsibHOe nnaTbe 1y KOCTIoM 060i-
éT1ca nokynatenbHuue B 10-15 Tbic. pybnet,
BeuyepHee Unu ceafebHoe ANIMHHOE NaTbe —
18-25 TbIC. pybnein.

- Bce canoHel Malina Bonita npuHaone-
)Kam eaweli KOMNaHuu unu 8bl Nnpodaéme
¢paHwusy? U kmo e€ nokynamenu?

— Ha gaHHbI MOMeHT y Hac 17 6yTrKoB,
Cpeau HUX ecTb U COBCTBEHHbIE, U MAPTHEP-
ckue. MNepep TeM Kak OTKPbITb HOBbIV MarasuH,
B MepBYto ouepesb Mbl MPOCUNTbIBAEM, FOTOBO
NN K 3TOMY NPOM3BOACTBO. 3aTeM BbIOpaem
13 NpeanoXXeHnin ropoA-MUITIMOHHVIK N
6113KUIA K HEMY MO NOKa3aTesifiM HaCeNIEHHO-
CTun, NpoBoAMM cobecejoBaHMe MO BUAEOCBSA-
31, 3aTeM — N4HO. CornacoBbiBaeM yC/ioBUS.
BaxkHo, uToObI 6yayLwmi dpaHyai3v nogoLweén
HaM He TONbKO KaK npeanpurHuMaTesb, HO 1
KakK YesioBeK.

- Ompacsno moobl 8 YesloM msesio nepe-
JKusdem Kpu3uc, c8A3aHHbIl ¢ naHoemueli.
A Kak oH ompasusica Ha eaweli KomnaHuu?
Kakue aHmukpu3ucHele mepbl NpuwIoCchL
npuHumame?

— KoHeuHo, nepBbIii TIOKAayH fanca ocobex-
HO TAXKEN0, MOTOMY UYTO Mbl HE 3HaJM, CKOJIbKO
OH npoanutca. MnaHnposaTb NOCTynieHne
TOBapa B TaKVX YCNOBUAX ObIIO MPaKTUYECKN
HEeBO3MOXHO, HO Mbl JOBOJIbHO GbICTPO Nnepe-
CTPOUNINCD: CyMenu OpraHn3oBaThb AOCTaBKY,
B35V NIOAEN Ha AOMONHUTENbHbIe paboune
MecTa Ana 06paboTKm 3aKa3oB, pacnpee-
JINAN CMEHbI MeXIY COTPYAHMKaMU, YTOObI
MaKCVMasnbHO COXPaHUTb pabouniin rpadpux.
Mo3ToMy K OrpaHNYMTeNIbHBIM Mepam, C KOTO-
PbIMY CTONKHYNIUCb BCe NpefcTaBuTeny 6ms-
Heca B Hosi6pe 2021 rofa, Mbl OblIVi FOTOBBI.

- Cmonb KpeamueHble KOMNAHUU, KAK
eauwa, ecez0d cmpoam 6onbuwiue niaHel.
A kakue y Malina Bonita nnaHel Ha Hacmy-
narowjulii 200?

- MnaHnpyem yBennyeHne Npon3BOACTBa,
OTKpbITUE HOBbIX OyTKOB. Ceilyac rotoBuT-
CA NOTPACAKOLLAA BECEHHAA KONMNEKLNA, yxKe
NOABNATCA NepBble 0Opa3Lbl Ha OCEHb
2022 roga. MNnaHupyem macltabHble peknam-
Hble KaMMaHWM 1, KOHEYHO, HafleeMcA pacLn-
puUTb reorpaduyeckmne rpaHnLbl U BbINTA Ha
MeXXAYHaPOAHbIN PbIHOK.

becepoBana [lapba bakapuHa
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“Be created for admiration!”

he founders of Malina Bonita clothing brand opened their first boutique just a few years ago in the city of Novosibirsk, and

today, they have about 17 boutiques and a sewing production. However, this is far from the end: the brand is rapidly developing,
and soon its owners are planning to enter the world market. Anastasia Chepkanich, Managing Partner and General Director of the
company, told us about the victory at an international competition, about the collections recognized as the best among Russian stars
and bloggers, and most importantly, about the availability of brand products for the general consumer.

- How long has the Malina Bonita fashion
house been around? What is the history of
the company? When and how did your team
develop? And for what qualities do you value
its members?

— The story of Malina Bonita began in 2015
with the founders’ desire to create “that very
perfect dress”: with an excellent fit, good quality,
feminine, sexy, but not vulgar and, of course,
affordable. At the start of the project, sales were
carried out through the page of the VKontakte
social network, but over time, the outfits gained
incredible popularity. The first mono-brand
boutique in Novosibirsk opened quite quickly.

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}

For seven years, the Malina Bonita brand has
grown to a large chain of stores in Russia and
the CIS. Today we have our own production
facilities located in Novosibirsk and in the
capital. The store has about 1.4 million followers
on Instagram. To popularize the collections, we
conduct large-scale advertising campaigns with
the participation of stars and major bloggers,
organize fashion shootings for them in the most
remote corners of the planet.

In 2017, one of the first notable events for the
Malina Bonita brand (then Malina Fashion)
was an invitation to the Geneva Fashion
Awards international competition, in the final

of which we won first place. In 2018 and 2019,
the Malina Bonita team presented a collection
of clothes at their own shows during Mercedes-
Benz Fashion Week. Unfortunately, the show
in 2020 was canceled. We hope that soon the
situation with the pandemic will change and
the outfits from Malina Bonita will once again
shine on the catwalk!

The success of a fashion brand depends on
various factors, but one of the main ones is the
team. The founders of the Malina Bonita brand
are the sisters Olga Prosvetova and Evgeniya
Koscheeva, as well as me, their childhood
friend. We managed to refute the common



rule of business: “Do not work with family and
friends” The team is excellent, it can be safely
called a family. The Malina Bonita team consists
of relatives, friends and acquaintances: where
else could we look for like-minded people at
the very beginning of the journey? Thanks to
the kind and friendly attitude to each other, we
were able to gather around us not only highly
qualified professionals, but also people who are
close in spirit, sincerely in love with the business
and share the main value of the company: to love
life and people!

- What is the brand concept? What is
the Malina Bonita girl? Who is your target
audience?

— Our motto: “Be created for admiration!”
We do not just make dresses for our clients, but
we make their dreams come true! The brand
is chosen for significant events, be it a date,
graduation, holiday, or an important interview.

“A Malina Bonita girl” is bright, with a
burning gaze and inner charisma. The task of
the brand’s designers is to make everyone feel
like a queen. We often hear that Malina Bonita
things bring good luck: in them girls met their
love, received a marriage proposal.

The collection of the brand includes not
only evening dresses, but also casual suits that
demonstrate examples of business style and at
the same time preserve femininity.

- Let’s try this challenge: express the essence
of your brand in a few adjectives. What are
these words?

- “Feminine’, “luxurious’, “stunning” and, of

|

course, “happy

- Are Malina Bonita designers familiar
with the creative crisis or are you always full
of new ideas?

— Everyone sooner or later encounters this
condition, but the main thing is to be able to
recharge. It is important to maintain a balance
between rest and work: go on vacation on time,
change the environment, and sometimes just
turn off the phone.

- How does your personal clothing style
match what you produce?

- About 80% of the wardrobe are things of
our production, but we, of course, follow the
new products of different brands and are happy
to buy what we like.

- What basic items from the Malina Bonita
brand should be in a modern girl’s wardrobe?

— Initially, we focused on evening dresses
for special events and big parties, but over
time we expanded production, the collections
became more diverse. I would especially
like to highlight our sheath dresses made
of corrective knitwear: they fit perfectly on
the body, look elegant and at the same time
spectacular. In addition, the year before last we
opened our own knitting production, thanks

to which the assortment was replenished with
high-quality jumpers and suits made of soft
and warm wool.

- Which fabrics and decorative elements do
you use when creating your clothes? Who are
your partners?

— Twice a year we visit Russian and foreign
exhibitions, and also receive samples from
partners with whom we have been working
for a long time. During a recent trip to Turkey,
Evgenia, together with her team, visited several
factories, looked through about 5 thousand
samples to choose the best. Usually, when you see
an inspiring fabric, the idea of a product is born
by itself. We will not reveal all the secrets, I will
only say that the decision on cooperation is always
made very carefully and after long approvals.

- How long does it take to work on a new
model, from idea to mass production? How
often do you update your collections?

- Despite the volume of production, we
sew small batches in order to preserve the
exclusivity of products, while trying to create
avariety of collections. You can see something
new in the Malina Bonita stores, but the main
change of collections takes place once a month
and a half, that is, twice a season.

- On your company’s website, in various
descriptions, one can often find the phrase:
“We decided to create that very dress.” What
is “that very”? Do Malina Bonita boutiques
really have a standard of modern women’s
dress that you are especially proud of ?

— When the brand was just born, it was
reselling: Olga and Eugenia ordered clothes
for themselves from abroad, friends, as
usual, asked about new clothes. Their interest
prompted them to order imported clothes in
large quantities, while in each new thing they
wanted to change something, add their own.

However, nowhere have we seen the product
we have dreamed of for a long time: an elegant
sheath dress made of luxury lace with a perfect fit,

emphasizing all the advantages of the figure. In the
end, we decided to sew it ourselves. We found a
designer, a tailor, sewed the first few copies, which
made a splash. Own products overshadowed the
imported things brought. In the end, we completely
switched to selling our own clothing.

- Where can one buy your products? And
what is your pricing policy?

— We have two boutiques in the center of
Moscow, there are stores in St. Petersburg,
Novosibirsk, Kazan and many other cities.
For buyers from other regions, there is an
online store, an order can be made through
the WhatsApp messenger, the link to which
is fixed in the profile header of our Instagram
page: @malina_fashion.

The pricing policy is quite loyal. The
fundamental idea of the brand is that every girl
can afford to be luxurious without having to
pay hundreds of thousands of rubles per square
centimeter of fabric. A cocktail dress or suit will
cost a customer 10-15 thousand rubles, an evening
or long wedding dress — 18-25 thousand rubles.

- Are all Malina Bonita salons owned by
your company or are you selling a franchise?
And who are its buyers?

- At the moment we have 17 boutiques,
including our own and partner ones. Before
opening a new store, first of all we calculate
whether the production is ready for this. Then
we choose from the proposals a million-plus
city or one close to it in terms of population,
we conduct an interview via video link, then in
person. We agree on the terms. It is important
that the future franchisee suits us not only as
an entrepreneur, but also as a person.

- The fashion industry as a whole is
struggling with the pandemic crisis. How
did it affect your company? What anti-crisis
measures did you have to take?

- Of course, the first lockdown was especially
difficult, because we did not know how long it
would last. It was almost impossible to plan
the arrival of goods in such conditions, but we
quickly reorganized: we managed to organize
delivery, took people to additional jobs to
process orders, distributed shifts between
employees in order to keep the work schedule
as much as possible. Therefore, we were ready
for the restrictive measures that all business
representatives faced in November 2021.

- Such creative companies as yours always
have big plans. What are Malina Bonita’s
plans for the coming year?

- We plan to increase production, open
new boutiques. An amazing spring collection
is now being prepared, with the first samples
already appearing for the fall of 2022. We are
planning large-scale advertising campaigns
and, of course, we hope to expand geographic
boundaries and enter the international market.

Interviewed by Daria Bakarina
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HauaB paspabatbiBaTb 1M MNPOU3BOAUTH
BEPXHIOIO ofpexay ANnA MOAPOCTKOB, Mpu-
WNOCb MHOFOMY HayuyuTbCsA, Hanpumep,
npraymbiBaTb Cpasy MHOro Mogenen, Tak
KaK KMeHTbl, KOTOPbIX Mbl yXe 3aBOeBasnu
Ha [ETCKOM HanpaBsfieHuM, XOTenn WUMeTb
6onblune Konnekumm. Y nogpocTKoBOro cer-
MeHTa eCTb UHTepecHasa 0COHBEHHOCTb — aK-
TUBHas TOProB/sA BeAETCA 2 Hefenu B rog v
HY>XHO MMEeTb OFPOMHOE KOJIMYeCTBO TOBapa
K 3TOMY MOMEHTY.

A coenana Bce, UTOObl BOWTU B CErMEHT
yCrewHo: B3sna OTIMYHOIO [Au3aliHepa,
nprobuwmna crapluyo foub K paspaboTkam
mogeneln, paspabaTbiBana cama, M30 BCex
CUN cTapanacb caenatb KAacCHbIN NPOAYKT.
W Hy>HO eLLé 6bI110 yunTbiBaTb MHEHNE PO-
avTenen, Nckatb COBMECTMMOCTb C MHTepe-
camu nNoppocTKoB. Bce oueHb HenpocTto! Ho
lWaHCca Ha HeronafaHue He O6bifo, HYXHO
6b1710, UTOOBLI BCE Mogenu 6binn nonynsap-
HbIMU, TOJIbKO B 3TOM Cillyyae MOXHO BbINTU
Ha TouKy 6e3y6bIToUHOCTL. [TOMOrIO 3HaHUe
noTpebHoOCTel MOAPOCTKOB U MOHMMaHue
TOFO, YTO UM HYXHO.

1 MpuBbIKNa 3axoAWTb B YXe 3aHATble
HMLLX 33 CYET NPeanoXeHuns, KOTOPOro Hu-
KTO He [enaeT Mo MpuYrHe CJIOKHOCTU U
TpygoemkocTu. Bce nonyunnock. Mbl «nona-
NN» B MOZENU — NPOAYKT BCEM NMOHpPaBUICA
1 3TO HEM3MEHHO Y>Ke MHOTO JeT.

Moe nio6rmoe petulle — Hawa TpeHA-na-
6opaTopus. 3aecb paboTaloT NAN C OMbl-
TOM 1 HeCTaHAAPTHbIM MblwwneHrem. CyTb UxX
paboTbl — pa3paboTka TPeHAO0BOV OAeXabl 1
nonbiTKa CAenaTb KacCoBYlO MOfenb, KOTO-
pas 6ygeT npopasaTbcs 6e3 ocTaTKa.

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}

q) SWWH-UHAYCTPUA — Henpeackadyema. Oupmy Riona cerogna
XOpOLLIO 3HAIOT, KaK pa3paboTunka v npon3sopuTens
TPeHA0BOI AETCKOI M NOAPOCTKOBOI OfEXAbl, @ NONYUUM
pa3BuTue 3TV HanpaBneHuA no Bone cnyyas. B 2008 ropy Riona
yBepeHHo YyBCTBOBaNaA cebs B xeHckoM cermeHTe. [losABneHuA
HOBBIX MOCTABLYMKOB TOF/A YKe He NPOUCXOANIO0, BCe MecTa
6binu HaieXHO 3aHATDI 1 C03AaTb MHTEpeC K HoBOMY 6peHay
6b110 NpaKTUUeckn HeBo3MoXHO. Ho y Riona nonyuunoce. 3a ee
MoJenAMN BbICTpauBanuch ouepeau, ToBapa Ha BCex XenarLmx

He xBatano. Ho Koraa ontoBoe HanpaBneHue 3akpbinocb, Riona,
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BCE BYET HE UMETb
CMBbICIIA, ECIN HE
bYIELLb YMATb 1
3ABOTNTCA O TEX,
ANA KOro Tbl 310

LENAELb — O T OAX.
N 3T0 HE N3YHEHWNE

MCUXONOr NV NOKYMKW,
A UMEHHO XXENTAHWE
[MO4YBCTBOBATb
MOTPEBHOCTI 1 MbICIINA
OPYTUX JIIOEN. KO IA
[MOJTYHAETCA — 3T0
HACTOALLIEE CHACTbBE

npopaBsaBLUas CBON MoAeNN Yepes AuCTpubyTopa, octanach 6e3
KnueHToB. K ToMy BpemMeHM B KOMNaHUW yke pa3pabatbiBanu 1
BETCKYI0 ofiex Ay, Ho 6onbLuei YyacTblo ANnA obLero pa3BuTys,
u3 nobonbiTcTBa. OHa 1 cTana cnaceHnem. Riona npogomkuna
paboTatb, He CHUKaA MOLLHOCTI — 0K0NO 20 ThiC. U3LENNIA B FOf.
(2012 ropa Hauanca BbINYcK OfEXAbI M ANA N0APOCTKOB. 0 ToM,
KaK yaanocb NoKopuTb NPUANPUMBBIX TUHEIAIMKEPOB 1 0 NNaHax
Ha GynylwLee pacckasbiBaeT 0CHOBATENbHNLA U FeHepabHbIil
aupektop Gupmbi Riona H0/IA METPOBA.

PMA B TPEH/LE

Cnegywownn 3tan — cgenatb Tak, yTo-
6bl 1l06UMOe Aeno NPUHOCUNO0 NPUbLINb.
MHe NnoCToAHHO Xo4YeTcA yNTK C roNI0BOM
B MPOAYKT, TaK Kak MMeHHO B pa3paboTke
A 4yBCTBYlO Cebsi MaKCMManbHO KOM-
dopTHO. U nycTb 6bl KTO-TO BCe mocyu-
Tan u cKasan, YTo BcCe cynep, Npofaxu
OroHb, TONIbKO Moaenu nogasan. Ho Tak
He nonyuymnoch. Mpuwnocb Bcemy yumnTb-
cA camoii: 1 pa3bupartbca B ynpaBneHuu,
1N COCTaBNATb MJlaHOBOE MPOMU3BOACTBO,
N KOHKYpUpOBaTb C MMPOBbIMK GpeHAaa-
MU, OUTENbHO MNPUCYTCTBYIOWUMMN Ha
PbIHKe. 3TO 6bl1 MOCTOAHHBIV MOUCK pe-
WeHnA. 3a 3TO BpemsA Mbl nonpo6oBanu
BCe, YTOObl yOpaTb CE30HHOCTb: genanu
HOBOrofgHWe nnaTbs, LWWIN LWKOJbHbIe
KOCTIOMbI, flaxke Wwanku. PaboTaTb Bcerga
NpUXoANNOCb Ha OFPOMHON CKOPOCTU 1
c 6onbwmmy 3aTpatamu. Kunm nepcnek-
TUBOW.

MoMmeHT npuwen - B 6nmxanwee Bpe-
MA Mbl HaCTPOEHbl BbIATUM Ha NpPUObIIb.
MpopaboTaHbl HWWW, €CTb MOHMMaHUe,
yTo Ham papgbl, XAyT. [Mo3Tomy A Hauu-
Hal rOTOBUTb KIIMEHTOB K pacClUMpPeHUI0
accopTMMeHTa U onoBelal o NpeacTo-
AWMX 3aAyMKax 3a MoJjroga, a To U 3a
rog. Mogenu B cermeHTe CBepxObICTPbIX
MN3MEHEHUI MoAbl, KOTOpble JOMXHbI Obl-
CTPO AoOX0AWUTb JO NoKynaTens, 6yayT no-
cTynaTtb no xoAdy Aena. TeCTOBbIN Nepuog
npoweén — Mbl roToBbl. MOXHO npurna-
WaTb UHBECTOPOB NMoA NPUObINbHbLIN CTa-
6GUNbHBIN NPOEKT C FOTOBbIMU KOHTPAKTa-
MM OT ONMTOBbIX KNMEHTOB. Mbl B npoLecce
MaclwTabnpoBaHus 6msHeca.



THE TRENDY COM PANY

F ashion is an unpredictable industry. Riona is

a well-known designer and manufacturer of
trendy clothes for children and teenagers. However,
these concepts developed by chance. In 2008 Riona
was already a strong player in the women's sector.
There were no new suppliers on the market, all
positions were fully occupied and it was almost
impossible to evoke interest to a new brand. But
Riona succeeded. People queued to buy its models
and the stock was too short to cover all the buyers.
But when its wholesale business closed, Riona,
which used to sell its models through a distributor,
was left without customers. At that time the
company was working on children's clothing as well,
but mostly purely out of curiosity. And this was the
salvation. Riona continued to work intensively with
a capacity of around 20,000 pieces a year. In 2012
the company started making clothes for teenagers.
Yulia PETROVA, Founder and CEO of Riona, talks

on how she manages to captivate picky teenagers

and on plans for the future.

When we started to develop and produce
outerwear for teenagers, we had to learn a lot.
For example, we had to invent several models
at once, because the customers, whom we had
already won in children’s segment, wanted to
have large collections. The teen segment has
an interesting feature — you have two weeks of
active sales a year, and you need to have a lot
of product at that time.

I did everything I could to enter the segment
successfully: I hired a great designer, involved
my eldest daughter in the development of
models, designed them myself, and tried my
best to make a great product. We also had to
take into account parental opinions and try to
blend them in with the interests of teenagers.
It was not easy! But we had no right to fail, it
was necessary for all the models to be popular,
only then it would be possible to reach the
break-even point. The knowledge of the
teenagers’ needs and understanding of their
needs proved to be helpful.

I got used to occupy the already saturated
niches by making offers which no one else
makes due to their complexity and labour-
intensiveness. It all worked out. We “hit” the
models - everyone liked the products. And
many years since then it remains the same.

My favourite brainchild is our Trend Lab.
It is staffed with the most creative and skilled
people. The essence of their work is to develop
trendy clothes and try to make cashflow
models which will be sold residue-free.

The next stage is to make the business
you love profitable. I constantly want to go
headlong into the product, as I feel most
comfortable in its development. And let
someone do the calculations and say that
all is great, sales are booming, just give the
models. But it doesn’t work that way. I had
to learn everything myself: to understand
management, to plan production, and to
compete with international brands, which
have been on the market for a long time.
This was a constant search for a solution.
During this time, we have tried everything
to eliminate seasonality: we made Christmas
dresses, sewed school costumes and even
hats. We always had to work at great speed
and at great expense. We lived in the
perspective.

The moment has come - in the near future
we are determined to make a profit. Our
niches are worked out. We feel that we are
welcome and people want us. So I begin to
prepare customers for the expansion of the
assortment and notify them six months,
or even a year in advance, about the future
plans. Models in the ultra-fast fashion changes
segment, which have to reach the customer
quickly, will appear in the course of the
process. The pilot period has passed — we are
ready. We welcome investors for a lucrative,
stable project with ready-made contracts from
wholesale customers. We are in the process of
scaling the business.

EVERYTHING IS WORTHLESS
IF YOU DON'T THINK
AND CARE ABOUT THE
PEOPLE YOU ARE DOING
IT FOR. IT'SNOT ABOUT
LEARNING THE SHOPPING
PSYCHOLOGY, IT'S
ABOUT UNDERSTANDING
PEOPLE'S NEEDS AND
THOUGHTS. AND IT IS A
REAL HAPPINESS WHEN IT
WORKS.




«KAMbILLUWHCK W TEKCTUNb»:

«Hawa uesnb — eBponenckme pbiHKU»

A 3HaeTe v Bbl, 4T0 6naroaaps uapio Anekcero MuxaitnoBuuy Ha cBeT NOABUNCA He TONbKO
camblii, HaBepHOoe, 3HaMeHMUTbIN pycckuii yapb MéTp |, Ho n ropoa KambiwmnH? OH BO3HMK
B 1668 rogy no Lapckomy ykasy kak Kpenoctb Ans 0XpaHbl BogHoro nyTu. Bo BpemeHa, korga
}enesHble 0pory ewwé He 6bIIK He TONbKO NOCTPOEHbI, HO U NPUAYMAaHbI, pe4Hoil NyTb 6bin
1 caMbIM GbICTPbIM, U CAMbIM YA06HBIM ANA NepeBO3KU pa3NNYHbIX TOBApOB, Hanpumep
xnonka. CeroaHsa KambiwmH crout Ha nyTy U3 ctpad CpeaHeil A3um, rae Xnonok npouspacraert,
K LleHTpanbHoii yactu Poccun u EBpone, Kypa 13 aToro ropopa Be3yT ke He CbIpbé, a FoToBYI0
npoAyKuyio. 3HaKOMbTeCb, eC/i BAPYT ellé He 3HaKOMbI: «<KaMbILUMHCKUIA TEeKCTUNbY!

MpennpuaTre ¢ Taknm Ha3BaHeMm 6bino
co3faHo B uioHe 2011 roga Ha 6a3e Kambl-
LUMHCKOrO XJIon4yaTtobymakHOro KombuHata
um. A. H. KocbirnHa, B 1960-1980 roabl Kpyn-
Hewnwero B EBpone. B Tom xe rogy ctaptoBana
MacliTabHaa nporpamMmma moaepHu3auum n
PEeKOHCTPYKLIMM MPOV3BOACTBEHHbIX POHAOB.
Llenb - co3gaHune nporpeccnBHOro nepeaoBo-
ro NpeanpUATAA MUPOBOTO YPOBHA.

lepBbiM 3Tanom 3TOM NporpamMmbl cTa-
fla MoAepHM3aumna NnpAanUIbHOro NPomns-
BOJZCTBA: NPON3BOACTBEHHbIE Liexa bbin
OTPEMOHTNPOBAaHbI U pPacCLUNPEHbI, B HUX
6bly1I0 YCTAaHOB/EHO 3aKyrnyieHHoe B lepma-
HW JOPOrocTosLLee BbICOKOTEXHOIOTUYHOE
aBTOMaTM3MPOBaHHOE — NOC/IeAHEro NoKose-
HuA! - obopynosaHue ¢prpm TRUETZSCHLER
n SCHLAFHORST.

DTO NO3BONUIIO, HE YBENMUYMBAA YNCSIEH-
HOCTb pabounx, HapacTUTb 06 bEMBI NPOUN3-
BOZCTBA, MOBbLICUTb PeHTabeNIbHOCTb, MPOK3-
BOAUTENbHOCTb TPYAa, a TakXKe KayecTBo
NPOoV3BOAVMMON NPOAYKLUK, YTO, 6€3yCIOBHO,
CKa3anocb 1 Ha eé KOHKYPEHTOCMOCOOHOCTH.
YcTaHOBKa HOBOro 060pyAoBaHyisA No3Bonunia
npeanpuAatnio B 2014 rogy nonyyunTb Mex-
ZOyHapogHbin ceptudurkart Belcoro, ctaHgapt
KayecTBa npou3sogumon npsaxu. CerogHa
MOLHOCTN NPAANSIBHOIO NPOU3BOACTBA
npeanpuATUA NO3BONAIOT NepepabaTbiBaTbh
00 1400 TOHH X/TONKOBOJIOKHA €XeMeCAYHO,
NPON3BOANTb NPAXKY CIIeAYIOLWNX HOMEPOB:
ot Nm 10/1 (Ne 6/1) no Nm 60/1 (Ne 35/1).

B 2016 rogy Hauanacb paboTa Hag nepe-
OCHaLLeHNeM 1 pacluMpeHnem TKaLKoro Liexa,
B KOTOPOW MPUHANM Y4acTe M1POBbIe nae-
pbl CTAHKOCTpOeHNsA, Takne Kak Karl Mayer
(MTanua), Benninger AG (Lsenuapws), Toyota
(Anoxws) n Picanol (Benbrus). 3To no3sonuno
KOMOUHATY NPOV3BOAMTb 0 3,5 MJH NMOroH-
HbIX METPOB TKaHeN exKeMeCAYHO.

B HacToswee Bpemsa OO0 «KambILWMHCKNI
TEKCTWb» BblpabaTbiBaeT CypoBble XJionya-
TOGYMaXKHble TKaHu MOCTeNIbHON rpynmbl Wi-
purHoM 165 1 240 cm, KOTOpble TPAZULMOHHO
Nosb3yTCA 6OSbLIMM CMPOCOM.

Ha Kaxaom 3Tane npon3BoACTBa C NOMO-
wbto 3anyLeHHon B 2014 rogy coBpemeHHoOMn
nabopaTtopun Weenuapckon ¢prpmbl Uster Ha
npeanpUATUN OCYLLECTBAAETCA NMOCTOAHHbIV
KOHTPOJIb CbIpbA 1 NOJTy4aeMon NpoayKLMn.

Bca npoaykuma npeanpuaTtna ceptndu-
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LMpoBaHa, OHa COOTBETCTBYET Kak POCCUI-
ckmum OCTam, TaKk 1 MeXAyHapOAHbIM CTaH-
JapTam KayecTBa. KomnnekTbl NocTenbHOro
6enbA yLoBNeTBOPSAIOT TPe6OBAHNAM CaMblX
B3blCKaTesIbHbIX 3aKa34MKOB. Vicnonb3ytotca
OHW, HanNpumep, B NacCaXXNPCKNX noesgax
Poccuinckmx xenesHbix Jopor, B cucteme
3[paBOOXPAHEHMA N MPOYNX COLMANbHbIX
yupexaeHuax. YvactHukn Onnvnuagbl-2014 B
Coun 1 yemnroHaTa mupa no ¢ytéony 8 2018
rogy OTAbIxanv Ha NocTenbHOM 6enbe, Npon3-
BegéHHoM B OO0 «KaMbILUNHCKII TEKCTUNbY.

Mo ntoram 2018 ropa «KamblLLMHCKWI TEK-
CTUNb» Ha3BaH 3KCMepPTHbIM coobLlecTBOM
JIYYLUMM TEKCTUIIbHBIM NPOMBbILLIIEHHbBIM NPes-
npuAtnem Poccnn.

Ho yupeguTenb 1 reHepanbHbl AUPeKTop
000 «KaMbILWMHCKNIA TEKCTUb» AnekcaHap
BopuiceHKo cTaBUT Nepef cobo Lenb JONTH
[10 KOHEYHOro NnoTpebuTens 6e3 NocpeaHNKOB.
Ha npegnpuatv akTMBHO pa3BMBaeTCA LBEN-
Hoe Npou3BOACTBO. PaboTaeT ABa OCHALLEHHDBIX
CcoBpeMeHHbIM 060pyfOBaHNEM 1 KNMMAT-
KOHTPONEM LUBENHBIX Liexa. B nonutuke peanu-
3aUuy NPOAYKLMN PyKOBOAMTENb NPeAnpUATUA
[ernaeT CTaBKy Ha pa3BuTue ceT GUpMeHHOM
PO3HUYHOW TOproenw. MNepBbli MarasviH Nog,
6peHaoM «KaMbILIMHCKINIA TEKCTUMb» OTKPbIICS
8 2015-m, a Tenepb Ha TeppuToprmn Poccun yxe
85 TaKmx Mmara3nHoB. Bcé 310 no3Bonmno Hana-
OWTb OTHOLUEHMA C MOKynaTenAMu No MOAeNnmn
«MPOU3BOANTENb — KOHEYHbIV MOTPebrTenb»
6€e3 NocpeHVIKOB 11 JOMONHUTENbHbIX HALEHOK
1 YBENNYUTb O6BEMDI MPOAAXK.

- AnekcaHop AnekcaHopoeuy, - cnpocu-
Jlu Mbl y pyKogooumesna npednpuamus. -
Kakue 3ada4u cmasum neped co6oii 000
«KambrwuHckuti mekcmune» Ha 6nuxatiuiue
mpu 2o0a?

— B cBA3M € CyLeCTBEHHBIM YBENIMYEeHNEM 3a
rocsieAH1e roApl HaLLero TKaLKoro napKa Mbl
rOTOBbI, HAKOHELL, BbIXOAWTb CO CBOVIM TOBapOM
Ha pbIHOK EBponbl. Ceyac nouTu BCA NpoayK-
Lua KOM6UHaTa NPoAaéTCcA Ha BHYTPEHHEM
pbIHKe C NpeA3aka3om 3a MecsL,. ITO NoKasbl-
BaeT YCTOMYMBbIN CMPOC Ha HaLly TKaHb.

MockonbKy Mbl Bbinyckaem 6onee 3,5
MJTH METPOB CYpPOBOW TKaHN eXXeMeCAYHO,
a B 2022 rogy nnaHnpyem BbINTW Ha Ludpy
B 5 MJIH METPOB, 1 TaK Kak BCA Halla TKaHb
NPOV3BOAMTCA Ha NlyyLlem B Mupe 06opyao-

BaHWUW, HAYTO He MeLlaeT HaM YBeNn4YnBaTb
[OJ110 SKCMOPTHBIX MOCTAaBOK. B EBpone 3Ta
TKaHb OyAeT MHTepecHa B NepBYyio ouepeab
oTheNnoYHbIM Gpabprikam. Tem bonee uTo Bpems
B MyTV OT NOCTaBLUYMKa A0 3aKa3urKa byaet
COCTaBJIATb BCETO HECKObKO AHel. [la v LieHbl
HaLLW BMOJIHE KOHKYPEHTHbIE.

- Kak ckaszanace Ha pabome eawe20 Kom-
6uHama naHoemus?

— KoHeuHo, B HayanbHbI €€ nepuog, Ha-
6ntofanock NageHne cnpoca, Ho 3To MPOAOI-
»aslocb HeZloNro: y»ke B TpeTbeM KBapTane
2020 roga cnpoc BOCCTaHOBWJICA, U MO UTOram
2020-ro no oTHoweHuo K 2019 rogy Mbl Noka-
3am pocT Bblpy4Km Ha 20%. B cBA3M C yBenu-
YyeHremM KoeyHoro ¢oHzaa B 60sIbHMLAX CTano
60sbLue 3aKa30B MeANLNHCKOro HazHayeHns
— KaK [N 3alMTHbIX KOCTIOMOB Bpayeil, TaK 1
nocTenbHoro 6enba AnsA NauneHToB.

MpuLwnocb 0cBOWTb U HOBbIV BUA NMPOAYK-
LuUK: Ans 3alWuTbl OT KOPOHaBUpYCa 1 NpPo-
dUnNakTUKM 31O 6onesHn. TexHonorn pas-
paboTanu HoBble Mogenu Ha ocHoee MOCTa,
1 B MapTe 2020 roga LWBEWHbIN LieX BbIMyCTu
nepByo NPOAYKLMIO CrieLmasibHOro Ha3Have-
HUA: TUTMEHNYEeCKNe MacKu, XMpypruyeckmne
Myambl, Xanatbl, 6axusibl, rofoBHbIe yOOPbI,
TaKXKe cnyXallue cpeacTBaMy MUHAMBUAY-
anbHoOW 3aWnThbl. TKaHb A8 3TUX N3AENNIA
obpabaTtbiBaeTcsA NPOTUBOMUKPOOHBIMA 1
KPOBOOTTANIKMBAKOLIMMUN CPeACTBaMU.

ExxemecsuHo oTrpy»anocb 6onee natu dpyp
Takol npoayKumu. NMoHnMas BCo CIOKHOCTb
cnoxmBLuenca cutyaumm, OO0 «KambIlWNHCKNA
TEKCTUIIb» MPYIHANO yyacTuie B e€ 6e3B03me3[-
HOW MoCTaBKe B MeJULIMHCKME U coLmalibHble
yupexzaeHus Bonrorpaackoi obnactu.

- Ymo no3eosnssem eam c makoli yeepeH-
Hocmbio cMompemo 6 6yoyuwee?

— OcHOBHOe Halle 60raTcTBO — TPYLOBOW
KonnekTnB. CerogHa y Hac Ha babpuke Tpy-
AanTca 6onee TbicAuM YenoBek. HekoTopble
13 HUX NPeACTaBAAIT yxKe TpeTbe NoKore-
HUe Tex, KTO CBA3a XKU3Hb C HalIVM npepj-
npuAaTnem. MHoro cemenHbix nogpsagos. C
NnosBAeHNeM CJI0XKHOV aBTOMATU3VPOBaHHOM
TEXHUKW K HaM CTafia NPUXOAUTb Ha paboTy
MOJI0AEXb. Halum cOTPYAHNKN — 3TO ropfoCTb
npeanpuATUA.  Mbl He MOXKeM X NOABECTU.

Moarotosun Muxaun lpyHuH



KAMYSHINSKY TEXTILE:
“Our target is the
European markets”

Do

you know that thanks to Tsar Alexey Mikhailovich,
the birth was given not only to the most famous
Russian tsar, Peter I, but also to the town of Kamyshin. It was
founded in 1668 by a royal decree, as a fortress protecting the
waterway. In the times when railways had not yet been invented,
the river route was the quickest and the most convenient way

to transport various goods, e.g. cotton. Today, Kamyshin is on
the route from Central Asia, where cotton grows, to Central
Russia and to Europe, and today this city supplies not just raw
materials, but also the finished products. If you haven't heard of
it yet, please do know it: Kamyshinsky Textile.

The enterprise with such a name was
established in June 2011 on the basis of
the Kamyshinsky cotton plant named after
A.N. Kosygin, the biggest one in Europe
in the 60-80-s. The same year saw the
launch of a large-scale modernization and
reconstruction program of the company’s
production facilities. The objective was to
create an advanced world-class enterprise.

The first stage of the program was
modernization of the spinning mill: the
production workshops were renovated and
expanded and the latest TRUETZSCHLER and
SCHLAFHORST high-technology automated
equipment, purchased in Germany, was installed.

This allowed the plant to increase production
volumes, improve profitability, labour
productivity and the quality of the products,
without increasing the number of staff, which of
course had an impact on the competitiveness of
production. The installation of this equipment
enabled the company to obtain the international
Belcoro certificate in 2014, which is the quality
standard for the yarn produced. Today, the
company’s spinning facilities are capable of
processing up to 1,400 tonnes of cotton fibre
per month, producing yarns ranging from Nm
10/1 (Ne 6/1) to Nm 60/1 (Ne 35/1).

In 2016, re-equipment and expansion of the
weaving mill was initiated, involving global
machine construction leaders such as Karl
Mayer (Italy), Benninger AG (Switzerland),
Toyota (Japan) and Picanol (Belgium). This
has allowed the mill to produce up to 3.5
million running metres of cloth every month.

Kamyshinsky Textile LLC currently
produces stiff cotton bedding fabrics in widths
of 165 and 240 cm, which are traditionally in
high demand.

Each stage of production is constantly
monitored with the help of the modern
laboratory of the Swiss company Uster,
launched in 2014, to control the quality of
the raw materials and the products.

All products are certified and comply
with both Russian GOSTs and international
quality standards. Bedding sets satisfy the
most demanding customers. They are used,
for example, in passenger trains of the Russian
Railways, in the health care system and
other social institutions. Participants of the
2014 Olympics in Sochi and the 2018 FIFA
World Cup slept on bed linen produced by
Kamyshinsky Textile LLC.

In 2018, Kamyshinsky Textile was
recognized by the expert community as the
best textile industrial enterprise in Russia.

But the founder and the CEO of Kamyshinsky
Textile LLC, Alexander Borisenko, aims to reach
the end consumer without intermediaries. The
enterprise actively develops sewing manufacture.
There are two sewing workshops, equipped with
modern machinery and climate control. The
sales strategy of the company focuses on the
development of the retail trade network. The
first shop under the Kamyshinsky Textile brand
opened in 2015, and now there are already 85 such
shops in Russia. All this has enabled the company
to establish a producer-end-user relationship with
customers without intermediaries and additional
margins, and to increase sales volumes.

-We ask the head of the company -
Mr. Borisenko, what objectives does Kamyshinsky
Textile set for the next three years?

- Due to the significant increase in our
weaving fleet in recent years, we are finally
ready to enter the European market with our
products. Almost all of the mill’s products are
now sold on the domestic market with a one-
month advance order. This demonstrates
a stable demand for our fabrics.

Since we produce more than 3.5 million
meters of grey cloth per month and we plan
to reach 5 million meters in 2022, and since all
our cloth is produced on the best machinery
in the world, there is nothing to stop us from
increasing the export ratio. This fabric will be

in the interest of European manufacturers, in
particular finishers. Moreover, the delivery time
from supplier to customer will not take more
than a few days. Our prices are quite competitive.

- How has the pandemic influenced the
work of your mill?

- Of course, there was a drop in demand in
the initial period, but it didn’t last long: in the
third quarter of 2020 demand recovered and
at the end of 2020 we saw a 20% increase in
revenue compared to 2019. Due to the increase
in bed capacity in hospitals, there were more
orders for medical supplies: both for protective
suits for doctors and bed linen for patients.

The company had to develop a new type of
product for protection against the coronavirus
and for prevention of the disease. The
technologists have developed new models
on the basis of GOST, and in March 2020
the sewing workshop has produced the
first products for special purposes: hygienic
masks, surgical pyjamas, gowns, shoe covers,
headwear, used also as personal protection
equipment. The fabrics for these items are
treated with an antimicrobial and blood-
repellent agent. More than five truckloads of
these products were dispatched each month.

Being aware of the complexity of the
situation Kamyshinsky Textile LLC has taken
part in supplying free of charge medical and
social institutions of the Volgograd region.

- What allows you to look into the future
with such confidence?

— Our main treasure is our staff. Over
a thousand people work at our factory today.
Some of them are the third generation to have
been employed by our company. There are
many family contracts. With the advent of
highly advanced and automated machines,
young people come to work for us. Our
employees are the pride of the company. And
we cannot let them down.
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CocToATeNbHble NyTeleCcTBEHHNKN MO JO-
pore mexpy MNeTtepbyprom 1 MockBoii ocTa-
HaBMBaNUCb B NOCENKe KpecTubl 1 OXOTHO
packynanu nbHAHblE NONIOTEHLUA, CKaTepTy,
nokpbiBana, 3aHaBecku. B 1882 roay yHu-
KanbHble 06pa3Lbl BbILIVBOK BMepBble No-
Nly4nnu npr3HaHue Ha BbicTaBke B Mockse,
a B Hauvane XX Beka paboTbl MacTepoB Obinn
HarpaxaeHbl NepBoOV Mefanbio Ha MeXay-
HapoAHOM KOHKypce B TypuHe.

29 aHBapAa 1929 roga B nocénke Kpectubl
ObINO CO3/1aHO CHAbXEHYECKO-CObITOBOE KO-
onepaTrBHOE TOBAPULLECTBO «Xy[OKeCTBEeH-
Haa cTpoyka» Bo rnase c . V. ApxupeeBbim.
lfopom no3sxe, B 1930-m, 6bi1 ocHoBaH My3en
KpecTeLKom CTPOUKM, B KOSINEKLMIO KOTOPOro
BOLUAN Nyywwine paboTbl CTapbiX MaCTepPOB.
Camoe cTapoe v3genue 3Kkcnosmumm myses
natmposaHo 1861 rogom — «CBsALLeHHOe ape-
BO XmM3HM». C 1931 roga oTKpblnacb sKkcnepu-
MeHTasIbHas MacTepcKas, B KOTopol pa3paba-
TbIBAlOTCA HOBbIE NMPUEMDI, LUBbI 11 COYETaHUA
pasnunyHbIX TexHuK. MNpoaykunen aptenn
3aVHTEPeCcoBaNMCb MHOCTPaHHbIe GUPMbI.
MepBbIM 11 OCHOBHbIM MOKynaTesieM CTaHo-
BUTCA KoMMNaHuA «Cnvpo» (BenukobputaHus).
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KPECTELKAA
CTPOYKA -
HAPOOHbI
[TPOMDbBICEJT
CO150-/IETHEW
MNCTOPUEW

1860 ropay B cene PaxuHo Kpecrewnkoro

ye3aa HoBropoackoi ry6ephum 3apopunacb
BbILUMBKA C HEOObIYHbIM OPHAMEHTOM, KOTOpas
B faNbHeliLueMm CTana NPoCiaBieHHbIM PYCcCKUM

CTonoBoe 1 nocTenbHoe 6enbé NocTaBnAeTca
Bo ®paHuuio, benbruo, lonnaHguio, Leeuuto.

C Hayanom Benvkon OTeyecTBEHHOW BOVHbI
¢$abprika Ha HECKOJIbKO MEeCALEB MpepbiBa-
n1a paboTy. JKCNoHaTbl My3es BbIBO3UM 3a

npombicnom. (TpemaAcb npuaaTh CBOUM
uspenuAm coeobpasHylo npenecrb, MecTHbie
MacTepuLbl yKpaLuanu CTpouKoil ofexay u
npeameTbl 6biTa.

npegesbl 065acT. 286 NPeAMeTOB KOJeK-
Lmn xpaHunu B CBepANOBCKOM KapTUHHOM
ranepee. [locne oKOHYaHNA BOVHbI pa3BUTUE
CTPOUEBbILLNBASIbHBIX MPOMBbIC/IOB BCTYMMUIIO
B HOBbI Nepuoa.

HaunHas ¢ 1956 roga 6binmn BBEAEHbI Nep-
Bble METOZbl BbIMOJIHEHUA KPECTELIKOM CTPOY-
KW C NpYMeHeHneM MalunHbl. M3gennsa ¢abpu-
KW €XKerofHo BbICTaBANNCH Ha COBETCKUX U
MeXXAyHapOAHbIX BbICTaBKaX, NOyYaan MHO-
XecTBo Harpag v gunnomos. Co3gaBanucb
n3aenus, KoTopble 6blIM MPU3HAHbI 4OCTOA-
Huem Poccum 1 nononHunm GoHAabl NyyLwmnx
My3eeB cTpaHbl. B 1978 rogy ¢abpuke 6b110
NpUCBOEHO 3BaHue «[peanpuaTre BbICOKOro
KayecTBa BblMyCcKaemol NpoayKLumy.

B HacTosILLee BpemA Ha MpeanpuATAM Hapa-
LMBaIOTCA 06 bEMBI MPON3BOACTBA 1 PACLLU-
pAeTCs acCOPTUMEHT, pa3pabaTbiBaeTcs IMHUA
COBPEMEHHOW »KEHCKOW 1 AeTCKOM ofexabl
C MCMONb30BaHNEM TPAANLMNOHHbBIX WBOB
KpecTeLKol cTpouku. PykoBogcteo Gpabpuriku
BEAET aKTUBHYIO paboTy MO BOCCTAHOBNIEHUIO
My3es flereHAapHOro NpPombIcia, OpraHm3a-
LN TYPUCTNYECKMX MAPLLPYTOB, MPOrpammbl
MacTep-KnaccoB AN AeTel U B3POCIIbIX.

https://krstrochka.ru/o-fabrike/



KRESTETSKAYA STROCHKA -

FOLK CRAFT WITH A150-YEAR HISTORY

On the way between Saint Petersburg and
Moscow, well-off travelers used to stay in
Kresttsy settlement, where they eagerly bought
linen towels, tablecloths, bedspreads, curtains.
In 1882, unique patterns of embroidery were
first recognized at an exhibition in Moscow; and
at the beginning of the 20th century, the works
of the masters were awarded the First Medal at
an international competition in Turin.

On January 29, 1929, in the village of
Kresttsy, a supply and marketing cooperative
partnership Khudozhestvennaya Strochka
was created, headed by P. I. Arkhireyev.
A year later, in 1930, the Krestetskaya Strochka
Museum was founded, the collection of which
included the best works of old masters. The
oldest product of the museum’s exposition
The Sacred Tree of Life dates back to 1861.
Since 1931, an experimental workshop has
been opened, in which new techniques, seams
and combinations of various techniques
are developed. Foreign firms have become
interested in the company’s products. The
first and main buyer is the Spiro company
(Great Britain). Table linen and bed linen
are delivered to France, Belgium, Holland,
Sweden.

With the beginning of the Great Patriotic
War, the factory’s activity was interrupted for
several months. The exhibits of the museum
were taken out of the region. 286 items of
the collection were kept in the Sverdlovsk
Picture Gallery. After the end of the war, the
development of stitching crafts entered a new
stage of its development.

They introduced first machine-assisted
stitching methods in 1956. The products
of the factory were exhibited annually at
Soviet and international exhibitions, they
received many awards and diplomas. Its
products, recognized as the property of
Russia, replenished the funds of the best
museums in the country. In 1978, the
factory was awarded the title “Enterprise
of high quality products”.

At present, the enterprise is increasing
production volumes and expanding the
range, developing a line of modern women’s
and children’s clothing using traditional
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I 1860, in the village
n of Rakhino in
the Krestetsky Uyezd of

the Novgorod Gubernia,
embroidery with unusual
ornaments was born, which
later became a famous
Russian craft. Trying to add
special charm to their work,
local embroiderers decorated
clothes and household items
with embroidery.

Krestetskaya Strochka technologies. The
factory management is actively working to
restore the museum of the legendary craft,
organize tourist routes, and master classes for
children and adults.
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«LUYUCKUE CUTLLbI»:

« JTABHDBIE TTPNHUNTTLI TTPON3BOACTBA —
KAHECTBO M SKOJTOTMHHOCT b

[POAYKL I

yiicKue cuTubI» — 6peHA ¢ 6oraTbimu TpaguLuamu. Xnonyato6ymakHblil KOMOGUHAT Gbin 0CHOBaH B
« 1820 roay ogHMM 13 MeCTHbIX KynLoB. B HacToALee Bpema ero Tepputopus coctagnsaet 90 000 kB.
m. Ha npousBopcTse pa6otaiot 2500 uenoBex. «llyiickue cuTubl» — KpynHeiilee, TEXHUYECKU OCHALLEHHOE
npeAnNpUATHE TeKCTUNbHOI NPOMbILUNEHHOCTH B pernoHe. [pon3BoACcTBO NOCTeNbHOrO 6enbA BKIOYAET NOMHbIN
umkn. Ha kaXxgom 3Tane npumeHseTcA HoBeliLiee 060pyAOBaHNe OT MUPOBbIX INAEPOB CTAHKOCTPOCHUA ANA
NErKoi NPOMBILLIEHHOCTH, YTO NO3BONAET NPEANPUATHMIO €KEroAHO BbINyCKaTb 10 60 MAH MeTPOB TKaHH,
KOTOpO# XBaTuNo 6bl, 4T06bI 06€pHYTH 3eMHOIf LWap B NoATopa pasa.

[naBHble npuHumnbl «LUynckux cntues», cTaBlive Tpaguunen, —
KauecTBO M 3KONMOrMYHOCTb NPOAYKUMU. Ha npegnpuatiy ncnonb3y-
€TCA X/IOMOK TOJIbKO OT NMPOBEPEHHbIX MO €BPOMNENCKUM CTaHAapTaM
NMOCTABLYMKOB, a 3HAUNT, NPON3BEAEHHDIN 6e3 Bpeaa Ans npupoabl
1 6e3 ucnonb3oBaHusA nectuunaos. Mpoaykuma «Lylickmux cutues»
NPOXOAUT KaK MPOV3BOACTBEHHbIN, TaK 1 TaBOPATOPHbIV KOHTPOJIb.

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}

Takum 06pa3om, Kaxkabli apTUKY U3[eNnin COOTBETCTBYET €BPO-
nenckum ctaHgaptam. KomouHar «Lyinckme cutupbl» cerogHsa — 31o
MeXXAyHapOoAHaA CUcTeMa MeHeAKMEHTa Lienm NOCTaBOK, aCCOPTUMEHT,
HacuyuTbiBaOWMN 14 TUMOB TKaHW Pa3NMYHOro COCTaBa, pa3Mepa
1 MAIOTHOCTY, a Takxe 6onee 30 NpeACcTaBUTENBCTB B KPYNMHENLLNX
ropopax Poccun.

https://sitsy.ru/company



SHUYSKIE SITSY
"THE MAIN PRINCIPLES OF PRODUCTION

ARE THE QUALITY AND ENVIRONMENTAL
FRIENDLINESS OF PRODUCTS!

huyskie Sitsy is a
brand with a rich
tradition. One of the
local merchants founded
the cotton mill in 1820.
At present, its territory
is 90,000 sq. m. The
production employs 2,500
people. Shuyskie Sitsy
is the largest technically
equipped textile industry
enterprise in the region.
It is a full cycle bed linen
production. At each stage,
the latest equipment for
light industry from the
world leaders in machine-
tool building is used,
which allows the enterprise
to produce up to 60 million
meters of fabric annually,
which would be enough to
wrap the globe one and a
half times.

The main principles that have become a
tradition at Shuyskie Sitsy are the quality
and environmental friendliness of products.
The company uses cotton only from suppliers
verified according to European standards,
which means that their production does not
harm nature and does not the use of pesticides.
The products of Shuyskie Sitsy undergo both
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production and laboratory control. Thus,
each item complies with European standards.
The Shuyskie Sitsy Combine today is an
international supply chain management system
with an assortment of 14 types of fabrics of
various composition, size and density, as well
as more than 30 representative offices in the
largest cities of Russia.
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NCTOPUA

CTAPEVLLErO NPEAMPUATING MOCKBbI

cropus TpéxropHoii MaHy(daKTypbl, TEKCTUILHOTO NPeANpPUATHS,

pacnonoxeHHoro B cronuue Poccuu, 6epét coé Hauano ¢ koHua XVIll Beka.

B 1799 rogy kyneu Bacunuii lNpoxopos n
MacTep KpacunbHoro gena ®énop PesaHoB
OCHoBanu B MocKBe cMTLEHaBMBHYIO MaHy-
bakTypy, KoTopyto Ha3zBann TpEXropHo no
Ha3BaHWI0 MecTHOCTW. [o3gHee Bacunuii Mpo-
XOPOB BbIKYMNWUJT Y KOMMAaHbOHa €ro Aosto 1
CTan eAnHONNYHBIM BriagenbLem GabprKku.

[Mocne OTeuecTBeHHOW BOWMHbI 1812 roga
OH nepepgan ynpasneHue ¢abpukol ceoemy
cbiHy. Tmodeli MpoxopoB COBMECTHO C ABOIO-
poaHbIM 6paTom, XyaoXKHUKoM Edrmom 3opu-
HbIM, M3Y4lB 3apyOEXHbI OMbIT TEKCTUBHOMO
NpOV3BOACTBA, CTas aKTUBHO BHEAPATb ero
Ha dabpuke. B 1820 rogy npu dabpuke 6bina
OTKpbITa NepBas B Poccun pemecneHHas LWKo-
113, B KOTOPOI 06yYanuncb 1 camvi paboTHUKY,
1 nx getn. Kpome toro, ansa pabounx 6uinm
OTKPbITbI NePBbI B Poccun pabpuuHbii Teatp,
BeuepHue Kfaccbl ans obyyeHus paboumx
rpamote, 6rbnuoteka. Mpoaykuma Gpabpurku
BCerga nonb3oBanacb 60/bWUM CPOCOM,
HeOAHOKPATHO OTMeuanacb BbICOKUMU Ha-
rpagamu Ha MeXXayHapoAHbIX spMapKax B
pa3HbIX CTPaHax.

B Hauane 1870-x rogoB VBaH AkoBnesuny
MpoxopoB B3ACA 3a OPUANYECKYIO peopra-
HM3aLUMo NPOM3BOACTBA. Ha cemeliHOM coBeTe
6bI10 MPVHATO PELLEHME yUpeanTb TOBapLLe-
CTBO Ha nasx. B koHue 1873 rofa 6bin coctaBneH
npoekKT ycTaBa ToBapuLecTsa [1poxopoBcKomn
TpéxropHoi maHydakTypebl, 15 mapTa 1874 ropa
OH 6bln Bbicovalile yTBepKaAéH. Ha cobpaHumn
nanwmkos MeaH Akosnesny Mpoxopos 6bin
136paH AUPEKTOPOM-pacriopaanTENEM, Ha ero

RUSSIAN BUSINESS GUIDE {AEKABPb 2021}

6pata Anekces flkoBneBnya Bo3naranocb Beae-
Hiie ToproBbix Aen. K coxkaneHuio, B To Aecatu-
netve Gpabpuka nepexkuna CTPaLLHbIA NoXKap,
HeCKosbKo KoprycoB cropeno gotia. C storo
MOMEHTa B NCTOPUW NPeANPUATUA HaYaIUCb
Cepbé3Hble NepemeHbl.

B koHue XIX Beka npeanpuATue 6bino nog,
Yrpo30W 3aKpbITUA U3-3a NOMaAaHNA Kpacku
N Opyrux 3arpAasHAoLWmx Bewects B Mock-
BY-peky. H. /. MpoxopoB He cmor fobutbca
OTMEHbI 3TOTO YKa3a, HO MO ero Npocbbe 310

cenan MOCKOBCKUI npeanprHUMaTesb
H. A. Hangéros. ®abpuka 6bina cnaceHa.

B nHu [lekabpbckoro BoccTaHua 1905 roga
«Tpéxropka» cTana rnaBHou 6a3on 60eBbix
IPYXXU1H. B nomeLleHnmn npagunbHoi Gpabpurki
OpraHy130BasiN MaCTEPCKYHO MO N3roTOBNEHMIO
OpYXKs, B XMMUYECKOI labopaToprm Npous-
BOAWNMCH B3pbiBYaTble BeLlecTBa.

Mocne OKTA6pbCKo peBontoLmmn Gabpu-
Ka 6blna HauMoOHaNM3MpoBaHa, K HOpMalb-
HOW paboTe cmoria NPUCTYNUTb TOMbKO B
1920 ropay.

B 1936 rogy TpéxropHoli MaHydbakType
6bin10 npriceoeHo nmaA O. 3. [13epXKNHCKOTO.
B rogbl BOMHbI KOMOUHAT NPOU3BOAM TKAHN
ana 06MyHANPOBaHWA apMmm 1 6oenpumnachl.
B 1943 ropy BHEC 6onee 450 Tbic. pybnei Ha
NOCTPOWKY TAaHKOBOWN KONOHHbI «MOCKBa».

B coBeTcknin nepuog npegnpuATre 3aHNUMa-
N0 Beylee NosioXeHue B CTpaHe B CBOei 06-
NacTy, OHO HEOLHOKPATHO MepPeoCHaLLanoch.
Muk npomnssoguTenbHOCTV — 200 MUANNOHOB
METPOB Pa3JINYHbIX TKaHeN — 6bl1 JOCTUTHYT
B 1980-x rogax.

B XXI Beke oT Hekorga orpoOMHOro NpPons-
BOJCTBa OCTaNMCb KOMMepYeCcKUin oTaern,
ON3aNH-LeHTP 1 agMUHUCTPauma. Tkaukoe
npow3BogcTBo B 2008 roay 6biio nepeBese-
Ho B ropop laBpunos-fim. 3gaHure no agpecy:
yn. Poupgenbckas, Bn. 15 — Tenepb caaérca B
apeHgy.

B 2020 rogy Hekoraa paboTaBLuve Ha npea-
NPUATAN XYZOXKHWKM 1 LUBEN 0ObeANHUINCD
B pabouyio rpynny nog HassaHvem «TKaHU
6biBLLEN TpEXropHo MaHybaKTypbl». CerogHs
OHU MPOAOSIXKAKT PaboTy 1 OTKPbITO BedyT
CBOIO 1eATeNbHOCTb Ha CTPaHKLLe BCEMUPHO
coumanbHom cetn «<BKoHTakTe».

https://ru.wikipedia.org/wiki/TpéxropHasa_maHydakTypa



OF THE OLDEST ENTERPRISE IN MOSCOW

he history of Trekhgornaya Manufactory, a textile enterprise located in the capital of
Russia, dates back to the end of the 18th century.

In 1799, the merchant Vasily Prokhorov and
the master of dyeing Fyodor Rezanov founded
a cotton-printing manufactory in Moscow,
which was named Trekhgornaya after the
name of the area. Later, Vasily Prokhorov
bought out the share of his partner and
became the sole owner of the factory.

After the Patriotic War of 1812, he handed
over the management of the factory to his
son. Timofey Prokhorov, together with his
cousin, artist Yefim Zorin, having studied
foreign experience in textile production,
began to introduce it at the factory. In 1820,
they opened the first craft school in Russia, in
which both the workers themselves and their
children studied. In addition, the first factory
theater in Russia, evening classes for teaching
workers to read and write, and a library were
opened for workers. The products of the
factory have always been in great demand,
and have repeatedly received high awards at
international fairs in different countries.

In the early 1870s, Ivan Yakovlevich
Prokhorov took up the legal reorganization
of production. At the family council decided to
establish a partnership on shares. At the end of
1873, a draft of the Charter of Tovarishchestvo
Prokhorovskaya Trokhgornaya Manufaktura
(“Prokhorov Trekhgornaya Manufactory
Partnership”) was drawn up, on March 15,
1874 it was approved. At the meeting of
shareholders, Ivan Yakovlevich Prokhorov was
elected Managing Director, and his brother
Alexey was entrusted with the conduct of
commercial affairs. Unfortunately, in that
decade, the factory experienced a terrible fire,
several buildings burned to the ground. From

that moment serious changes in the history of
the enterprise began.

At the end of the 19th century, the enterprise
was threatened with closure due to the ingress
of paint and other pollutants into the Moskva
River. N.I. Prokhorov could not achieve the
abolition of this decree, but at his request
it was done by a Moscow businessman —
N.A. Naydenov. The factory was saved.

During the December uprising of 1905,
Trekhgorka became the main base of military
squads. In the premises of the spinning mill,
a workshop for the manufacture of weapons
was organized, and they produced explosives
in the chemical laboratory.

After the October Revolution, the factory
was nationalized; it was able to start normal
work only in 1920.

In 1936 the Trekhgornaya Manufactory
was named after EE. Dzerzhinsky. During
the war years, the plant produced fabrics for

army uniforms and ammunition. In 1943 it
contributed more than 450 thousand rubles for
the construction of the Moscow tank column.

During the Soviet period, the enterprise
occupied a leading position in the country
in its field, it was re-equipped several times.
The peak performance — 200 million meters
of various fabrics, was reached in the 1980s.

In the 21st century, a commercial
department, a design center and administration
remained from the once huge production.
Weaving production was transferred to the
city of Gavrilov Yam in 2008. The building at
st. Rochdelskaya, ow. 15 is now for rent.

In 2020, the artists and seamstresses who
once worked at the enterprise united in a
working group called Fabrics of the former
Trekhgornaya manufactory. Today they
continue to work and openly conduct their
activities on the pages of the world social
network Vkontakte.
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3a 6onee uem ABYXCOT/IETHIOO MCTOPWIO HA MIATOYHON MaHypaKType
CNOXMNachb efUHCTBEHHanA B CBOEM pofe MNaBnoBonocaackas WKona
MaTOYHOro PUCYHKa, brarogapsa KOTOPOW COXPaHAIOTCA TPAAULMN 1
OTTauMBaAETCA MAcTepPCTBO XYAOXKHNKOB. VIMEHHO ¢ pucyHKa (KpoKa)
HaunHaeTcA paboTa Haj KaxabIM HOBbIM 13JeSIMEM, U OT TOTO, HACKOSb-
KO BEpHO Bbl6paHbl KOMMO3MLMOHHOE peLleHe 1 KOTIopUCThYecKas
ramma, 3aBMCUT ero JanbHenwasn cyabba. Bce nogrotoBneHHble Kpo-
KW paccMaTpuUBalOTCA U YyTBEPXKAAOTCA XYAOKECTBEHHbIM COBETOM,
Ha 3acefaHus KOTOPOro NPUMMALLAKTCA 3aCNyKEHHbIe XYAOXKHUKN
npeanpuATAA, NpeacTaBuTeny XyLoKeCcTBEHHO-3KCNePTHOro CoBeTa
MockoBcKol 0611acT MO HaPOLHbBIM Xy[0XeCTBEHHbIM MPOMbICIaM.

Kak TonbKo pyCYHOK yTBEpXKAEH, K paboTe Haj HUM NMOAKIIoYaoTCA
KonopucTbl. Mix 3agava — nofo6path peLenTbl NeYaTHbIX KPacok, fo-
6UTbCA Kak MOXHO b0ee TOYHOro BOCNPOM3BEAEHUA C NMOMOLLbIO TeK-
CTUNbHBIX KpacuTenel aBTOPCKOro PUCYHKA, BbIMOIHEHHOTO ryallbto.
OCHOBHasA CNOXHOCTb 3TON PaboTbl COCTOUT B TOM, UTO MCTUHHBIN LIBET
6yneT BUIEH TONbKO Nnocie 06paboTky TKaHy Napom (3Ta onepauus
HY>KHa 1A MPOYHON PpMKCaLUM KpaCUTENsA Ha LUEPCTAHOM BOMIOKHE) 1
NPOMbIBKU. TakM 06pa3om, KONIOPUCTY NPUXOANTCA CAeNaTb MHOXe-
CTBO NPO6HbLIX HAOMBOK, Npexae yeM byaeT NonyyeH OKOHYATENbHBIN
peuenT. Mo peuenTy, pa3paboTaHHOMY KONOPUCTaM1 NHANBUIYANIbHO
[NA KaXXoro prCyHKa U ero OTAesbHbIX KONIOPUTOB, NeYaTHble KpacKuy
rOTOBATCA B CNeLuanbHOM KpackoBapKe.

B 3aBMCUMMOCTI OT CIOXKHOCTY PUCYHKa NPUMEHSAIOTCA PasnyHble
Cnocobbl ero HaHeCeHWst Ha TKaHb. [leyaTb OCyLeCTBAAETCA Ha CToNax
C NeyaTHbIMY KapeTKamu U Ha MHOFOKPACOYHbIX MeYaTHbIX MallvHax.
Camble OTBETCTBEHHbIE ONepaLun BbIMOMHATCA BPYUHYHO.

TexHONOrnsA U3roToBNIeHUA NAaTKOB coyeTaeT B cebe bepexHoe
OTHOLLEHWE K XyA0KeCTBEHHbIM TPAAULMAM C UCMOMb30BaHEM HOBEN-
LUMX AOCTVXKEHMI HAYYHO-TEXHNYECKOW MbICN. [eyaTHble WabioHbI
rOTOBATCA C MOMOLLbIO YHUKASIbHOW YCTAHOBKU NMPAMOrO rpaBripoBa-
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LUIBETbl POCCAA
HA BALWWX TTJTEHAX

peam N3BeCTHbIX BCeMy MUPY YHUKANbHbIX

U3enuii, COCTaBAAIOLLUX FOPAOCTD U CNaBY
Poccun, 0co60e MeCTo 3aHUMAIOT NNATKK U LWanu U3
ctapuHHoro ropoaa lMasnosckuii Mocaa. ExxerogHo
MaBnoBonocaackas nnartoyHasa maHydakrypa
BbinyckaeT okono 1000 BMA0B Waneii, NNaTKoB,
wap$oB., KaluHe, NANAHTUHOB, CKaTepTei U3
HaTypanbHbIX BOMIOKOH: LIEPCTH, XNONKa, LENKa,
nbHa. llpusHaHnem BbICOKON XyA,0)KeCTBEHHOM
U KyNbTYPHOI LLeHHOCTYN N3AeNuil ABNAETCA TOT
¢aKT, uTo NpeANPUATMIO NPUAAH CTATYC HAPOAHOTO
XyA0XeCTBeHHOro npombicna Poccun.

HUA, HAHOCSALLEN KanenbKy pacniaB/ieHHOro BOCKa Ha MOBEPXHOCTb
nokpbITo GoTosaMynbcren ceTku. MpeanpuaTre NnepsbIM B Mupe
BHeAPWUJIO N1a3MOXNMMNYECKYI0 06paboTKy TKaHM nepen nevyatbio
B3aMeH 1CMOoJIb30BaHVA SKOSIOMMYECK/ BPeJHOro XJIOPUPOBAHUS, Ha
MHOrO JIET onepeavB Apyrve NpeanpuaTUs, IMLLb CEFOAHA HauMHa0-
L1e 0CO3HaBaTb BCe MPerMyLLecTBa JaHHOro MeToza.

Mocne BbIxofga NpoAyKLUn 13 MPON3BOACTBA B AENIO BCTYMAOT Crie-
LManncTbl Cny6bl MapKeTrHra, obecneunsasn nobegHoe Wwectsme
6peHaa «MaBnoBonocacKmi NIaTok®» Mo ropofam 1 cTpaHam. Mzge-
JINA NOCTYMAIOT B PO3HUYHYIO 1 OMTOBYIO NPOAAZKY, @ TakXKe pacnpo-
CTPaHATCA BCEMU CNOcobamu ANCTaHLMIOHHON TOProBJIv Mo KaTtanory
«Wanu noytoii», NOCTOSAHHO 06HOBAsAIEMOMY 1 GYHKLIMOHMPYOLEMY
KaK B MeyaTHOM, TaK 1 B 3JIEKTPOHHOM Bue. MpeanpusATre pa3srBaeT
CBOIO PO3HUYHYIO TOProByto ceTb. bonee 180 cneynann3npoBaHHbIX
Mara3vHOB nop efiMHbIM 6peHoM «[1aBnoBonocafcKme nnaTkm» yxke
06cyKMBaloT MoKynaTtenel no Bcen Poccuu, 1 nx KonmyecTBo NocTo-
AHHO YBENNYMBAETCS.

Konnekumsa pripmeHHOM NpoayKuum, BbinycKaeMas npeanpusaTu-
eMm, pasHoobpa3sHa 1 obwrpHa. B Hel, HapAgy ¢ nsgenuamy Tpagu-
LMOHHOTO AM3aliHa, MPUCYTCTBYEeT MHOFO COBPEMEHHbIX 13eNni,
OpraHNYyHoO pasBumBalOLWMUX HoraTble TPAAMLMKN NaBIOBOMNOCAACKOrO
nnaTka, YTobbl Kaxzablli MoKynatesib 06A3aTeNlbHO CMOT BbI6paTh TO,
yTO emy Mo AyLie v K nuuy!

https://platki.ru/about/manufactory/



carves and shawls

from the ancient city
of Pavlovsky Posad occupy
a special place among the
unique products known
to the whole world and
constitute the pride and glory
of Russia. Pavlovo Posad
Shawl Manufactory produces
about 1000 types of shawls,
scarves, neckscarfs, stoles,
tablecloths made of natural
fibers annually. The products
are made of wool, cotton,
silk, flax. The fact that the
enterprise has been given
the status of a folk art craft
in Russia is recognition of
the high artistic and cultural
value of its products.

RUSSIAN FLOWERS ON YOUR SHOULDERS

For more than two hundred years of
history, a unique Pavlovo Posad school of
shawl drawing has developed at the shawl
manufactory, thanks to which traditions are
preserved and the skills of artists are honed.
Work on each new product begins with the
drawing, and its further fate depends on the
compositional solution and color scheme.

Art Council, which includes honored artists
of the enterprise, representatives of the Art
and Expert Council of the Moscow Region
for folk arts and crafts reviews and approves
all drawings and compositions.

As soon as the drawing is approved,
colorists are involved in the work on it. Their
task is to select recipes for printing inks,
achieving the most accurate reproduction of
the author’s drawing made in gouache using
textile dyes. The main difficulty of this work
is that the true color will be visible only after
the fabric has been steamed (this operation
is needed to firmly fix the dye on the wool
fiber) and rinse. Thus, the colorist has to
do many trial fillings before the final recipe
obtained. According to the recipe, developed
by colorists individually for each drawing
and its individual colors, printing inks are
prepared in a special paint boiler.

Depending on the complexity of the pattern,
various methods of applying the pattern to
the fabric are used. Printing is carried out on
tables with printing trolley and on multicolor
printing machines. The most important
operations are performed manually.

The technology for making shawls combines
a careful attitude to artistic traditions with the
use of the latest achievements of scientific
and technical thought. Printed templates are

prepared using a unique direct engraving
machine that applies droplets of molten
wax onto the surface of the emulsion-coated
mesh. The company was the first in the world
to introduce plasma-chemical processing
of fabrics before printing instead of using
environmentally harmful chlorination, having
outstripped other companies for many years,
which only today are beginning to realize all
the advantages of this method.

After the products are out of production,
marketing specialists come into play, ensuring
the victorious procession of the Pavlovo Posad
Shawl® brand across cities and countries.
Products go to retail and wholesale, and
are also distributed by all means of distance
selling using the Shawl-mail catalog, which is
constantly updated and functioning both in
print and in electronic form. The company
is developing its retail network. More than
180 stores under a single brand Pavlovo Posad
Shawls already serve customers all over Russia,
and their number is constantly increasing.

The collection of branded products
manufactured by the company is varied and
extensive. In it, along with traditional design
products, many modern products organically
develop the rich traditions of the Pavlovo
Posad shawl, so that every customer can
definitely choose what he or she likes!

29



30

«BOCTOK-CEPBUC»:

«CN3 - NOCNEAHWW BAPLEP MEXAY YEJTOBEKOM
N ONMACHOCTbBHO HATIPOWM3BOLACTBE!»

pynna komnanuit «<Boctok-CepBuc» — KpynHeiiwunii B Poccun n EBpone paspaborumk, npoussoautens u
NOCTaBILMK CNeLofeXAbl, cnewo6yBu n cpeacTB UHAMBNAYANbHOI 3awmTbl. lIpeanpusTue 6b110 0CHOBaHO B

Hauane 1990-x ropos.

3a Bpems CBoel fesTeSIbHOCTU 13 HeGObLLON GMPMbl KOMMAHKA
BblpOC/ia O pa3mMepoB MexayHapoaHoro xonguHra. MK «Boctok-
CepBuc» cozfana oobLNPHYIO CeTb NPeacTaBUTeNbCTB. YNCIeHHOCTb
paboTatoLimx B KOMMNaHMM CMELNANNCTOB COCTABNAET 9 ThiC. YENOBEK,
2,5 TbIC. M3 HUX — MeHe[Kepbl CObITOBbIX NoApa3aesieHnI, KoTopble
paboTaloT HenmoCcpPeACTBEHHO C KNIMEeHTaMu, BCerga psaaoM v roToBbl
NpeanoXnTb COBPEMEHHbIE, SKOHOMUYECKM BbIFrOAHbIE 1 Hanbonee
BEPHble peLleHVs Mo OXpaHe Tpyaa.

CW3 - nocnepgHuin bapbep mMmexay YeNloBEKOM 1 OMaCcHOCTbIO Ha
npowusogcTee! bonee 28 net KOMNaHWA co30aéT MHHOBALMIOHHbIE
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CpepnCTBa 3aLMThbl OT BPeHbIX NMPOV3BOACTBEHHbBIX GaKTOPOB, HAXOAUT
peLleHus, KOTopble MOMOraloT cenaTb TPyZ Nitofei 6e30nacHbIM, KOM-
HOPTHBIM 1 BbICOKONPOU3BOAUTENbHBIM. «<BocTOK-CepBric» paclumpset
CBOI0 COOCTBEHHYIO NMPOV3BOACTBEHHYIO 633y, OCHallaeT pabpukm ca-
MbIM COBPEMEHHbIM 060pYyA0BaHMEM, TOKaNIM3YeT MPOV3BOLCTBEHHbIE
MOLLHOCTY Ha Tepputopun Poccrm, BHeapsAeT HoBelLLe TEXHONOM M
B NPOU3BOACTBO pabouei ogexabl 1 00yBY, fienas COBPeMeHHbIe
CpepfCTBa 3aLmThl JOCTYMHbIMM BCeM NoTpebuTtenam. <Boctok-CepBurc»
CerofHs — 3To KoMnaHus, GopmMupytoLLas POCCUIACKMIA PbIHOK TOBApOB
n ycnyr B cbepe oxpaHbl Tpyaa.

https://cdn.vostok.ru/uploads/global/file/vs2021ru/1/index.html#t=MyxyaWdodCwxMzUuNjAsMTMwLjk1LDE2Ny4yNCwzMzMuNTMscmInaHQsYm90dGot

https://group.vostok.ru/brand_philosophy/



VOSTOK-SERVICE:

ostok-Service Group of

Companies is the largest
developer, manufacturer
and supplier of workwear,
footwear and personal
protective equipment in
Russia and Europe. The
company was founded in the
early 1990s.

"PPE IS THE LAST BARRIER BETWEEN HUMAN
AND INDUSTRIAL HAZARDS!"

During its activity, the company has grown from a small firm to the
size of an international holding. Vostok-Service Group of Companies
has created an extensive network of representative offices. The number
of specialists working in the company is 9 thousand people. 2500 of
them are sales department managers who work directly with customers,
are always there and are ready to offer modern, cost-effective and the
most correct solutions for labor protection.

PPE is the last barrier between human and industrial hazards! For
more than 28 years, the company has been creating innovative means

of protection against harmful production factors, finding solutions
that help make people’s work safe, comfortable and highly productive.
Vostok-Service is expanding its own production base, equipping
factories with the most modern equipment, localizing production
facilities in Russia, introducing the latest technologies in the production
of work clothes and footwear, making modern protective equipment
available to all consumers. Vostok-Service today is a company that
forms the Russian market for goods and services in the field of labor
protection.
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DABPUKA «[MTAPNKCKAA KOMMYHA»:
B20221OLAY —100 JIET!

B 1953 rogy B MocKBe OTKpbINCA NepBbli
dUPMeHHBbI MarasuH «lapuxckas KOMMyHay.
B 1987-m Hauanocb pasutre GUpPMEHHON
Toprosown cetu. B 1995 rogy 3akoHueHa pe-
KOHCTPYKUMA NpeanpuaTra CO CTPOUTENb-
CTBOM HOBbIX KOPMyCOB 06Lel Niowagbo
60 000 KB. m.

Co3paHune B COBETCKUI Nepuroj camoro
MOLLHOTO NMPOMBbILLIEHHO-TOProBOro obyB-
Horo o6beVHeHNA B CTpaHe, BKYatoLLe-
ro COBMeCTHble NMPOV3BOACTBA C BEAYLMMU
eBpOoNencKMMY KOMMNaHMAMU, NO3BOJSIAIO
BbICTOATb B TPYAHbIN nepuop. Kak B gonepe-
CTPOEUHbIN NePUOS, TaK 1 B YCIIOBUAX PbIHOY-
HbIX OTHOLIEeHU PpabpurKka «[aprKcKan Kom-
MyHa» Nno-npexHemy ApnsaeTca GrarmaHom
06yBHOW NPOMbILLNIEHHOCTU Poccrm.

ApanTupysacb K permoHanbHbIM YCOBU-
AM X03ANCTBOBaHMA, Konnektns 3A0 MOO
«[Mapuxckana KOMMyHa» Cymen ycrnewHo
npoBecTu nporpammy npeobpasoBaHuil,
HalTW paunoHanbHble UAEN N UHHOBA-
LMOHHble NHCTPYMEHTbI, MO3BONAKLWME
obecneunTb Xn3HecnocobHoCTb 613Heca,
0CTaBasACb NPV 3TOM COLMANbHO OPUEHTU-
POBaHHOWN KOMMaHUeN N akTUBHO 3aHMMa-
ACb 06 EeCTBEHHON 1 611aroTBOPUTENBHON
OeATeNnbHOCTbIO.

B 1995 rogy npoBeAeHbl PEKOHCTPYKLMA 1
NosiHoe nepeocHalleHne NPeanpuaTUs, YTo
NMO3BOJINIIO BbIMyCKaTb COBPEMEHHYHO KOH-
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KYPEHTOCMOCO6HYI0 MPOAYKLUMIO 1 OCyLle-
cTBNATb 3KcnopT B Utanuto, AHrnuio n CLUA.
BHeppeHa HoBasA cucteMa ynpaBreHus, obec-
neymBatoLlas aBTOMaTU3aLUIo.

B 2002 roay, BnepBble B UCTOPUMN NEFKOMN
npombiwneHHocTr, 3A0 MOO «lMapuxckan
KOMMYHa» BbILWIO Ha $OHAOBbIN PLIHOK C
06/IMraLNOHHBIM 3aAMOM, YTOObI NPUBEYb
WHBECTVLUW Ha Pa3BUTME aKLIMOHEPHOTro 06-
wectBa. B 2016 rogy dabpuka «Maprxckan
KOMMYHa» BOLUIa B CMMCOK OpraHm3aunmn
MwuHnpomTopra Poccnun, okasbiBatowwmx cy-
LLleCTBEHHOE BNUAHME Ha OTPaCJib MPOMbILL-
NleHHoCTn 1 Toprosnu. B 2018 rogy BbinyLieHa
650-MVNNMOHHas napa obysu.

0CKOBCKas
o6yBHas pabpuka
«MlapuxcKas KommyHa»
co3paHa 18 mapra
1922 roga. «lapmxckan
KOMMyHa» — nepBas
rocyfapcTBeHHas
¢$abpuka mexaHmueckoro
npousBoACTBa 06yBM B
Poccun, KoTopas Bo BTOpOI
nonosuHe XX BeKka ctana
roNoBHbIM NpeanpuaATneM
MOCKOBCKOro
06beauHeHUs 06yBHbIX
npeanpuATUN «3apa».

[lo nToram BCepoCcCcnnCKOro KOHKypca
«Jlngepbl POCCUNCKOro 61U3Heca: AUHaMMKa
1 OTBETCTBEHHOCTb — 2017», NpOBOANMOTO
Poccnincknm coto3om npomMblLLIEHHUKOB U
npegnpvHumatenen, 3A0 MO «[Mapwkckasn
KOMMYHa» npri3HaHo nobegnTenem B HOMU-
Hauwmu «3a AMHaMYHOe pa3BuUTUe brsHecar.

Celtyac obyBHanA pabpuka «lMaprxckas
KOMMYHa» npon3BoauT obyBb Ansa Bcen
cemby, Cneunanm3mpoBaHHyo 06yBb Ans
Npor3BOACTB, 00YBb /sl CUIIOBbIX CTPYKTYP
NMoA HECKOJSIbKMU CO6CTBEHHBIMU BpeHaamu,
BKtoyan TM «Maprkckan KommyHay, Elegami
u Riconte. B 6yayuiem, 2022 rogy npegnpus-
Tuio ncnonHaetca 100 net!

http://www.parcom.ru/o-xoldinge/istoriya.html



he Moscow shoe factory

Parizhskaya Kommuna
was founded on March 18,
1922. Parizhskaya Kommuna
is the first state-owned
factory for the mechanical
production of footwear in
Russia, which in the second
half of the 20th century
became the parent enterprise
of the Moscow association of
footwear enterprises Zarya.

FACTORY PARIZHSKAYA KOMMUNA:
100 YEARS IN 2022!

In 1953, the first Parizhskaya Kommuna
store was opened in Moscow. In 1987,
the development of a branded trading
network began. In 1995, the reconstruction
of the enterprise was completed with the
construction of new buildings with a total
area of 60,000 square meters.

The creation of the most powerful industrial
and trade footwear association in the country
in the Soviet period, including joint production
with leading European companies, made it
possible to withstand a difficult period. Both
in the pre-perestroika period and in the
conditions of market relations, the Parizhskaya
Kommuna factory is still the flagship of the
Russian footwear industry.

Adapting to the regional economic
conditions, the staff of Parizhskaya Kommuna
MOF CJSC managed to implement the

transformation program successfully, find
rational ideas and innovative tools to ensure
the viability of the business, while remaining
a socially oriented company and being actively
involved in social and charitable activities.
In 1995, the reconstruction and complete
re-equipment of the enterprise was carried out,
which made it possible to produce modern
competitive products and export them to Italy,
England and the USA. A new control system
providing automation has been introduced.
In 2002, for the first time in the history of
light industry, the closed joint-stock company
MOF Parizhskaya Kommuna entered the
stock market with a bonded loan in order to
attract investments for the development of the
joint-stock company. In 2016, the Parizhskaya
Kommuna factory was included in the list of
organizations of the Ministry of Industry and

Trade of Russia that have a significant impact
on the industry and trade. The 650 millionth
pair of shoes was released in 2018.

According to the results of the All-Russian
competition Leaders of Russian Business:
Dynamics and Responsibility - 2017, held
by the Russian Union of Industrialists
and Entrepreneurs, CJSC Moskovskaya
Obuvnaya Fabrika Parizhskaya Kommuna was
recognized as the winner in the nomination
For Dynamic Business Development.

Now the shoe factory Parizhskaya
Kommuna produces footwear for the whole
family, specialized footwear for industries,
footwear for law enforcement agencies under
several of its own brands, including TM
Parizhskaya Kommuna, Elegami and Riconte.
In the next 2022, the company will celebrate
its 100th anniversary!
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«MAHY®OAKTYPbI BOCKO»

POCCNNCKN MPOU3BOANTENb

C NTANTbAHCKNMIW KOPHAM I

I'I pousBoacTBeHHbli Komnnekc <ManydakTypbl bocko» — uHAYCTPManbHbIN
nuoHep Nérkoin npombiwneHHocTu. Mpoekt 6b1n 3anyweH B 2017 roay

B Kanyckoit o6nactu, nnowaab npoussoacrsa — 16 000 k8. m. Bokpyr
«ManydakTtyp bocko» pactéT 2000 yepewuHeBbIX AepeBbeB. [louemy uMmeHHO
yepewHA? Kanyxckoe nponsBoacTBo — YacTb 6onbuoii cembu Bosco di Ciliegi,
YTO C UTANbAHCKOr0 NepeBOANTCA KaK «yepeLHeBbli nec».

CoBpeMeHHble Liexa LWBENHOro npes-
NPUATUA OCHALLEHbI BbICOKOTEXHOMOMY-
HblM 060pyAOBaHEeM, SPrOHOMUYHbIMY
pabounmu mectamu. «MaHydakTypbl bo-
CKO» CUMTAIOTCA OHON M3 CaMblIX JyULLNX
WBenHbIX pabpuk Poccun. Mpeanpuatue
No3BOJIAET NOCTaBATb HA POCCUNCKUIA Pbl-
HOK KaueCTBEHHYIO OIeX Yy OTeYeCTBEHHO-
ro npovisBoacTBa. OCHOBHOW aCCOPTUMEHT
LIBENHOro KOMMJIeKca COCTaBAT TpU-
KOTaXXHble U34enus 1 nyxoBuku. Mpoms-
BOACTBO BKJIlOUAeT B cebsa sKcneprmeH-
TaJIbHbIN LieX, NPOV3BOACTBEHHbIN KOPMYC
1 y4yebHbIN LeHTp. Yncno coTpyaHrKoB
BoscoFamily coctaBnsier 5000 yenoBek.
CyMmapHas Npovi3BOACTBEHHAA MOLLHOCTb
Komnnekca «MaHydakTypbl Bocko» — 60-
nee 3 500 000 TpuKoTaxHbix 1 20 000
130enunn BepxHen ofexabl BbICOKOro Ka-
yecTBa B rog.

B HacToAWMIN MOMEHT rpynna KomMnaHum
Bosco nnaHupyet npounssoauTb B Kanyre
bopmy AnA NMOHEPCKIMX Narepeii, BKIoYas
drnarmaHcKmmn NpoekT «ApTeK», 1 TUTOBYIO
bopmy Ans MHOTUX APYrrX 3HAUYMMBIX Me-
ponpuATUn 1 06beKkToB. Ha Tepputoprn
«MaHydakTyp Bocko» OTKpbIT MarasuH
cobcTBeHHOro 6peHaa Bosco, raoe npea-
CTaB/eHbl KONNEKLUNUN TeKyLLero ce3oHa
nuHeek Fresh n Bosco.
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https://www.bosco.ru/page/istoriya_kompanii/

https://www.bosco.ru/brand/6480963/#
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RUSSIAN MANUFACTURER WITH ITALIAN ROOTS

he manufacturing complex of Manufaktury Bosco is an industrial pioneer of light

industry. The project was launched in 2017 in the Kaluga region, the production area is
16,000 sq. m. 2000 cherry trees grow around Manufaktury Bosco. Why cherry? The Kaluga
factory is a part of the large Bosco di Ciliegi family, which means “cherry wood” in Italian.

Modern workshops of the sewing
enterprise are equipped with high-tech
equipment, ergonomic workplaces.
Manufaktury Bosco is considered one
of the best sewing factories in Russia.
The enterprise supplies high-quality
domestic clothing to the Russian
market. The main assortment of
the sewing complex is made up of
knitwear and down jackets. Production
includes: an experimental workshop,
a production building and a training
center. BoscoFamily employs 5,000
people. The total production capacity
of the Manufaktury Bosco complex
is more than 3,500,000 knitwear and
20,000 high quality outerwear per year.

At the moment, the Bosco group
of companies plans to produce
uniforms for pioneer camps in Kaluga,
including the flagship project Artek,
and a standard uniform for many
other significant events and objects.
A store of its own Bosco brand was
opened on the territory of the factory,
where the collections of the current
season of the Fresh and Bosco lines
are presented.

<) |
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B LUKOJIE

YEMY YYAT B LLKOJIE?

CAMO3AHATDBIX...

A

y YUTbCA HUKOTAA He No3/iHo. Ecnm Bbl MBETe B 0KpecTHOCTAX banawmxu u cobupaetecb cTaTb CaMm03aHATHIM,
BO3MOXXHO, Y2Ke NoNy4nu TaKoil CTaTyc, T0 04eHb MHOT0 NONE3HOro U UHTEPEeCHOro NPOo CBOI 6M3HeC Bbl MOXeTe Y3HaTb
B WKosNe camo3aHATbIX «[IpobusHec», KoTopaa npuHaAna B OKTAGpe nepBbiX yueHUKoB. Ecnu Bbl XKUBETE B Apyrom ropopae
MoamocKoBbA, a MOXET, 1 B APYroM POCCMACKOM pernoHe, Bam BCE paBHO He MOMeLLaeT NO3HaKOMUTbCA € ITON LIKONON,
OpraHu3aTopamu Co3AaHNA KOTOPOIl CTany npe3upaeHT banalumxmHcKoil TOproBo-npomMbILINeHHON NanaTbl AHaToNMNi
LUECTAKOB 1 ocHoBaTenb umeHHoro bropo 6yxrantepckux komnetenuuin Enena TYPFTEHEBA. (Boum MHeHueM 0 LKone Mbl
TaK)Ke nonpocunu nogenuTbca aenytara MockoBckoii o6nactHoii [lymbi Tapaca E¢pumosa n sxcnepra OHO no MockoBcKoi
o6nactu, npepcenartena 06wecreenHoro coeta B YOHC Poccun no MockoBckoit o6nactu Baguma Bunokyposa.

ﬂepBoe C/10BO — flaMme...

LSS S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S S

«Mbl PACCYUTBIBAEM HA TO, 4YTO
HALUU CAMO3AHATBIE U3 3TOIO
CTATYCA BbIPACTYT»
EneHa TypreHeBa, opraHnsarop
WKONbl camo3aHATbIX «[pobusHec»,
ocHoBartenb 000 «Blopo Gyxrantepckmx
KomMmneTteHuun Enenbl TypreHeBon»

- EneHa, HA4YHéM c 2/1a8H020: YMO npeo-
cmaensaem co6oli wikona «[pobusHec», kmo
eé npudyman u 3a4em?  HakoHeuy, ko20a
Hell «<npo38eHeJs1 nepabili 360HOK»?

- WWkona camo3aHATbix «[lpobusHec» Ha-
Yana paboTtaTb COBCEM HeJaBHO: OTKpPbIT/E
1 NepBoe 3aHATME COCTOANNCH 27 OKTAbPA.
Co3paHa 1 cywecTByeT OHa Npuv NOAAEPXKKe
BbanawwuxnHckon TN, MNanaTta npegocTasu-
51a NomeLleHne Ana WKoJbl, B3Asa Ha cebs
co3faHve canTa, NPOABUMKEHNE B MECTHbIX
CMMW. A aBnAOCb OpPraHmn3aTopoM LUKOSbI U Of-
HUM 13 eé cnnkepoB. Hawa komnaHua «biopo
GyxranTepckux KOMMNeTeHLMI» B3sNa Ha cebs
MOMHOCTbI0 06A3aHHOCTU MO NPUBJIEUEHNIO
CaMO3aHATbIX, BeAEeHWI0 CoLCeTel, a Takxke
no pa3paboTKe NporpammMbl COBMECTHO C MO-
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MOLHUKOM AHaTonuA Bnagmummposuya Le-
CTakoBa, Npe3uaeHTa banawmxuHckon TN,

Y10 KacaeTca camon ngewn, To pogmnacb
OHa Ha 6a3e nporpammbl «HacTaBHUue-
CTBO», OpraHnM3oBaHHON MUHMCTEPCTBOM
VNHBECTULMIA, MPOMBbILLNEHHOCTM 1 HayKun Mo-
CKOBCKOW obnactu. Tam Mbl y»e BTOpoOVi rof
B3avmopgencTsyem c Bagnmom ViBaHoBrnuem
B1HOKYpPOBbIM, KOTOPbI ABAAETCA OQHUM 13
HaACTaBHVKOB 3TOW NporpaMmbl. OH 1 BOOXHO-
BW MeHA Ha co3gaHue wkonbl. OcTaBanocb
3apyunTbca nogaepxkon TIM. A Ha OTKpbITUK
npucyTcTBOBan fenyTtat Mocobnaymbl Tapac
BacunbeBny EGMMOB, KOTOPbINV TOXKe Bblpa3us
CBOIO NOAJEPKKY.

- Tenepb 06 yyeHukax... Kozo u yvemy
y4yam e wikone?

— DTO LWKOa A4NA CaMO3aHATbIX, ANA Xena-
IOLMX CTaTb TAKOBbIMU, @ TaKXKe ANA opUAN-
YeCcKUX NnL, KOTopble MOoKa He 3HaloT, Kak €
camo3aHATbIMK paboTaTtb. To ecTb peluaTbca
3/1ecb, No cyTy, 6yayT ABe 3afaun cpasy.

MNepBasn: WKona f4OMKHa CTaTb OTNPaBHON
TOYKOW AJIA CAMMX CAMO3aHATbIX, UHCTPYMEH-



TOM MX NpocBeLleHnsA. Mbl yuum nx lopuanye-
CKMM, HanoroBbIM acrneKkTaM CaMo3aHATOCTH,
aBTOMaTM3aumm br3Heca, yunum paboTtatb B
oHnanHe. Cpasy CKaxy: Mbl paccymTbiBaem Ha
TO, YTO HaLLW CaMO3aHATbIE 13 3TOrO cTaTyca
BbIPACTYT 1 NMNOO CTaHYT MHAMBULYabHBIMU
npeanpuHUMaTenaMu, Mo 3aperncTprpyoT
cBoé O0O0. U Torga mbl nx Toxe He 6pocum,
OHU — eC/I 3aXOTAT, KOHEYHO, — BCTYNAT B
yneHbl TMM.

A BTOpas 3afjaya KacaeTca yxe opranye-
CKUX JINLL: MIX Mbl Y4UM, KaK nerasibHo paboTaTb
C CaMO3aHATbIMM N KaK 33 CYET 3TOrO MOXKHO
ONTVMM3MPOBATb HAaNOrN MEHHO OPUANYe-
cKvM imuam. To ecTb Halla LWKona nonesHa n
CaMO3aHATbIM, 1 TeM lopsiMLam, KoTopble nx
ycnyramm 6yayT nonb3oBaTbCA.

- A umo, Ha eaw 832150, ocmaHaenuea-
em nodeli HA nymu noJsiy4yeHUsA cmamyca
camo3zaHamozo? Kakue y HUx camele pac-
npocmpaxéHHble onaceHus, cmpaxu? C ka-
KumMu eonpocamu oHU K eam obpawaromces?
U kakue onacHocmu 8 nepayio o4yepeodb ux
noocmepezarom Ha camom dene?..

- [pexkae yem OTBETUTb, MHE XO4eTCA akK-
LeHTMpPOBaTb BHMMaHME Ha TOM, YTO Mbl He
YUMM, KaK CTaTb CaMO3aHATbIM. Takumx ycnyr
Ha pblHKe oYeHb MHOTrO. [laxke y caMoii Hano-
rOBOW MHCMEKLMM eCTb Ha canTe NpeKpacHbIn
NPOAYKT «Kak cTaTb CaMO3aHATbIM», Tam BCé
0YeHb Nlerko 1 gocTynHo. Hawa uenb gpyras:
Mbl paboTaem C TeMW, KTO Y»Ke CTas Camo3aHs-
TbIM, ¥ TeMU, KTO TONbKO M1IaHMPYeT NOoyUnTb
TaKoWn cTaTyc.

Ho Bbl NpaBnnbHO NOAMETUIN: BONPOChI U
ornaceHs 6bIBAOT y MHOTUX. DTOT HaNOroBbIl
PEXMM HOBbIV, 1 MHOTME FrpaXxJaHe He 3HaloT,
KakK ero BepHo NpumeHATb. Bo3HuKaeT orpom-
HOe KOJINYeCTBO BONPOCOB, Ha KOTOPbIE OHM,
K COXKasIeHMIo, He MOTYT MOJlyYnTb OTBETHI.
A nonyunTb NX MOXHO NGO B paMKax nnat-
HOW KOHCYNbTauuuy, M60... CTaB yuyeHKamMm
Hallen WKOMbl M NPOCyLIaB MOW NeKLnn.
MNepBas Takaa nekums, Ha Temy «lOpugunye-
CKIe, HanoroBble acrnekTbl CAMO3aHATOCTU,
yXe CcoCTonAnach, ecTb Aa)<e obpaTHas CBA3b.
Ham nuwyT: «OrpomHoe cnacnbo, XoTb 1 yxe
rof ABMAOCb CaMO3aHATbIM, HO Gnarogapsa
BaM OTKpbU AnA cebA HOBble MOMEHTbI».

A «noyemy He XOTAT?». HaBepHOe, MOTOMY,
4YTO Yero-To He 3HatoT. A 3HaTb Hago. [po-
CBelleHMA B 9TOM BOMPOCEe He Tak MHOrO.
B ocHOBHOM BcCe yuaT TOMy, KaK 3aperncrpu-
poBaTbCA, Y HaC Takow Lenun HeT. Mbl yumum
HenocpeaCcTBEHHO TOMY, KakK 3TOT PeXum
NPUMEHATb C MaKCManbHOW NleranbHOCTbIO,
C MaKcManbHoOM 6e30MacHOCTbIO A4S BCeX
CTOPOH: 1 ANA CaMUX CaMO3aHATbIX, U ANA
1opUaNYeCKUX Nn.

- A Kakoebl OHU - 5mu peasnbHble onacHo-
cmu? Kakue cambie pacnpocmpaHéHHble, Ha
eauw e32n190, owubKu coeepwiarom camo-
3aHameole?

- He 3aknouyaloT JoroBopbl CO CBOUMM 3a-
KasumKamu Ui 3aKJ10YatoT UX HEMPaBUIIbHO.

He BbinucbIBaloT BOBPEMA YeKu, 3a UTO Npesy-
cmoTpeHbl Wwrpadbl. OTClofa BO3HMKAOT BO-
npocbl: <410 1 Kak caenaTb, YTo6bl CUTYyaLmIo
€C/IN 1 He UCTIPaBWUTb, TO XOTA Obl CMArYUTL?..»
OueHb MHOFO BOMPOCOB O TOM, MO>KHO 11,
Hanpumep, NoayyaTb OT MHOCTPaAHHbIX 3a-
Ka3unKoB oniaty? A B CBA3M C TEM, YTO Y HaC
ceriyac Hayanncb NPOCNEXNBaHUA CHETOB
du3nuL, BO3HUKAET Takxe 1 Bonpoc: «<Ecin y
MeHSA eCTb CaMO3aHATOCTb, HO eCTb eLUé 1 pa-
60Ta No TPyL0BOMY AOrOBOPY, NIOC MHE eLLé
poAHble AieHer NpucbinatoT... He nocunTaet in
Hanorosas BCE 3TO AOXOAOM MO CaMO3aHATO-
CTV?» 3TV BOMPOCHI Mbl TOXe 0bcyKaaem. To
eCTb HEeKOTOPble OMaceHA Y Jilofiel, KOHEYHO,
€CTb, HO OHM NPOCTO OT HE3HaHMA. A Mbl 3Ha-
HYA AaéM, YUIM, KaK MPUMEHATb 3TOT PEXMM.

- Kak nocmpoena pa6oma wikosnoi? OH-
naliH, Kak 3mo celivac, K coXxaseHuro, <Mo0-
HO» u 06cmosamennbcmaa 8bIHyX<0diom,
usu e 3mo peasnsbHsie nekyuu? U ckonbko
onumcesA Kypc?

— Kypc onutca gBa mecsua. 3a 31o Bpems y
Hac NPOXOAMT BOCEMb 3aHATUN, YeTbipe — B
mMecsl. Kaxpgoe 13 HUX AnnTcA Yac-nontopa,
B 3aBYICMMOCTY OT MaTepmarsa 1 oT Toro, Kak
CNUKep yKnagblBaeTcA B CBOW TaMUHT. 3aHA-
TUA NPOXOAAT TONBbKO MO CpeAam, BO BTOPO
nosioBuHe AHs. MooBMHa 3aHATUIA MPOXOANUT
odnaiiH, MoNOBYHA — OHMAH, 3TO 3aBUCUT OT
cnukepa. Mou 3aHATUA — HeMOCPeACTBEHHO
o IOPVANYECKMM 1 HANIOrOBbIM acrneKTam —
6yoyT NPOXOAUTb B PEXUME peanbHOro obLue-
Hus. Haw oduic HaxoanTca psaom ¢ banawm-
XUHCKOW TOProBO-MPOMbILLIEHHON NanaTou,
HaMm Jierye NPUINTA 1 NOrOBOPUTD C JTIOAbMM
JINYHO, MOTOMY UYTO KOra OHV NPUXOAAT 1
Bbl C HUMV APYT Apyra BUAWTE U CbILIKTE He
yepes MOHUTOP, TOrAa U CaM KOHTaKT 6ornee
3¢ deKTUBEH, BONPOCOB OHU MOFYT 3aAaTb
ropasgo 6osblue, Yem oHMalH. bbin Takom
onblT, koraa B TNy Hac npoxoauno 3aHATHe,
onpeaenéHHoe KonmyecTso ftogen npucyT-
CTBOBAJIO, @ OCTaJIbHble YYaCTBOBAJIN OHMAWH.
Be3ycnoBHO, NpenMyLLecTBO Mo OTBETaM Ha
BOMPOChI 6bII0 Y TeX, KTO NpULLIEN odnaiH.

- [lpocmo nomomy, Ymo oHuU psA0OM...

— [1a, OHV PAROM, MPULLAN, HALLN Ha 3TO
BPEMS, 3HAUWT, M 3TO Hy»KHee. XOTs BCAKoe
6blBaeT. Y HacC 1 Ha OTKPbITWM He BCe CMOT
npucyTcTBoBaTb. CMOTPEnu B 3amucu...

EcTb y Hac 1 3anu1cy neKuUmin, OHM COXpaHs-
totca B ZOOM, Ha nnatdopme. Bcé 310 aHOH-
CUpyeTCcA B HalleMm Tesierpam-yaTe, KOTopblii
Mbl CO3[aNnv 1 Yepe3 KOTOPbIA MPOUCXOQUT
HenocpefCcTBeHHOE OOLEeHMe C yYeHNKaMU.
Co3pganu n Instagram LWKoNbI, U CaNT...

- Ecnu nekyuu 3anucelearomcs, sSHayum,
U KKOHCneKmupoeamsb», KaK paHbue, He
Hado? MoHo nepecnywame...

— [1a, coBepLUEeHHO BEPHO.

- K momy e u o6pasoeatue y eac, npamo
kak 8 CCCP, 6ecnnamHoe...

- MNpoeKT y Hac coLmanbHO-KOMMEPUECKUIA.
Camo 06yyeHMe feicTBUTENbHO GecnnaTHoe,
TO €CTb UCKITIOUNTESIbHO Ha HaLLeM SHTy3Mas3-
Me, MO0 Halleln NHMYymaTuee. Ho ecnim KTo-To
He XOUeT NPOCTO CMAETb U CNYLWATb NeKLWK,
a XoueT, YToObl Mbl Pa300PaNNCh KOHKPETHO
B €r0 CUTyaLK, 3TO TOXKE BO3MOXHO, HO yXKe
Ha KOMMepUecKor ocHoBe. KaK B By3ax: ecTb
«BlopKeT», becnnaTtHoe obpa3oBaHue, a ecTb
nnaTHble KypCbl MOBbILWEHVA KBanndUKaLmuu.

- A Kak soobuje cmaHosaAMcAa cmyoeH-
mamu eaweti wKonbi? Kmo moxem smo
cdesiame u Kyoa HyX<Ho o6pawyamecsa?

- Cnywwatenamm Hallen WKobl MOryT CTaTb
CaMO3aHATblE U Te, KTO XOUeT MMM ObiTb, TO
ecTb perncrTpaumnsa gocTynHa ana pusnve-
CKUX L. DTO MOTYT ObITb rpakgaHe nnu
pe3ngeHTbl Hale CTpaHbl, XKutenn Kak Mo-
CKOBCKOW 06nacTu, banawwxm B yactHoCTH,
TaK 1 Ipyrvx PermoHoB. Y Hac, Hanpumep, yxe
eCTb YUYaCTHUKM 13 BopoHexa. YTo kacaeTcs
lopuanYeCcKUX N, s gymato, Mbl bygem nx
cobupatb cunamu TIMM, y KoTopoii onpe-
JenéHHan 6a3a Takux pnuy yxxe ecTb. Mbl
6ynem HenocpenCcTBEHHO AN HUX AenaTb
crneumanbHblii KOHTEHT.

Kak nonactb B wKony? MoxHo 3aperu-
CTPUpPOBaTbCA Yepes calT. Tam NnpoBoanTCA
He60sbLION ONPOC, YCIOBHO: baMunus, ms,
OTYECTBO, 113 KAaKOT0 ropofa, Kakas HULLIA, HUK
B Telegram u T. A. 3aTem, Noc/ne NepBoro 3tana
perncrpaumu, Tem, KTo BCTyMaeT B HaLly rpyn-
ny, 4aéTCA BO3MOXHOCTb 3aMONIHUTb aHKeTy
yuaulerocs. Y Hac eCTb KypaTop 13 Halem
KOMMaHWN, OH 3TK aHKeTbl obpabaTbiBaeT.
B ocHOBHOM K Ham npuxogaT nnbo Te, KTO
paboTaeT B HaliMe 1 XO4eT NMeTb JOMONHN-
TesbHbIV 3apaboToK, NGO NoAK, y KOTOPbIX
yxe ecTb cBoé OO0, HO AOMONHUTENTIbHO OHN
3apabatbiBaloT ewwé 1 NnYHo. EcTb y Hac n Te, y
Koro 6bin10 WM, HO OHM NocYMTany, YTo camo-
3aHATOCTb BbirogHee. To ecTb B Nitlob6om cny-
Yae 310 npefcTaBUTENN BU3HECA. Mamouek ¢
EeTbMU 11 TeX, KTO He 3HaeT, YeM 3aHATb cebs
B AieKpeTe, Y HaC MPaKTUYECKU HET, HY, MOXET
6bITb, MPOLIEHTOB MATb... Mbl 3TO BUAUM Heno-
CpefCcTBEHHO MO aHKETUPOBaHMIO, MOTOMY YTO
BOMPOCHI 33aéM TakUM 06pa3om, UToObI Obio
MOHATHO, K KaKOW KaTeropmvi OTHOCUTCA TOT
VNV IHOW NpeanpriHumaTenb. bnarogapa aton
aHKeTe Mbl MOHVMaeM, BbIPACTET OH W/ HET.
MpocTo No ToMy, KaKue Liefin OH CTaBuT, Kakue
BOMPOCHI MPOCUT OCBETUTb B HALLEN LLKOJIE.

- Kak 208opumcs, «nepeblii nowén...».
Umo oanvwe?

— [la, cTapT faH, Koraa 3akoH4aTcA 4Ba Mecs-
Lia 00yueHus, NTOCMOTPYM Ha pe3yrbTaTbl. Moé
MHEHWMe: 3TOT NMPOEKT, 6e3yCNOBHO, HY»KHO NPO-
ponmxatb! MOE BnaeHune: HyHoO Kakaple ABa
MecsLa HabypaTb HOBBbI NMOTOK. VI ToNbKo No
OKOHYaHWV rofa, Koraa Mbl MOMIHOCTbBIO YUTEM
BCe NOXKEeNaHUA HaLKX CiyLaTenen-y4yeHnKoB,
TOJIbKO TOrAia Mbl CMOXKEM CKa3aTb, YTO LKONa
[eNCTBUTENBHO COCTOANACh U QYHKLMOHMPYET
Ha NOCTOAHHON OCHOBE.

37



38

«BAXHOCTDb LLIKOJIb]
CAMO3AHATBIX - BBO3MOXXHOCTU
XUBOroO OBLYEHUA»
Tapac Epumos,
Aenytat MoCKOBCKOM
o6nactHoii lymbl

- Tapac Bacunvesu4, Ha omKpbimuu
wKosbl camo3zaHameix «lipobu3sHec» abl
cKasasnu, Ymo cobupaemecs eli 8ca4ecKu
nomozame. B yém ama nomouwjb moxkem
3aknw4yamoeca? U kak evl 8oob6we oye-
Hueaeme co30aHue makoli WKoJbl, eé
B8AXHOCMb U HE06X00UMOCMb HE MOJIbKO
ons banawuxu, Ho u 0n18 ecezo lMoomo-
cKoebAa?

— be3ycnoBHO, co3gaHne 3ToN WKOosbl —
NMONOXUTENbHbIV MPUMEP AN BCEro Hallero
pervoHa. [leno, 3a KoTopoe B3anacb banawn-
XWHCKasi TOProBo-npomblLLfieHHadA nanara,
Al CYMTAO OYEHb HYXKHbIM 1 BaXKHbIM. OHO
Ba)HO B NepBYio ouepeb ANA Tex npesa-
NpuUHUMAaTENel, KOTopble XOTSAT HayaTb CBOO
NeATeNbHOCTb.

Y10 KacaeTcsa moen noaaepKku, To oHa
MOXET 3aK/ouaTbCA B NPefoCTaBleHNn Me-
TOANYECKUX MaTepranos, B y4acTu B Mepo-
NPUATUAX LLKOJIbl HE TONIbKO JINYHO, HO U C
npvBieYeHrEeM K 3Tol paboTe Bcero Kommteta
no 6roaxeTy, GMHaHCOBOW, SKOHOMUYECKON
NONUTUKE, UHBECTULMOHHON JeATENbHOCTU
1 npeanpuHuMaTenbcTey MockoBcKol 06-
nactHon [lymbl. [pu3Hatocb, YTo BCTPeUn C
OeNCTBYOLWMMY NpeanpUHUMaTENs MU 1 C
TeMMU, KTO TOJIbKO COOMpaeTcs OTKPbITb CBOWA
613Hec, paboTa C TaKMMU JIIOAbMU BaXKHbl
[NA MeHs, KaK Ans fenyTaTa, He MeHbLUE, Yem
OnA camyx npeanpuHumatenei. Notomy uto
3TO Ta camasi obpaTHasi CBA3b, 6e3 KOTopoW
HEBO3MO>KHO MOHATb, YTO MPONCXOAUT, 6e3
KOTOPOW TPYAHO AOBUTHCA KaKMX-TO BaXHbIX,
HeoOXOAUMbIX U3MEHEHUI B PErvIOHaNIbHOM
3aKOHOMaTesNIbCTBe.

- Kak ebl cHumaeme, kakue npo6siembl
A6/1910Mmcs ce200HA cCambIMu 0OCMpbIMU 0N
camo3aHameoix?

— CamM03aHATbIN — 3TO YeNoBEK, KOTOPbIN
OKa3blBaeTCs NPaKTUYECKM OAVH Ha OAUH C
cuTyaumein. Begb, cornacutech, faxe Ha He-
60MbLIOM NPeANPUATAN Manoro brnsHeca,
NMOMUMO PYKOBOAWTEISl, eCTb, CKOpee BCero,
IOPUCT, ecTb byxrantep...

- Kyoa »xe 6e3 Hezo0?..

— BbbiBaeT, KOHEYHO, UTO pyKOBOAMWTENb 1
cam BefET Byxrantepuio, HO eC/ Mbl BO3bMEM
npeanpuAaTre, Ha KoTopom TpyanTca 15-20 ye-
JIOBEK, TaM B JIDOOM ciyuae yxe obpasyetca
HeKUi ynpaBfieHYeCcKni WTaT, 6e3 KoToporo
TPYZAHO, eC/IN He HeBO3MOXKHO. A CaMO3aHsi-
TbIl — 3TO, KaK NPABWJIO, YENOBEK, KOTOPbIN
TOJIbKO HaUMHaeT cBow 6u3Hec. OH paboTaeTt
OJVH 1 CaM [0J>KeH OKa3blBaTb KaKMe-To ycy-
ru, BbinyckaTtb npoaykuuo. OqHOBpEMEHHO
C 3TUM 06513aH eLUé 1 3HaTb, MOHVMATb, KaK
06CTOUT CUTYaLUs C HaIOroobnoXeHnem, ¢
N3MEHEeHVAMY B 3aKOHOLATENbCTBE, Kacalo-
WUMKCA ero aeaTtenbHocTh. OH JOJKEH, Ha-

KOHeL, CneanTb 3a KOHbIOHKTYPOW pbIHKa.
CaMO03aHATbIN — 3TO Y KOMMEPCAHT, U MPOKn3-
BOAUTENb, M NPOABUMKEHEL, 1 IOPUCT... Bcé B
OfHOM nuue.

3-3a 3TOro oanH 13 cambix 60MbLINX BO-
NPOCOB, OAHa 13 CaMblx 6ONbWNX NPobnemM
ANA CAMO3aHATbIX — 3TO OTCYTCTBME JOCTO-
BEPHOW U aKTyanbHON HPOPMaLMK B HaLemM
NOCTOAHHO MeHatoLwWwemca mupe. [ge oH mo-
XeT 3Ty nHbopmMauumio nonyunTb? Hanorosas
cnyx6a caenana, Ha Mo B3risg, BenvKonen-
Hoe npunoxeHuve B TenedoHe «Mol Hanor»,
OHO peLuaeT Bce Npobnembl CaMO3aHATOro Mo
B3aVIMO/ENCTBUIO C HAaNOroBou (NOCTaHOBKa
Ha Y4éT, pacuéT 1 ynnaTta Hanora) npakTmye-
CKW HaxaTuem ofHom KHonkn. Hanorosas
Ha caliTe TakXe pasmecTuna GakTUyeckyo
MoLaroByto MHCTPYKLMIO «Kak cTaTb camo3sa-
HATbIM?». B MoCKoBCKoOI 06n1acTn co3gaHa v
aKTUBHO JeNcTByeT Lenaa UHGPacTpyKTypa
noanepP kKM Manoro 6usHeca, eCTb MHOTO VH-
dopmaumn. besycnoBHo, ecTb, rae oTbiCKaTb
€€, HO ycnenTb 3a BCEM He TaK YK 1 MPOCTO.
I BpemeHu Ha 3TO y CaMO3aHATOro HeT, emy
Haf0 3aHMMaTbCA ApYyrummn genamu. Mimen-
HO MNO3TOMY OfJHOW U3 FMaBHbIX Npo6nem Ana
CaMO3aHATbIX A CYMTal0 HEBO3MOXKHOCTb ore-
paTMBHO NOMyYaTb akTyasnbHYI0 MHGOPMaLIMIO.

- Kak ebl cHumaeme, Kakyio 2n1agHyio
NnoJsib3y MOXKem npuHecmu makas wkosna?

- 3a KOPOTKOE BpeMSs, BCEro 3a HECKOJb-
KO JIeT, CaMO3aHsATble NPeoONEeNy OUeHb
60nbLIoN 3Tan. Ml naHaemMmns 3Tomy ToNIbKO
nocnocob6cTeoBana. Korga B Brae akcnepu-
MEHTA HaYMHANCS 3TOT HAIOTOBbIN PEXUM,
O[IH/M 113 NepPBbIX BONPOCOB Obls1, MOXKanyi,
«KTO Tbl, CAMO3aHATbIN: NPeANPYHUMATEb,
PaboTHUK, 6e3PabOTHbLIN?». Befb «OH e Hu-
rae He paboTaeT»...

- TpyOoeas KHUXKa nponaddem 3pH...

— Ceyac HOBbIN MeXaHM3M NOYYWI1, MOX-
HO CKa3aTb, joBepwue. Ha faHHbIN MOMEHT
B MocKOBCKOW 06nacTu paboTaeT bonee




370 TbIC. cybbekToB MCIT 1 cBbiwe 270 ThbiC.
npeanpuHuMaTeneil BeféTt AeAaTeNlbHOCTb B
CTaTyce CaMO3aHATOro.

XopoLuo, ¢ nepBbIM BONPOCOM Onpeaenu-
NINCb, HO BCTan Apyroit: <A Kak emy 6yaeT Ha-
YNCNATLCA TPYAOBON CTaxK 1 NeHcnA?» Tenepb
NOHUMaeM, y>ke onpegenvaun, 4yto camosa-
HATbIN MOXeT 1 cam cebe genatb oTymcne-
HUA Ha NeHcuo. Ho BO3HMKAeT MHOMO HOBbIX
BOMPOCOB, YTOObI VX peLlaTb, CaMO3aHATbIM
HeobxoanmMo obleHre ¢ cebe NogoGHbIMM.
Beapb, cornacutech, 60nbLLON GU3HEC B CBOEM
Kpyry obLaeTca, y Manoro n cpegHero 6us-
Heca — CBOA «TYCOBKa», @ CaMO3aHATble Gbln
KaK-To camu rno cebe, MM NpPoCcTo Heobxoanm
Obl1 BOT 3TOT MHGOPMaLMOHHbBI OOMEH.

BanalyxmHcKasa TOproBo-npoMblLLIEHHAnA
nanata — 3To NPaKTUYeCK/ nepBas CTPYKTY-
pa 13 M3BECTHbIX MHE, KOTOpas peLwniacb
NOAHATb BOMPOC CaMO3aHATbIX U KaK-TO
0b6beanHUTbL UX. N A el 3a 370 peanbHO
OouYeHb 6narofapeH. BaxkHOCTb Tako WKo-
bl — B BO3MOXXHOCTW »MBOTO 06LUEeHWSA: NPy
BCEX BO3MOXHOCTAX O3HAKOMUTBCA Ha caliTax
Hanorosol, DoHAa NnoaaepXKy NpeanpuHn-
MaTenbcTBa B MocKoBCKoM obnacTn y nogei
MOTYT 6bITb BOMPOCHI, OTBETbI HA KOTOPbIE OHY
He HaXOAAT Ha 3TUX pecypcax...

«ECJIN JTIOQN HAYUHAKOT
CYUCTOro JIUCTA,
UM TPEBYETCH CEPbE3HASA
rnomolyb»
AHaTtonun LecTtakos,
npe3sngeHTt banawmxmnHckon
TOProBO-NPOMbILWIEHHOW NanaTbl

- Anamonuti Bnadumupoeuy, yem smom
npoekm — wiKkona 0,14 camo3aHameoix «[lpo-
busHec» - uHmepeceH u eaxeH 011 mopao-
80-npomoiwieHHOU nasaamel?

— Y106bl OTBETUTL Ha 3TOT BOMPOC, NpUBe-
[y HeckonbKo unep 1 ¢akToB, 0 KOTOPbIX A
roBOpUn MecsL Ha3ag, BbiCTynas Ha cbe3fe
Halew nanaTbl. MaHAeMUA He TONbKO Nofa-
pbiBaeT 340POBbE U YHOCUT XKU3HU Ntofel,
OHa co3pana v fOMNONHNTeNbHble TPYAHOCTY
ana 6usHeca.

OTUYETNIMBO BUAHA TEHAEHUMA, YTO NaHae-
MU MeHAIET caMy CTPYKTYpy br3Heca: ecnuv
€eLé HelaBHO CaMoli MacCOBOW, Mpeobnagato-
LLEel KaTeropuei bbin Manblii U cpegHuin 6us-
Hec, To 3a MocsiefHee Bpemsi B CTpaHe bonee
MWJINOHA NpeACTaBUTeNIeN 3TOro CeKTopa
CBOI0 paboTy npekpatuso. Mpu 3Tom Yncnio
oduMLManbHO 3aperncTPUPOBaHHbIX CaMo3a-
HATbIX B Poccnn pacTéT 1, cornacHo AaHHbIM
Ha OKTAGPb 3TOro rofa, MPEBbLICKIIO YXKe TPU
MWIJIMOHA CTO ThICAY YenoBek. Al cumTato,
CTATUCTMKA 3TO NOATBEPKAAET, UTO NIOAMN,
KOTOpble 3aKpbl/i CBOV Masbl 1 CPeaHUN
613HeC, YacTo MPOCTO MOMEHAIN CBO CTaTyC
1 cTanu oduLManbHO 3aperncTPMpPOoBaHHbIMY
CaMO3aHATbIMMU.

MNoyemy yBenvyeHve NMPon3oLLI0 UMEHHO
B CTPYKTYpe camo3aHATbIX? Jliogen npusine-
KaloT yaobcTBO perncrpauum B MO6UIbHOM
NPUIOXKEHNM, BO3MOXHOCTb BbINTY 3 TEHU
1 3apabatblBaTb JieranbHo. [puBneKkaeT nep-
CNeKTVBa B3ATb B 6aHKe KpeauT no HopmaJsib-
HbIM, @ HE MO 3aBblLEHHbIM CTaBKaM. Kpome
TOro, N3BECTHO, YTO NpodeCcCUOoHanbHbIN
Hanor Ans CaMO3aHATOro COCTABIISIET BCEro
4%, ecnu OH OKa3blBaeT ycnyru Gusnuuam, n
6%, ecnu — opugnyeckmm. Ectb TyT, npasga,
OAHO OrpaHNYeHre: MakCMMasbHbI rof0BOW
[10X0[1, HaNor C KOTOPOro PacCcUYMTbIBaETCA
Mo 3TUM CTaBKaM, AO/IKEH ObITb He bonee
2,4 mnH pybnei. N HUkakon geknapayuu
3anoJIHATb He HY>KHO. BCE 3T0 faéT BO3MOX-
HOCTb MaJiIoMy 11 CpeaHeMy 613HecCy He 3aKpbl-
BaTbCA, @ MPOCTO MeHATb cTaTyc. CraTyc camo-
3aHATOrO MO3BOJIAET «JIErA/IN30BATLCA» TEM,
KTO, HanpuMep, CAaBas KBapTupbl 6e3 BCAKNX
[IOroBOPOB, MPON3BOAWST AOMa 1 MPOAaBas Ha
PbIHKaX MM B UHTEPHETE KaKKe-To ToBapbl, TO
ecTb OblJ1 He B CTPYKTYype 613Heca, He nnaTu
HaJorn, a 3HAYWT, ero AesTeNbHOCTb Npea-
CTaBJsAsIa CO60M TOT CaMblli TEHEBOW bU3Hec,
0 KOTOPOM BCE roBOPAT.

[o3ToMy poCT UnCna CaMo3aHATbIX — 3TO,
S CUNTAlD, TEHAEHUMNA NONOXKMTENbHAsA, U
banawuxuHckas TIl1, KoHeYHo, He morna He
OTpearnpoBaTb Ha 3TOT npovecc. Mbl peLumnnu,
YTO Henb3s 3Ty KaTeroputo OCTaBIIATb, YTO Ha-
3bIBAETCA, OAVIH Ha OAVH C HaJIOroBMKamMu, Co

= Wy

BCEMW KOHTPONUPYOLWMMMN OpraHamu... Ecnim
AN NpUWAN 3 6U3Heca, To UM yxKe BCé
3TO 3HaKOMO. Ecnvi e OHM Havyanm ¢ yncToro
NINCTA, UM, KOHEYHO, TpebyeTca cepbé3Has
nomotypb. Ml Mbl cuntaem, 4To NOMoraTb UM
[OJIXKHa BCA CUCTEMA TOProBO-MPOMbILLIIEH-
HbIx nanat Poccun, 1 Hawa banawmxuHckas
TIIM B TOM Yncne.

Mbl npoBeny aHanmM3 «CBOWX» CaMO3aHs-
TbIX, 1 OKa3as10Cb, UTO CPEAN HIX OYEHb MHOTO
nofen 06pa3oBaHHbIX, CO CTaXXemM paboTbl:
y KOro-To — B 6M3Hece, y KOro-To — B ipyrmx
oTpacnsx. To ecTb 3TO NoAN NOArOTOBNIEHHDIE,
C HAMU MOXHO 1 MHTepecHO paboTtaTb. Mbl
cumMTaeM, YTo OHU — MOTeHUMasnbHble OyayLime
UrieHbl Hallel nanatbl. Korga oHu BbIpacTyT 13
CaMO3aHATbIX, KOrAa BCTaHYT Ha HOMY B HOBbIX
SKOHOMUYECKUX YCJIOBUAX, TOTAA, A AYMalo,
Mbl CMOXKEM WX B Hally nanaTty npurnacutb,
YTOObI OHY CTanu eé uneHamu.

BoT noatomy Mbl 1 OTKpbINK WKony «[1po-
BbusHec» pna camo3aHATbIX. B Heé yxe 3anu-
canocb 6osnee 50 yenoBsek, 1, Ha MOV B3rNsa,
3TO KonmnuecTBo Oyaet TonbKko pacTu. Jliogu,
KOTOpble NMoKa O Hel He 3HatoT (a «6onbLUoi
peKknambi» Mbl elé He genanu), 6yayT Nprxo-
OWTb K HaM, U Mbl 06A3aTeNibHO 6yem Bcex
nx obyyatb. O6yyaTb, 3HAKOMUTb, ECAIN KTO
COBCEM HE3HAKOM, 1 C CUCTEMOW Hanoroo6-
NOXEHUSA, U € «azaMu» Byxrantepum. XoTa ans
CaMO3aHATbIX BCE 3TO YNPOLLEeHO, BCE paBHO
KaKmMe-TO OCHOBbI OHVI JOMKHbI 3HaTb. JOMKHbI
3HaTb 1 3aKOHbI, UTOObI UX BM3HEC He 3aKOH-
ynncA NaayveBHo...

Mbl Takue BeLm Kak-TO MPOrHO3MpPyeMm 1
XOTUM, YTOObI Hallla ManaTta, B YaCTHOCTY LLKO-
na AnA caMmo3aHATbIX Npu banawmxmnHcKom
TMM, Takne npo6nemsbl pelwana, obyyana
CaMO3aHATbIX BCEM TEM HIOaHCaM, KOTopble
OHW JOJKHbI 3HATb.

Kpome Toro, mbl 06A3aHbl U 6yaem
KOHCYNbTUPOBATb UX MO BONPOCaM rnonyye-
HUA KpeanToB. Mbl NPeANoX1Um UM pasnny-
Hble 06pa3oBaTesibHble YCyri: Ha 6a3e Haleln
nanatbl 0byyaem MHOrmX, VX Toxe 6yaem oby-
yaTb. Mbl MOXeM OKa3aTb M MOMOLLb B MOJy-
YeHVM B apeHAy Kakux-To nnowagei. He Bce
MOryT paboTaTb B COOCTBEHHbIX KBAPTUPAX,
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KOMY-TO HEOOXOAUMO CHMaTb OGUCHbIE MO-
MeLLEHNA, HO UX eLLE Hago HaNTU. A Mbl Takom
nHdopmaumen pacnonaraem. Moxem oKasbl-
BaTb MM MOMOLLb B MOWCKE KITIMEHTOB, MOTpe-
6uTtenei nx npoayKuun. Korga mbl BbISCHAM,
YeM KOHKPETHO OHM 3aHMMAIOTCA, CMOXKEM
0OKasaTb VM peasibHyto MoMolLb. Y TOProso-
NPOMbILLINIEHHON NanaTbl OYeHb MHOIO BO3-
MOXHOCTel: Mbl CMOCOOHbI 1 OLIEHKY AienaTtb,
1 3N1eKTPOHHYO NMOANUCH BblAaBaTb, 1 UCKATb
KOHTpPareHTOB, 1 MPOBEPSTb UX HAAEXHOCTb,
1 MHOTrOe-MHOroe apyroe. Bcé 31o Mmbl Moxem
NpeanoXnTb CyWwaTensamM Haleln WKosbl U
TeM, KTO MU eLLé CTaHeT.

- llikona 6ecnnamuas. B Hawe epemsa
3mo 8bi3biedem He MOJIbKO padocmb, HO
u eonpocel...

— D70 BCE AencTBuTenbHO 6ecnnaTHo.
MpoCTO Mbl XOTVM 3Ty KaTeroputo npegnpu-
HUMaTenen obyunTb. XOTUM, UTO6bI OHM PO
nanaty 3Hanu. / yTo6bl Mbl 3HaNN MNPO HUX.
B KOHLIe KOHLIOB, Hallla 3aMHTEPECOBAHHOCTb
B 3TOM NpoLiecce 3aKNoYaeTcs B TOM, YTO Mbl
BUAUM B HVIX AOMOJSTHUTESIbHBIV pe3epB Halleln
uneHckom 6asbl.

- A pabomy nedazozoe, cnukepos bl
onsiayueaeme? Unu xe 3mo Ha ux 4yucmom
3Hmy3uasme?

— Mbl H/UYero He onnlayMBaem, BCE aen-
CTBUTENIbHO Ha 3HTy3ma3me. MNpocTo y Hac
y»Ke eCTb MOXOXMWI OMbIT: Mbl y>Ke MATbIN rof
NPOBOAVM LWKOMY HaYMHaLWero npeanpu-
HYMaTenA AnsA Manoro 1 cpefHero 6usHeca,
NCNOSb3ysi BO3MOXHOCTM USIEHOB Manarbl.
Y Hac eCTb IOPUCTbI-UsIeHbl NanaTbl, KONNerns
a[BOKATOB, ipyrue KaTeropum lopugnyeckmnx
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KomMnaHmi. Ectb niogmn B GrHaHCOBbIX KOMMa-
HUAX, KOTOpble MOTYT JaBaTb KOHCYNbTALUN.
B KOHLe KOHLIOB, eCTb MOHMMaHVe cpeau
pPaboOTHUKOB agMUHMCTPaL KN, KOTOpble
TOXe MOryT BbICTYMWTb. Y HAaC HOPMasbHble
OTHOLUEHMS C HAJIOrOBbIMU CJTy>K6aMK, Hasno-
rOBUKM YacTO BbICTYMAIOT Y KOHCYNbTUPYIOT
no BCceM Bonpocam. To ecTb JIEKTOPOB Mbl
BCerga Haxoaum 6e3 npobnem.

Korga mbl 6yaem paspabatbiBaTb YTOUHEH-
HYI0 MPOrpammy, No Ka>kgomMy 13 BOMpPOCOB,
KOTOpble B Heé BoNayT, 06s3aTeNbHO Hangém
0YeHb KBaNMOMLMPOBaHHbIX CNELManCTOoB.
Ecnv Bonpocbl Hanorosble, 3HAUUT, UX 6ygeT
pPa3bACHATb NpPeACcTaBUTESNb HAJIOTOBOMN
Cny>K6bl, eCNv IPUANYECKNE — COTPYLHUKN
IOpUANYECKNX KOMMaHWiA, pasbupaiolirecs
BO BCeX HoaHcax. byayT B WKore BbiCTynaTbh
N COTPYAHUKM Nanatbl, U PaboTHMKM agmMu-
HUCTPaUWKY, eCNN HAfZOo — MPUrNacum npeg-
CTaBUTesIeN MPOKypaTypbl, KOTOPble MOryT
pacckasaTb, Kak paboTaTb B paMKax 3akoHa.

- U nocnedHuti eonpoc: nepebili Nomox -
0dea mecaya. Ymo oanvwe? Pykogodumeno
WKOJIbl 2080pUM, YMO X04em coesiame eé
Kpyanozoodu4Hol. [Toddepume /1u 861 3mo
eé enanue? HackonbKo 3mo 8a»xHo U Heo6-
xooumo?

— 3aragbiBaTb Tak Ja/ieKo Mbl MOKa He XO-
TM. Hapo cHavyana npoBecTy NepBbiii BbIMyCK,
a NMOTOM Y>Ke peLlaTh: CKONIbKO MO BpeMeHM
JOJIKeH ANUTbCA KypcC, CKOJMTbKO 1 KaKuX BO-
MPOCOB OH AOMKeH B cebs BKIIIOYaTb, UTO BY-
et 0cobeHHO MHTepecoBaTb CllyLuaTenen.
BCé& 3TO Mbl XOTUM MOHSITb HA OMbITE 3TOTO,
rnepBoro NnoToka. A ganblie 6ynem BbicTpa-
MBaTb CUCTEMY, ONpeaensTb, C Kako nepuo-

AMYHOCTBIO HAbKPaTb HOBbIW COCTaB yYeHU-
KOB-CaMO3aHATbIX. MoXeT 6bITb, 3TO byaeT
pa3 B KBapTasl, MOXET, UyTb YaLLe UMK pexe.

- To ecmb 8c€ 6ydem 3asucemob om pe-
3ynemamos?
- [la, ot pe3ynbraToBs 1 BOCTpe6OBaHHOCTY.

«3AJAYA LLIKOJ1bl - PABOTA
HE TOJIbKO C CAMO3AHATbIMU,
HO U C KPYTIHbIMU
NPEAMNPUATUAMU»
Bagum BuHokypos,
npepcenarenb O6LecTBEHHOrO coBeTa
B YOHC Poccuun no MockoBcKoii o6nacru,
akcnept OH® no MockoBcKoi1 o6nacTu

- Baoum UeaHosuy, K am, Kak K coaemo-
py udeu co30aHusA 3moli WKoJsbl, 80Npoc:
KAaKyio nosib3y OHA Mo)em npuHecmu?



- Bonpoc oy, Ho oTBeTOB OyaeT ABa: NPo
nosb3y A1A CaMNX CAMO3aHATbIX 1 PO MOMb3y
[NA TeX, C KEM OHU paboTatoT. HauHém ¢ nepBo-
ro. Mpobnema 3aksoyaeTca COBCEM He B TOM,
4TOObI CAMO3aHATLIM CTaTb. B 3TOM-TO Kak pa3
pa3o6paTbcs COBCEM HE CIIOXKHO, MOTOMY YTO, B
NPVHUWMNE, 3TO Kak pa3 TOT peaKni, NpocTuTe,
cJlyyald, Korfa «npoayKT» NpopaboTaH oueHb
XOpOLLO, KOraa BCE cAenaHo OCTaTOYHO
KOMQOPTHO 1 C TOUKU 3peHnsa perncrpaymm
B Ha/IOrOBOW, M C TOUKM 3peHUA NpeKpaLle-
HWA Takon perucTpaumn. He Hago xoanTb B
HaNIoroBY0 HU AJ1A TOro, YToObl CTaTb CamMo-
3aHATbIM, HY 1A TOrO, YTO6bI NepecTaTb M
6bITb. /1 ynnauvBaTb Hanory Toxe fJOCTaTOUHO
npocTo. To eCTb C TOUKM 3peHNA TEXHNYECKOMN
peanunsaumnm 3aecb 0cobbix NPobsiem HeT.

Mpobnema B ApPYyrom, 1 NeXnUT OHa, MOX-
HO CKa3saTb, Ha MeHTaJIbHOM YPOBHE: Haluun
NOAM, MATKO rOBOPA, He OYeHb CUSIbHO 3TON
nHuymnatmee gosepsatoT. OHa nx nyraet. EcTb
60rbLUMe BHYTPeHHWe 6apbepsbl. 1 BOT B 3TOM
OoTHoweHuN wkona «MpobusHec» nencreu-
TesIbHO OYeHb nosesHa. [loTomy 4To OHa, UTo
Ha3blBaeTCA, «pacckasbliBaeT CaMO3aHATbIM
0 camo3aHATbIx». OHa cobUpaeT 1x BMecTe.
OHM yBUAAT 1 y3HatoT Apyr apyra. Y ynauHble
npvimepbl 6yayT, Ha MO B3rNAA, AefCTBOBaTb
no3nTrBHo. To ecTb ntoamn ybepartcsa: «f He
OfVIH 3TO Aenato, 3To AenalT MHOorue 1 ge-
NnakoT yBepeHHo!»

Mpém ganblue. Korga yenoBek peLaeT ctatb
CaMO3aHATbIM, eMy Masio MPOCTO 3aperncTpu-
poBaTtbcA B NpunoxeHun «Mow Hanor». Emy
»KenaTtenbHO ewé 1 3HaTb, Ha YEM OH, CO6-

.
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CTBEHHO roBops, CO6MpaeTcs 3apabaTbiBaTh...
W A HapetoCb, YTO BOT 3TOT 0OMEH OMbITOM B
pamKax LUKOJIbl, KOHKPETHblE MPUMepbl ApY-
rVX filoden — «KTo, YTO U KaK Aenaer» — BCé
3T0 ByZeT CTUMYNMPOBaTh, CNOCO6CTBOBATHL
BO3HMKHOBEHMIO KaKUX-TO COBCTBEHHbIX
HoBbIX ugen! I no3sonut niogam 6biTb 60-
nee 3¢pdeKTUBHbIMU. fl HE OUEHb BEPIO B
npeanpuHYMaTenis, KOTopbl «BapUTCA cam
B cebe» 1 TaM YTO-TO Takoe NprAyMbIBaeT.
[MpeanpuHuMaTenb, Ha MOV B3rNAg, HauMHa-
eTcA ¢ obLeHusn. YenoBeK JOMKEH BUAETb, B
YéM ecTb NOTPebHOCTb — B KaKoW ycnyre, B
KakoMm ToBape. BoT Toraa y»ke n Bo3HMKaeT
npeanpuHYMaTENbCTBO.

— A6cos1lomHO UHOUBUOYA/TbHbIM NPeo-
npuHumamenem 6bi1 pazee Ymo Po6UH30H
Kpyso, Ho u momy 8 umoze [TAmHuya noHa-
dobuscsa...

— [la, 1 OH ofViH 6bl He CpaBuWIICA, MOTOMY
yTO, Ha MOV B3rnAfd, OM3HecC — 3To BCE-TaKm
obuieHne. N 3To cmekanka. Heknm cnHTes
JIOJI>KEH ObITb.

Tenepb 0 Apyromn «rino6anbHOM», CKaxXem
TaK, npobneme. [leno B TOM, YTo A4/1si CaMO3a-
HATbIX, MOMUMO PbIHKa ycnyr «busnyeckoe
Lo — dU3nYeckomy nuLy» (To eCTb HAHEUKY,
pPEeneTUTOPLI U T. A.), ECTb eLE oAVH 60NbLION
NnacT, CBA3aHHbIV C yCslyramv ans topugmye-
CKVX UL, M BOT 30€Cb OHV MOTYT CTOJKHY ThCS
C MACCOW HIDAHCOB... Bo-nepBbIx, Takne fo-
roBOPbI AOKHbI ObITb Pa3yMHbIM 06pa3om
odopmsieHbl. Bo-BTOpbIX, €CTb U OrpaHnye-
HUSI MO TaKoro popa aeatesibHocTn. U B 3Tom
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cnyvae 3ajava LWKosbl — paboTa He TONbKO C
CaMO3aHATbIMU, HO U C KPYMHbIMU Npeanpu-
ATAMK. Bnpouem, Ha GoHe caMO3aHATbIX
no6oe OO0 - yxe KpyrnHbIl 6r3HEC...

Kak H¥ CcTpaHHO, HO Yy KpynHoro 6usHeca
TOXe eCTb MHOTO CTPAxXOB B OTHOLLIEHUW CaMo-
3aHATbIX: MOXHO N C HUMWK paboTaTtb? Ecnn
MO>XKHO, TO Kak? A BeAb A5l KPYMHbIX Npea-
NPUATUAN COTPYAHNYECTBO C CAMO3aHATBIMU —
OfVIH 13 CNocob0oB NOBbICUTb 3GPEKTUBHOCTb
CBO€l COBCTBEHHO PaboThI.

OTO 03HayvaeT, UTo GMHAHCOBbIE CIYKObI
KpyMHOro 6r3Heca Toxe Heobxogmmo yunTb,
pacckasblBaTb UM, Pa3bACHATb, Kak paboTaTb C
CaMOo3aHATbIMU, f1A TOTo YTOObI 3Ta feATenb-
HOCTb He MpUHecsa Ha NpeanpuATUe HOBbIX
VHAHCOBbIX PUCKOB.

Jioan fomKHbI nepectaTb 60ATLCA, JOMKHBbI
BOCMPVIHMMATb 3Ty AeATENIbHOCTb Kak BMOJSIHe
HOPMaJIbHY10, 3aKOHHYI0. BOT Ans 3TOro Kak
pas 1 Hy>kHa noaaep»Ka TOProBo-NpPOMbILL-
NEHHOW Nanatbl, B KOTOPYIO KPYMHble npes-
npuAatTna BxopAT. B gaHHom cnyyae — TIM
Tou e banawumxu, HO A HafeCb, YTO WKoNa
«[pobur3Hec» BbINAET 3a paMKu/ 3TOro ropoga.
MblI TaKure nnaHbl CTPOVIM BMeCTe C eé co3fa-
Tenamun. Heobxogmmo, utobbl nogobHas pabo-
Ta pa3BuMBanach, PacnpocTpaHaAiach no cucre-
Me nanat MockoBckol obnacTu. [locTosiHHbIe

KOHTaKTbl C NpeanpuATUAMN, BXOSALMMM B
T, KaK pa3 OMKHbI MOMOYb LLIKOJE HANTK
CBOUX HOBbIX 00yUYaeMblX, HO yXKe B KPYMHOM
6u3Hece. [TOTOMY UTO Ba)KHO He NMPOCTO CO-
34aTb «KNIAaCC» CaMO3aHATbIX, BaKHO CO3AaTb
INA HAX ewwé 1 none ana pabotbl.
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WH. THEY TEACH IN SCHOOL?

INTHE SCHOOL FOR SELF+

'EMPLOYED...

t’s never too late to study. If you live in the vicinity of Balashikha, and are going to become self-employed,

or maybe you have already received this status, then you can learn a lot of useful and interesting things
about your business in the School for Self-Employed ProBusiness, which accepted its first students in
October. If you live in another city of the Moscow region, or perhaps in another Russian region, it will be still
interesting to get acquainted with this school, the organizers of which are Anatoly SHESTAKOYV, President
of the Balashikha CCI, and the founder of the “personal” Bureau for Accounting Competencies Elena
TURGENEVA (“Byuro Bukhgalterskikh Kompetentsiy Eleny Turgenevoy”). We also asked the deputy of the
Moscow Regional Duma Taras Efimov and the expert of the All-Russia People’s Front for the Moscow Region,
the chairman of the Public Council at the Federal Tax Service of Russia for the Moscow Region Vadim

Vinokurov to share their views on the school.

Ladies speak first...

S S S S S S S SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS SS SS SS SS SSSSSSSSSSSSSSSSSSS

“WE EXPECT THAT OUR SELF-
EMPLOYED WILL GROW OUT
OF THIS STATUS”
Elena Turgeneva,
organizer of the School for Self-
Employed ProBusiness, founder of the
Bureau for Accounting Competence

- Elena, let’s start with the main thing:
what is the ProBusiness school, who invented
it and why? And finally, when did the first
bell ring in it?

— The School for Self-Employed ProBusiness
started working quite recently: the opening
and the first lesson took place on October 27.
It was created and exists with the support of
the Balashikha CCI. The Chamber provided
premises for the school, took over the
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creation of the website, promotion in the
local media. I am the organizer of the school
and one of its speakers. Our company, the
Bureau of Accounting Competences, took
full responsibility for attracting the self-
employed, maintaining social networks, as
well as developing the program, together with
Anatoly Shestakov, President of the Balashikha
Chamber of Commerce and Industry.

As for the idea itself, it was born on the basis
of the Nastavnichestvo program organized
by the Ministry of Investment, Industry and
Science of the Moscow Region. There we have
been interacting for the second year with
Vadim Vinokurov, who is one of the mentors
of this program. He inspired me to create the
school. It remained to get the support of the
CCI. And the opening was attended by the



deputy of the Moscow Regional Duma Taras
Efimov, who also expressed his support.

- Now about the students... Whom and
what do they teach at school?

— This is a school for self-employed, for
those wishing to become such, as well as for
legal entities who do not know how to work
with self-employed. That is, here, in fact, we
solve two tasks at once.

First, the school should become a “starting
point” for self-employed themselves, an
instrument of their education. We teach them
the legal and tax aspects of self-employment,
business automation, teach them to work
online. I must say right away that we expect
that our self-employed will grow out of
this status and become either individual
entrepreneurs or register their LLC. And
then we will not leave them either, and they
if they want, of course, will become members
of the CCL.

And the second task concerns legal
entities: we teach them how to work with
self-employed legally, and how it is possible
to optimize taxes for legal entities due to this.
That is, our school is useful both for self-
employed and those legal entities who will
use their services.

- What, in your opinion, stops people on
the way to becoming self-employed? What are

their most common fears, concerns? What
questions do they ask you? And what dangers
actually wait for them in the first place?

- Before answering, I would like to
emphasize that we do not teach how to
become self-employed. There are a lot of
such services on the market. Even the tax
office itself has a wonderful product on its
website: “How to become self-employed”,
everything is very easy and accessible there.
Our goal is different: we work with those who
have already become self-employed, and those
who are just planning to receive such a status.

But you have correctly noted that many
people have questions and concerns. This tax
regime is new, and many citizens do not know
how to apply it correctly. A huge number
of questions arise, to which, unfortunately,
they cannot get answers. And you can get
them either within the framework of a paid
consultation, or... by becoming students of
our school and listening to my lectures. The
first such lecture, on the topic “Legal and tax
aspects of self-employment’, has already taken
place, there is even feedback. They write to us:
“Thank you so much, even though I have been
self-employed for a year, but thanks to you, I
discovered new things for myself”

Why don't they want to? Probably because
they don’t know something. But you need to
know. There is not much education in this
sphere. Basically, everyone teaches how to

register, but we don’t have such a goal. We
teach how to apply this regime with maximum
legality, with maximum security for all parties:
for the self-employed themselves and for legal
entities.

- And what are these real dangers? What
are the most common mistakes self-employed
people make, in your opinion?

- They do not conclude contracts with their
customers, or they conclude them incorrectly.
Checks are not written on time, they have
penalties for this. Hence, the questions arise:
“What and how to do so that the situation,
if not corrected, then at least mitigated?.”
There are a lot of questions about whether, for
example, it is possible to receive payment from
foreign customers? And due to the fact that
we have now started tracking the accounts of
individuals, the question also arises: “If I have
self-employment, but I also have work under
an employment contract, plus my parents send
me money... is it “self-employment income”?
We are also discussing these issues. That is, of
course, people have some fears, but they are
simply from the lack of information. And we
give knowledge, teach how to apply this status.

- What is the structure of the school?
Is it “Online”, as it is now, unfortunately,
“popular”, and circumstances force, or is it
real lectures? And how long is the course?
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- The course lasts two months. During
this time, we have eight lessons, four lessons
a month. Each of them lasts an hour and a
half, depending on the material and how the
speaker fits into his or her timing. Classes take
place on Wednesdays only, in the afternoon.
Half of the classes are offline, half online,
it depends on the speaker. My classes on
legal and tax aspects, will take place in real
communication. Our office is located next to
the Balashikha CCI, it is easier for us to come
and talk to people personally, because when
they come and you see and hear each other not
through the monitor, then the contact itself is
more effective, and they can ask much more
questions than online. There was such an
experience when we had a lesson at the CCI,
and a certain number of people were present,
and the rest participated online. Of course,
those who came offline had the advantage in
answering questions.

— Just because they are here...

- Yes, they are nearby, they came, found
time for this, which means they need it more.
Although anything can happen. Not everyone
was able to attend our opening ceremony. They
watched the recording...

We also have records of lectures, they
are saved in ZOOM, on the platform, all
this is announced in our Telegram chat,
which we created and through which direct
communication with students takes place. We
created both Instagram page and a website...
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- If lectures are recorded, then there is no
need to take notes as it was before? You can
rehear...

— Yes, that’s right.

- In addition, your education, just like in
the USSR, is free ...

- Our project is social and commercial.
The training itself is really free, that is, solely
on our enthusiasm, on our initiative. But if
someone does not want to not just sit and
listen to lectures, but wants us to understand
specifically their situation, then this is also
possible, but already on a commercial basis.
As in universities: there is a “budget”, free
education, and there are paid advanced
training courses.

- How do they become students of your
school? Who can and where should they
apply?

— Self-employed and those who want to
be them can become students of our school,
that is, registration is available for individuals.
These can be citizens or residents of our
country, residents of both the Moscow region,
Balashikha in particular, and other regions.
For example, we already have participants
from Voronezh. As for legal entities, I think
we will collect them through the CCI, which
already has a certain base of such legal entities.
We will make special content directly for them.

How to get to the school? You can
register through the website. A small

survey is conducted there, conditionally:
“surname, name, city, industry, nickname in
Telegram, etc” Then, after the first stage of
registration, those who join our group are
given the opportunity to fill out a “student
questionnaire”. We have a specialist from our
company, he processes these questionnaires.
Basically, either those who work for hire and
want to have additional earnings come to us,
or people who already have their own LLC,
but they also earn additionally personally.
We also have those who were individual
entrepreneurs, but they considered that self-
employment is more profitable. That is, in
any case, these are business representatives.
We have practically no mothers with
children and those who do not know what
to do on maternity leave, well, maybe five
percent... We see this directly from the
survey, because we ask questions in such a
way that it is clear to what category does this
or that entrepreneur belong to. Thanks to
this questionnaire, we understand whether
they will grow up or not. Simply by what
goals they set, what issues they want to cover
in our school.

- As the saying goes, “the first one went...”
What's next?

- Yes, the start is given, we will see the
result after two months of training are over.
My opinion: this project definitely needs to
be continued! My vision is that we need to
recruit a new group every two months. And



only at the end of the year, when we take
into account all the wishes of our listeners-
students, only then can we say that the
school really took place and is operating on
an ongoing basis.

“THE IMPORTANCE OF THE
SCHOOL FOR THE SELF-EMPLOYED
IS IN THE POSSIBILITY OF LIVE
COMMUNICATION”

Taras Efimoyv,
deputy of the Moscow Regional Duma

- Mr. Efimov, at the opening of the
ProBusiness School for Self-Employed you
said that you are going to help it in every
possible way. What can this help be? And
how do you generally assess the creation of
such a School, its importance and necessity
not only for Balashikha, but for the entire
Moscow region?

— Of course, the creation of this school is a
positive example for our region. I consider the
activity that the Balashikha CCI has taken on
very necessary and important. It is important,
first of all, for those entrepreneurs who want
to start their own business.

As for my support, it may consist in
the provision of teaching materials, in
participation in the events of the school,
not only personally, but also in involving
the entire Committee on Budget, Financial,
Economic Policy, Investment Activity and
Entrepreneurship of the Moscow Regional
Duma in this work. I confess that meetings
with existing entrepreneurs and those who are
just going to open their own business, working
with such people are important for me, as a
deputy, no less than for the entrepreneurs
themselves. Because this is the very feedback
without which it is impossible to understand
what is happening; without which it is difficult
to achieve any important, necessary changes
in regional legislation.

- What problems do you think are the most
acute for the self-employed today?

- Self-employed is a person who is
practically alone with the situation. After all,
you must agree, even in a small business, in
addition to the head, there is most likely a
lawyer, there is an accountant...

- Where can we go without him?!..

— It happens, of course, that the manager
him or herself does the bookkeeping,
but if we take an enterprise that employs
15-20 people, in any case, a certain managerial
staff is already formed there. Without which it
is difficult, if not impossible. A self-employed

is, as a rule, a person who is just starting his
or her own business. They work alone, and
they must provide some services, create
products. At the same time, they are also
obliged to know, understand the situation
with taxation, with changes in legislation
concerning their activities. They must finally
monitor the market conditions. Self-employed
is a merchant, a manufacturer, a promoter, and
a lawyer... All rolled into one.

That is why one of the biggest issues,
problems for the self-employed, is the lack
of reliable, relevant information in our
constantly changing world. Where can they
get this information? The Tax Service has
made, in my opinion, an excellent phone
application My Tax, it solves all the problems
of the self-employed in interacting with the tax
authorities: registering, calculating and paying
tax practically at the touch of one button. The
tax office also posted an actual step-by-step
guide on “how to become self-employed?”
A whole infrastructure for supporting small
businesses has been created and is actively
operating in the Moscow region; there is a lot
of information. Of course, there is where to
find it, but keeping track of everything is not
so easy. And the self-employed has no time
for this, they have to do other things. That is
why I consider the impossibility of promptly
receiving up-to-date information one of the
main problems for the self-employed.

- What do you think is the main benefit of
such a school?

- In a very short time, in just a few years,
the self-employed have overcome a very large
stage. And the pandemic only contributed
to this. When this tax regime began as an
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experiment, one of the first questions was,
perhaps, “Who are you, self-employed:
entrepreneur, employee, unemployed?” After
all, “he doesn’t work anywhere”..

- The employment record book is wasted...

- Now the new mechanism has received,
one might say, trust. At the moment, more
than 370 thousand SMEs operate in the
Moscow region, and more than 270 thousand
entrepreneurs operate in the status of self-
employed.

Well, we decided on the first question,
but another appeared: “How will they be
charged seniority and pension?” Now we
understand, we have already determined that
a self-employed person can make pension
contributions. But many new questions arise,
and in order to solve them, self-employed
people need to communicate with their
colleagues. After all, you must admit that big
business communicates in its circle, small
and medium-sized businesses have their
own “party”, and the self-employed were
somehow on their own, and they just needed
this information exchange.

The Balashikha CCI is almost the first
organization known to me, which decided
to raise the issue of the self-employed and
somehow unite them. And I am really very
grateful to it for that. The importance of
such a school lies in the possibility of live
communication: with all the opportunities
to familiarize yourself with the websites of the
tax administration, the fund for the support
of entrepreneurship in the Moscow region,
people may have questions, the answers to
which they do not find on these resources.

“IF PEOPLE START FROM SCRATCH,
THEY NEED SERIOUS HELP”

Anatoly Shestakov,

President of the Balashikha Chamber of

Commerce and Industry

- Mr. Shestakov, why is this project —
the School for Self-Employed ProBusiness
interesting and important for the Chamber
of Commerce and Industry?
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- To answer this question, I will cite a few
figures and facts about which I spoke a month
ago, speaking at the congress of our Chamber.
The pandemic not only undermines health
and kills people, it has created additional
difficulties for business.

The tendency is clearly visible that the
pandemic is changing the very structure of
business: if until recently the most massive,
predominant category was small and medium-
sized businesses, then recently more than a
million representatives of this sector have
stopped working in the country. At the same
time, the number of officially registered
self-employed in Russia is growing and,
according to data for October this year, has
already exceeded three million one hundred
thousand people. I believe, and statistics
confirm this, that people who closed their
small and medium-sized businesses often
simply changed their status and became
officially registered self-employed.

Why did the increase take place in the
category of the self-employed? People are
attracted by the convenience of registering
in a mobile application, the ability to step
out of the shadows and make money legally.
Attracted by the prospect of taking out a bank
loan at normal, and not at inflated rates. In
addition, it is known that the professional
tax for a self-employed is only 4% if they
provide services to individuals, and 6% if to
legal entities. There is, however, one limitation
here: the maximum annual income, the tax
on which is calculated at these rates, should
be no more than 2.4 million rubles. And you
don’t need to fill out any declaration. All this
makes it possible for small and medium-sized
businesses not to close themselves, but simply
to change their status. The self-employed
status allows those who, for example, rented
apartments without any contracts, who
produced something at home and sold on
the markets or on the Internet, that is, they
were not in the structure of the business, did
not pay taxes, and, therefore, their activities
represented the very shady business that
everyone is talking about.

Therefore, the growth in the number of
self-employed is, I think, a positive trend, and
the Balashikha CCI, of course, could not but
respond to this process. We decided that this
category should not be left, as they say, “one-
on-one” with the tax authorities, with all the
regulatory authorities... If people come from
business, they are already familiar with all this.
If they started from scratch, then, of course,
they need serious help. And we believe that the
entire system of chambers of commerce and
industry of Russia, including our Balashikha
CCI, should help them.

We conducted an analysis of “our” self-
employed, and it turned out that among them
there are a lot of educated people with work
experience: some in business, some in other
industries. That is, they are prepared people,
it is possible and interesting to work with

them. We believe that they are potential future
members of our chamber. When they “grow”
from self-employed, when they “get on their
feet” in the new economic conditions, then,
I think, we will be able to invite them to our
chamber to become its members.

That is why we opened the School for the
Self-employed ProBusiness. More than 50
people have already signed up for it, and I
think this number will only grow. People who
do not know about it yet (and we haven’t done
any “big advertising” yet) will come to us, and
we will definitely train them all. To teach,
acquaint, if someone is not at all familiar, both
with the taxation system and with the “basics”
of accounting. Although all this is simplified
for the self-employed, they still need to know
some basics. They must also know the laws so
that their business does not end in disrepair...

We somehow predict such things, and we
want our Chamber, and in particular the
School for the Self-Employed at the Balashikha
CCI, to solve such problems, to teach the self-
employed all the nuances that they need to
know.

In addition, we are obliged and will advise
them on obtaining loans. We will offer them
various educational services: on the basis of
our chamber, we train many, we will also train
them. We can help them get some space for
rent. Not everyone can work in their own
apartments, someone needs to rent some
office space, but they still need to be found.
And we have such information. We can assist
them in finding clients, consumers of their
products. When we find out what exactly
they are doing, we can provide them with
real help. The Chamber of Commerce and
Industry has a lot of opportunities: we can
make an assessment and issue an electronic
signature, look for counterparties and check
their reliability, and much, much more. We
can offer all this to the students of our school
and to those who will become them.

- The school is free. In our time, this causes
not only joy, but also questions...

— It’s really free. We just want to educate this
category of entrepreneurs. We want them to
know about the CCI. And so that we know
about them. Ultimately, our interest in this
process is that we see them as an additional
reserve for our membership base.

- Do you pay for the work of teachers and
speakers? Or is it on their pure enthusiasm?

- We don't pay for anything, it’s all really
on enthusiasm. It’s just that we already have
a similar experience: for the fifth year now,
we have been running a school for a beginner
entrepreneur for small and medium-sized
businesses, using the capabilities of members
of the Chamber. We have lawyers who are
members of the Chamber, the bar association,
and other categories of law firms. We have
people in finance companies who can advise.
After all, there is understanding among the



administration staff who can also speak up.
We have good relations with the tax services,
our tax authorities often speak and advise on
all questions. That is, we always find lecturers
without problems.

When we develop a revised program,
for each of the issues that will be included
in it, we will definitely find very qualified
specialists. If the questions are about tax,
then they will be clarified by a representative
of the tax service, if legal — employees of law
firms who understand all these issues. Both
the staff of the Chamber and the staft of the
administration will speak at the School; if
necessary, we will invite representatives of
the prosecutor’s office who can tell you how
to work within the framework of the law.

- And the last question: the first course
lasts two months. What’s next? The head of
the school says they want to make it year-
round. Will you support this desire of hers?
How important and necessary is it?

- We do not want to think so far yet. You
must first conduct the first course, and then
decide: how long the course should last,
how many and what questions it should
include, what will be of particular interest to
the listeners. We want to understand all this
through the experience of this first stream.
And then we will build a system, determine
with what frequency to recruit a new group of
self-employed students. Maybe it will be once a
quarter, maybe a little more often or less often.

- That is, everything will depend on the
results?
— Yes, on the results and relevance.

“THE TASK OF THE SCHOOL IS

TO WORK NOT ONLY WITH THE
SELF-EMPLOYED, BUT ALSO WITH
LARGE ENTERPRISES”

Vadim Vinokurov, Chairman of the
Public Council at the Federal Tax Service
of Russia for the Moscow Region, expert
of the All-Russia People’s Front for the
Moscow Region

- Mr. Vinokurov, we have a question to
you, as a co-author of the idea of creating this
School: what benefit can it bring?

— There is one question, but there will be
two answers: about the benefits for the self-
employed themselves, and about the benefits
for those with whom they work. Let’s start
with the first one. The problem is not at all
about becoming self-employed. This is just
not difficult to figure out, because, in principle,
this is just that rare, sorry, case when the
“product” is worked out very well, when
everything is done quite comfortably both
from the point of view of registration with
the tax office, and point of view of termination
of such registration. You don’t have to go to
the tax office either to become self-employed
or to stop being. And paying taxes is pretty
easy too. That is, from the point of view of
technical implementation, there are no special
problems here.

The problem is different, and it lies, one
might say, “at the mental level”: our people,
to put it mildly, do not trust this initiative
very much. It scares them. There are very
large internal barriers. And in this respect,
ProBusiness is really very useful. Because
it, as they say, “tells the self-employed about
the self-employed.” It brings them together.
They will see and recognize each other. And
successful examples will, in my opinion, act
positively. That is, people will be convinced:
“I am not doing this alone, many do it, and
they do it with confidence!”

Let’s go ahead. When a person decides
to become self-employed, it is not enough
for them to simply register in the My Tax
application. It is also desirable for them to
know what they, in fact, is going to earn on...
And I hope that this exchange of experience
within the school, specific examples of other
people — “who, what and how” - all this will
stimulate, contribute to the emergence of
some of their own, new ideas! And it will
enable people to be more efficient. I don’t
really believe in an entrepreneur who “cooks
in himself” and comes up with something.
An entrepreneur, in my opinion, begins with
communication. A person must see what is
needed - what service, what product. It is then
that entrepreneurship appears.

- Only Robinson Crusoe was an absolutely
individual entrepreneur, but he also needed
Friday...

- Yes, and he alone would not have coped,
because, in my opinion, business is still
communication. And this is savvy. There must
be some kind of synthesis.

Now about another “global’, let’s say,
problem. The fact is that for the self-employed,
in addition to the market for services “an
individual to an individual” (that is, nannies,
tutors, etc.), there is another large layer
associated with services for legal entities.
And here they can face a lot of nuances...
First, such agreements must be formulated
in a reasonable manner. Second, there are also
restrictions on this kind of activity. And in this
case, the task of the school is to work not only
with the self-employed, but also with large
enterprises. However, against the background
of self-employed, any LLC is already a large
business...

Oddly enough, big business also has many
fears about the self-employed: is it possible
to work with them? And if so, how? But for
large enterprises, cooperation with the self-
employed is one of the ways to improve the
efficiency of their own work.

This means that financial services of large
business also need to be taught, told. It
should be explained how to work with self-
employed so that this activity does not bring
new financial risks to the company.

People should stop being afraid, they should
perceive this activity as completely normal
and legal. This is precisely why the support
of the Chamber of Commerce and Industry,
which includes large enterprises, is needed.
In this case — the CCI of the same Balashikha,
but I hope that ProBusiness will go beyond
this city. We are making such plans together
with its creators. It is necessary for such work
to develop and spread through the system of
chambers of the Moscow region. Constant
contacts with enterprises that are part of the
CCI should help the school to find its new
trainees, but already in big business. Because
it is important not only to create a “class” of
self-employed, it is also important to create a
field for them to work.
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PACMPOCTPAHEHUE

KAPTA PACMPOCTPAHEHUSA NEYATHOM
W DNIEKTPOHHOWM BEPCUW XXYPHAJIA:
83 agMuHUCTpaumm ry6epHaTopos P®;

88 permoHasibHbIX
TOProBo-NpOMbILLIEHHbIX Nanar;

36 KOpropawuuii pasBuUTUS perMoHoB;
Toproso-rnpomblillsieHHas nanara P®;
npaBUTENbCTBA PErMOHOB.

JAenosble COBETbI:

— POCCUIACKO-SINOHCKWIA le/I0BOV COBET

— HIM «Poccumcko-Kntamckum nenosomn
coBeT»

— AHO «Poccmncko-Typeuknin 4enoBomn
coBeT»

— Poccuincko-KOXKHOKOPpercKmi Aes10BoM
coBeT

— HM «[jenoBor COBET MO COTPYAHMYECTBY C
NHanen»

— Poccumcko-TannaHacku A,enoBom cCoBeT
— Poccnincko-MpaHcKmii fenoBom coBeT

— AHO «[1enoBoW COBET MO COTPYAHUYECTBY C
AdraHncraHom»

— HM «[enoBor COBET MO COTPYAHMYECTBY C
BbeTHaMom»

— Poccumcko-CrHranypckmim AesoBon coBeT
— [1eN0BOW COBET MO COTPYAHNYECTBY C
MHOoHe3nen

— [1eN10BOW COBET MO COTPYAHNYECTBY C
MakncraHom

— Poccumcko-OuannnuHCKmim AenoBom CoBeT
— KomuTeT rno skoHoMunyeckomy
COTPYAHNYECTBY CO CTpaHamu A3mm n Okea-
HUN

— [1en0BOW COBET MO COTPYAHNYECTBY C
Manansuen

— CoBeT npeanpuHumMmaTenen Poccusa-ApreH-
TUHaA

- [lenoBoW coBeT Poccusi-bpasunnms

— [enosow coeT Poccma-Kyba

- KomuTteT npeanpuHuMartenen
Poccna-Mekcnka

— PoccuMmcko-Ynnmmncknia oenosor coBeT

- NenoBon coBeT BPUKC

— Jenooi coseT LLOC

3apy6exHbie TMMM:

— TN AsepbanaykaHckon Pecny6imkm

— TN Pecny6avku ApmeHus
—benopycckas TN

— BHellHeToproeas nanara KasaxcraHa

— TN Kbiproi3ckon Pecnybnvkm

— TN Pecny6anku Mongosa

—TMN Pecny6amkun TagKMKUCTaH

— TN Pecny6amku TypKMEHUCTaH

— TN Pecny6nnka Y36eknctaH

—TMNM YKpanHbl

- TN py3snu

— ®epepanbHasa nanara 3KOHOMUKU ABCTPUUN
— Coto3 TIMM AnbaHum

- Benbrumncko-/ltokcembyprckas Topro.ast
nanara

—bonrapckas Toproso-npombliLLeHHas
nanara

— bonrapo-Poccuiickas ToproBo-npoMbiLL-
NeHHas nanata

— BHelwlHeTOprosas nanata bocHUM n
epueroBuHbI

— BeHrepckast TOproBo-rpombiLLieHHas
nanara

— O6beanHeHne TOproBo-MPOMbILLIEHHbIX
nanat FrepmaHumn

— @epepaums TOpro.bix Nanat Mspanns
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— ®epepauns MHAUMACKUX TN

- WcnaHpackas Toproeasi nanarta

—Toprosas nanarta McnaHnu

— JlaTBMincKas TOproBo-npoMbILLIeHHAs
nanara

— Accoumaums TOproBo-NpOMbILLIEHHBIX U
pemec/sieHHbIX nanat JINTBbI

— KoHdepeHLums NpoMbILLIEHHUKOB JINTBbI
— Makef0HcKo-Poccuiickas Toproso-npo-
MbILLJIEHHas nanata

— HopBexcko-Poccuiickas Toproasi nanata
(HPTM)

- Monbckas Xx03sMCTBEHHas nasarta

— Poccuicko-IepmaHcKkas BHeLLWHeToOproeas
nanara

— Xo3ancTBeHHas nanata Cepbum

— CnoBaukas ToproBo-npombiLL/ieHHas
nanara

— ToproBo-npombiluneHHas nanarta Pecny6-
nunku ChoseHUs

— Coto3 nanat v 6upx Typuum (TOBB)

— LleHTpanbHas Toproeas nanata ®UHNSH-
anuv

— Xo3amncTBeHHas nanata Xopsatum

— DKOHOMMYeckas nanarta Yewckon Pecny6-
VKN

— Xo3a1cTBeHHas nanata YepHoropum (XMN4Y)
— Poccumcko-bputaHckas Toprosas nanara
- Wtano-Poccuinckas Toproeas nanarta

— MpeacTaBUTENbCTBO XO35MCTBEHHOM Nana-
Tbl Cepbum B Mockse

- MpepacTaBuTenbcTBo HopeexXcko-Poccui-
CKOW TOoproBow nanatbl B MockBe

— MpeacTaBUTENbCTBO XO35MCTBEHHOM Nana-
Tbl XopBaTUM B Poccnm

- MpeactaBuTenbcTBo bonrapo-Poccmmckom
TNM B Poccumn

— BcemupHas dpenepavms TOprosbix nanat
— POCCUCKMIA HALMOHANbHBIA KOMUTET
MexxayHapoaHOM TOpProBov nanathbl
—Accoumaums TOproso-npoMbILLIEHHbIX
nanaT eBponenckmx cTpaH «Esponanara»

— KoHdepepauwms TMNIM ctpaH ATP

— AsumaTtckuni ¢opym BOAO (BAF)

®depepasnbHble BeJOMCTBA:

— ®epepanbHOe areHTCTBO Mo Aenam
CoppyxectBa HesaBmcuMbIX FoCcyaapcTs,
COOTEYECTBEHHWKOB, MPOXMBAIOLLMX 32 pY-
6e>x0M, 1 No MeXAyHapoAHOMY ryMaHuUTap-
HOMY COTpyAHU4YecTBY (POCCOTPYAHNYECTBO)
— ®epepanbHas cly>x6a no BOEHHO-TeXHUYe-
CKOMY coTpyaHuyecTBy (PCBTC Poccum)

— QepepanbHas cy>x6a no TeEXHUYeCKoMy 1
3KCMOPTHOMY KOHTpOJto Poccminckon Pepe-
paumm (PCTIK Poccmm)

— ®epepanbHas cyxba MCnosHeHUs Haka-
3aHun (OCUH Poccum)

— ®epepanbHas cnyxba cynebHbix npucTta-
BoB (PCCI Poccum)

— ®epepanbHas cnyxba no Hag3opy B chepe
3/paBooxpaHeHus (Poc3apaBHaa3op)

— ®epepanbHOe MeanKo-6uonormyeckoe
areHTcTBO (PMBA Poccumn)

— ®epepanbHOE areHTCTBO Mo TYpU3MYy
(PocTtypusm)

— ®epepanbHas cnyxba no Hag3opy B chepe
obpasoBaHus 1 Haykm (PocobpHaa3op)

— ®epepanbHOe areHTCTBO MO AeslaM Mo-
noaéxm (PocMonoaéxnb)

- ®epepanbHas cyx6a no ruapomeTeopo-
JIOTUN Y MOHUTOPVIHTY OKPY>KaIOLLLe Cpefbl
(Pocrngpomer)

- ®epepanbHas cyxba no Hag3opy B cpepe
npupogaonosnb3oBaHus (PocnpupogHaasop)
- ®epepasibHOE areHTCTBO BOAHbIX peCcypcoB
(PocBoppecypchbl)

— ®epepasibHOe areHTCTBO JIECHOMO X035~
ctBa (Pocnecxos)

— ®epepasibHOE areHTCTBO MO HeAPOMNO/b30-
BaHuto (PocHepgpa)

— ®epepasibHOE areHTCTBO MO TEXHUYECKOMY
perynnpoBaHuio n meTposnorum (PocctaH-
[apr)

— ®epepanbHas cnyxba no Hag3opy B chepe
CBSI3U, UHPOPMALMOHHbIX TEXHONOT UM U
MacCCOBbIX KOMMYHMKaLmM (POCKOMHaZA30p)
- ®epepasibHOE areHTCTBO MO NnevaTu 1
MacCcoBbIM KOMMYHMKaUusM (PocneyaTb)

— ®epepanibHOe areHTCTBO CBA3M (POCCBSA3b)
- ®epepanbHas cyxba no BeTepuHapHoOMy
1 puUTOCAHNTApPHOMY HaA3opy (Poccenbxos-
Hap3op)

— ®epepasibHOE areHTCTBO MO pbl600BCTBY
(Pocpbi60/10BCTBO)

- ®epepanbHas cyxba no Haa3opy B cdepe
TpaHcnopTa (PocTpaHcHaa30p)

— ®epepasibHOE areHTCTBO BO3AYLIHOro
TpaHcnopTa (PocaBmauus)

- ®epepanbHOe AOPOXKHOE areHTCcTBO (Po-
CaBTOAOopP)

— ®epepasibHOE areHTCTBO Xee3HO40POX-
Horo TpaHcnopTa (Pockengop)

— ®epepasibHOe areHTCTBO MOPCKOIO U pey-
Horo TpaHcnopTta (Pocmoppe4vdnorT)

- ®epepanbHas cyxba no Tpyay v 3aHATo-
ctn (Poctpyn)

— ®epepanbHag Hanorosas cnyxbéa (PHC
Poccum)

— ®epepanbHaa TaMoXeHHas cyxba (PTC
Poccum)

— ®epepanbHoe kasHavencTBo (KasHayen-
cTBO Poccun)

- ®epepanbHas cyxba no akkpeamTaumm
(PocakkpeguTaums)

— QepepanbHas c1yx6a rocyaapcTBeHHON
perucTpaumm, kagactpa u kaptorpadpumn
(PocpeecTp)

— ®epepanbHas cyba rocyapCcTBeHHON
cratmuctukm (PoccTar)

— ®epepanbHas cyxba no MHTenneKTyab-
HoWM cobcTBEHHOCTU (POCNaTeHT)
depepanbHOe areHTCTBO MO YNpaBIeHUI0
rocyAapCcTBeHHbIM MMyLLECTBOM (Pocnmy-
L,eCTBO)

MoconbcTBa U TOprnpeacTea:

—MNoconbcTBO ABCTpanumn

—MoconbcTBO ABCTPUNCKON Pecny6imku

- MoconbCcTBO APreHTUHCKOM Pecny6amnku
—MoconbcTBO Micnamckon Pecny6imku
AdraHucTaH

—MNoconbcTBo Koponesctsa benbrun
—ToproBoe npeAcTaBmTe/IbCTBO BeHrpnn

— leHepanbHOe KOHCYNbCTBO DpaHLUmMK
—ToproBoe npeacTaBmTeNbCTBO ErvnTa
—ToproBoe nNpeacTaBMTeNbLCTBO Manansmm
- ToproBoe npeacTaBUTENLCTBO KOXHON
Kopeu

—ToproBoe npeacTaBmUTeNLCTBO PyMbIHUN
—Toprosoe npeacraBuTesbCcTBO CMHranypa
— ToproBoe npeacTaBnTenbCTBO CI0BaLLKON
Pecnybnvikm

— TOpProBo-3KOHOMUWYECKUIM OTAEeN TOp-
roBOro npeacTaBMTeNIbCTBA NOCO/IbCTBA
TannaHpa
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